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FORT  WORTH  RECORD  SOLD.  TEST  PUBLICITY  LAW. 


SALE  OF  INTER-OCEAN, 


H.  H.  KOHLSAAT  PURCHASES 
CHICAGO  NEWSPAPER  FROM 
G.  W.  HINMAN,  ITS 
LATE  OWNER. 


Col.  Hunt  McCaleb  Become*  General 
Manager  of  Texas  Daily. 

The  Fort  Worth  (Tex.)  Record  has 
passed  into  the  ownership  of  Col.  Wm. 
Capps,  of  Fort  Worth,  and  Col.  Hunt 
McCaleb,  formerly  managing  editor,  has 
become  general  manager  of  the  paper. 


JOURNAL  OF  COMMERCE  STARTS 
ACTION  IN  EQUITY  TO  RE- 
STRAIN  ENFORCEMENT. 


of  the  Two-Third*  Interest  Ac¬ 
quired  1*  $1,000,000 — J.  S.  Sey¬ 
mour  Succeeds  Kohlsaat  as  Pub¬ 
lisher  and  Editor  of  Record-Herald 
— Paper  Appears  in  New  Dress. 

(i'/’ffia/  Correspondence.) 

Chic.uio.  Oct.  lO. — Herman  Kohlsaat,.^ 
the  veteran  editor  and  publisher,  on 
Wednesday  purchased  the  Chicago  In¬ 
ter-Ocean  from  Gforge  Wheeler  II  in- 
man.  and  took  immediate  charge.  Ht 
acquired  two-thirds  of  the  capital  stock 
of  the  newspaper  and  this  represented 
Mr.  Hinman's  entire  stock  holdings  in 
the  company;  the  latter  has  severed  his 
connection  with  the  management. 

Mr.  Kohlsaat  has  made  no  changes  in 
the  editorial  or  business  staffs  of  the 
Inter-Ocean  and  announces  that  he  con¬ 
templates  none.  S.  S.  Sherman,  remains 
as  business  manager  and  Robert  K. 
Jones  qs  managing  editor. 

The  pajier  appeared  Thursday  morn¬ 
ing  in  a  new  dress.  Only  one-column 
heads  will  be  used  in  the  future,  atid 
these  are  modest  and  neat.  There  will 
be  no  broken  column  rules  or  jump 
stories  from  page  one  allowed  in  the 
paper.  The  publication  of  salacious 
stories  an<l  sensati<mal  matter  is  prt>- 
hibited.  .\'o  haU-tones  will  be  use<l. 
except  uptm  extraordinary  occasions. 
There  will  l>e  a  cartoon  in  the  main 
section  and  a  line  drawing  of  some  kind 
in  the  sporting  section  of  the  paper  each 
thnr;  .All  matter  will  be  double-leaded. 
Mr.  Kohlsaat  will  ad<l  to  the  mechanical 
eeiuipinent  of  the  paper. 

After  its  first  appearance  Mr.  Kohl- 
.saat  complinuiited  the  editorial  staff  on 
the  excellent  manner  in  which  they  had 
followed  his  ideas.  Mr.  Kohlsaat  said : 
“I  want  the  Inter-Ocean  to  print  all 
the  clean  news  of  the  world ;  1  want  it 
to  be  bright  and  sparkling ;  1  want  a 
lot  of  short  news  stories  to  appear  daily, 
representing  the  best  of  the  news  the 
world  ov’er.  The  p^r  this  morning 
was  ideal."  ^ 

In  becoming  editot  of  the  Inter-Ocean 
Mr.  Kohlsaat  returns  to  a  position 
which  he  relinquished  eighteen  years 
ago.  He  bought  the  paper  in  1891,  sell¬ 
ing  it  in  1894.  M^-  Kohlsaat  last  Satur¬ 
day  resigned  as  president,  publisher  and 
editor  of  the  Chicago  Record-Herald. 
His  successor  in  these  offices  is  James 
S.  Seymour,  who  had  been  vice-presi- 
iluU  and  treasurer  of  the  Kecord- 


ment*  to  the  Constitution — Has 
$1,000,000  at  Stake  and  Sets 
Forth  That  a  Compliance  with  the 
Law  Mfould  Rum  Its  Business. 

The  first  important  step  in  testing  the 
constitutionality  of  the  new  postal  law 
affecting  newspapers  was  taken  on 
Wednesday  when  the  Xew  York  Jour¬ 
nal  of  Commerce  and  Commercial  Bul¬ 
letin  brought  an  action  in  the  United 
States  District  Court  to  restrain  Post¬ 
master  General  Hitchcock.  Attorney 
General  NVickersham.  Postmaster  Mor¬ 
gan  of  Xew  York  and  United  States 
District  .Attorney  Wise  from  enforcing 
the  regulations  against  that  pa|)er.  The 


suit,  .said  of  the  action : 

.\.\  IMFOKT.SNT  UUESTIOX. 

■•The  proceeding  is  one  of  great  im¬ 
portance.  not  only  to  newspapers  and 
other  publications,  but  to  all  persons,  in 
that  it  will  demonstrate  whether  the 
Government  has  power  to  inquire  into 
and  make  pubic  private  affairs  by 
means  of  an  inquisitfirial  law.  The  law 
is  more  far-reaching  than  any  other  law 
of  this  character,  which  has  been  en¬ 
acted.  and  does  not  possess  the  justifica¬ 
tion  of  the  right  of  the  Government  to 
inquire  into  private  business  affairs  for 
the  purpose  of  regulating  commerce  or 
imposing  excise. 

“In  my  opinion  the  law  is  illegal  and 
void  because  it  is  beyond  the  power  of 
Congress  to  enact  and  is  in  contraven¬ 
tion  of  the  Constitution  of  the  United 
States,  as  it  is  a  deprivation  of  liberty 
and  property  without  due  pnicess  of 
law.  denies  equal  protection  of  the  law 
and  abridges  the  freedom  of  the  press."* 

JOUR.NAL  OF  COMMERCE  SUIT. 

Secretary  Dodsworth.  on  behalf  of  his 
newspaper,  say  his  corporation  has  re- 
[  fused  to  comply  with  the  law  which  be- 
I  came  effective  Oct.  1,  and  also  has  de- 
I  dined  to  give  the  Government  any  in- 
,  formation  by  filling  out  the  blank  forms 
i  sent  out  for  that  purpose.  He  says  the 
'  Journal  of  Commerce  and  Conimercial 
i  Bulletin  represents  an  investment  of 
1  $l.tMtO,(KKI,  and  to  deny  them  the  use  of 
I  the  mails  would  result  in  serious  incon- 
j  venience  to  thousands  of  leading  busi- 
j  ness  houses  all  over  the  country  by  de- 
j  priving  subscribers  of  the  papers  any  in- 
j  formation  contained  therein,  in  numer- 
'  ous  cases  causing  loss  and  injury.  The 
!  complaint  says  in  part : 

“That  in  addit’on  to  the  newspapers 
,  of  the  complainant,  upward  of  25,009 
!  newspapers,  magazines  and  periodicals 
i  are  published  in  the  United  States,  each 
of  which  is  doing  a  large  and  thriving 
business,  and  together  the  owners  there¬ 
of  have  made  investments  of  cash  capital 


HERMAX  H.  KOHLS.A.AT, 

)W.\ER  OK  TBe  CHIC.\G0  INTER-0CE.\N, 


Kansas  Editor  Inherit*  a  Fortune. 

Eppie  L.  Barber,  editor  of  the  Pow- 
hattan  (Kan.)  Bee.  has  fallen  heir  to 
$.59,000  left  by  his  aunt.  Mrs.  Tootie 
McGregor  Terry,  of  Xew  A*ork.  who 
died  last  .August.  Mr.  Barber  will  take 
his  first  vacation  in  seventeen  years. 
Mrs.  Terry  was  worth  several  millions. 
Her  husband.  .Ambrose  McGregor,  who 
died  several  years  ago.  started  as  a  clerk 
for  John  1).  Rockefeller.  He  put  all 
his  savings  into  the  Standard  Oil  Co. 
and  was  worth  $14.900.(MMI  at  the  time 
of  his  death. 


-  Col.  McCaleb  got  bis  title  in  the 
Spanish- .American  War  when  he  was  a 
lieutenant-colonel  of  volunteers.  A 
Southerner  by  birth.  Col.  McCaleb  spent 
the  early  years  of  his  life  in  Xew  Or¬ 
leans.  going  from  that  city  to  Galves¬ 
ton.  He  was  in  Galveston  at  the  time 
of  the  great  flood  and  was  chosen  to  or¬ 
ganize  the  law  and  order  forces  on  ac¬ 
count  of  his  military  experience. 

They  are  still  telling  in  Galveston  of 
the  man  who  went  to  Col.  McCaleb  to 
complain  of  some  act  of  the  military  ad¬ 
ministration  of  the  city  and  said  there 
was  no  law  to  warrant  the  act  of  the 
authorities.  “If  there  isn’t.’’  said  Col. 
McCaleb.  “there's  a  typewriter  over  in 
that  corner  of  the  office  and  it  won’t 
take  more  than  three  minutes  to  make  a 
law.” 

Under  Col.  McCaleb’s  editorship,  the 
Record  has  l)een  one  of  the  newsiest 
papers  in  Texas. 


In  Jail  for  Stealing  Paper. 

Charles  G.  Sweet,  of  Washington. 
1).  C..  eighty-two  years  old.  was  .sen¬ 
tenced  to  a  short  term  in  jail  and  then 
placed  on  probation  for  six  months  by- 
Judge  Aukam,  of  the  United  States 
branch  of  the  jiolicc  court,  last  Tuesday 
for  stealing  one  newspaper. 
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each  and  all  therefore  are  equally  af¬ 
fected  by  the  Legislative  enactment.” 

It  is  finally  declared  that  the  act  and 
that  part  included  in  Par.  10  is  uncon 
stitutional  and  void,  as  it  violates  the 
Constitution  of  the  United  States  in  the 
first  and  fifth  amendments. 

Pointing  out  that  neither  the  Govern 
ment  officials  of  any  of  its  departments 
nor  the  public  have  any  interest  in 
knowing  the  complainant’s  circulation  or 
the  average  of  the  number  of  paid  sub¬ 
scribers,  the  complaint  continues  ‘  that 
this  information  is  not  necessary  for 
the  operation  oJ  the  Post  Office  Depart¬ 
ment  or  in  the  currying  of  the  mails.” 

CONCERNING  DRAMATIC  NOTICES. 

As  to  the  dramati’;  notices  an<l  such 
as  are  to  be  made  as  advertisements  the 
complaint  says: 

That  your  complainant  does  not  publish  in  its 
news|>aper  any  advertisements  as  editorial  or 
readinR  matter,  but  it  does  publish  in  its  news- 
taper  reading  notices  and  other  reading  com¬ 
ment.  criticisms,  or  reviews,  for  which  either 
directly  or  indirectly  some  valuable  considera¬ 
tion  is  frequently  paid,  accepted  or  promised, 
and  some  or  all  of  which  are  not  marked  “ad¬ 
vertisement.”  Thit  all  such  matters  are  mat¬ 
ters  of  business  arrangement  or  of  favor  or 
otherwise  between  your  complainant  and  its 
advertisers,  or  other  persons  by  whom  the  con¬ 
sideration  directly  or  indirectly  is  promised  or 
paid,  or  for  whom  it  is  accepted:  and  said  act, 
in  so  far  as  it  prohibits  the  publication  of  any 
such  matter  and  provides  for  penalty  for  viola¬ 
tion  bv  such  publication,  has  no  relation  to  the 
operation  or  regulation  of  the  mail,  and  such 
provision  as  said  act  is  not  necessary  or  proper 
to  a.ssist  the  Government  or  any  department  or 
official  thereof  to  carry  out  or  perform  any 
power  of  duty  entrusted  or  granted  to  the 
United  States  bv  the  several  States  under  and 
by  the  Federal  Constitution  and  otherwise. 

Declaring  that  Attorney  General 
Wicker.sham  and  District  Attorney  Wise 
are  about  to  enforce  the  provisions  of 
the  act  prohibiting  the  publication  of  any 
editorial  or  reading  matter  in  the  Jour¬ 
nal  of  Commerce  for  which  money  or 
other  valuable  consideration  is  paid,  ac¬ 
cepted  or  promised,  without  plainly 
marking  the  same  advertisement,  the 
complainant  adds  that  it  is  their  duty  to 
commence  a  crim'nal  prosecution  to  re¬ 
cover  fines  and  penalties  from  the  com¬ 
plainant  in  accordance  with  the  pro¬ 
vision  of  said  act.  and  that  complainant 
will  be  subjected  to  a  multiplicity  of 
suits  and  prosecutions  and  its  property 
will  be  taken  and  diss’pated  bv  fines,  and 
it  will  suffer  irreparable  injury. 

MUST  USE  THE  MAn.S. 

This  is  offered  in  further  argument : 

That  it  is  absolutely  necessary  for  the  rea¬ 
sonable  and  proper  enioyment  of  its  property 
and  the  carrying  on  of  its  business  that  your 
complainant  should  be  permitted  to  continue 
the  use  of  the  mail,  and  that  if  it  be  denied  the 
privilege  of  the  mail  its  publishing  plant  and 
business  will  be  ruined  and  its  property  there¬ 
by  rendered  worthless  and  of  no  value  and  irre- 
liarable  injury  will  be  done  to  it. 

In  the  absence  of  such  remedy  in  equity  the 
penalties  in  said  act  would  be  unreasonable  and 
eonfiscatory  and  would  deprive  your  complain¬ 
ant  of  its  liberty  and  property  without  due 
process  of  law  and  would  likewise  deny  to  it 
the  equal  protection  of  the  laws  and  would 
abridge  the  freedom  of  the  press,  on  which  ac¬ 
count  your  complainant  invokes  the  jurisdic¬ 
tion  of  this  court  to  protect  it  against  the  afore¬ 
said  threatened  invasion  by  the  defendants  of 
its  inherent  rights  under  and  guaranteed  by 
the  Constitution  of  the  United  States. 

A  restraining  order  is  asked  of  the 
court  to  ifrevent  the  defendants  from  en¬ 
forcing  the  regulation,  and  that  under 
provision  of  Section  265  of  the  judiciary 
law  a  restraining  order  may  he  granted 
against  the  defendants  until  the  courts 
shall  determine  upon  motion  and  hear¬ 
ing  whether  a  temporary  injunction 
shall  be  granted  pending  the  result  of 
the  suit. 


New  Timet  Office  Opened  in  Paris. 

The  New  York  Times  has  opened  a 
new  Paris  office,  in  the  historic  Pavili- 
onde  de  Hanovre,  at  32  Ixjuis  le  Grand. 
It  is  centrally  located  and  offers  many 
facilities  for  the  American  tourist, 
among  them  being  an  information  bu¬ 
reau.  a  travel  department,  a  comfortable 
reading  room,  registry  and  post  office. 
In  the  reading  room  will  be  posted  the 
latest  Wall  Street  and  London  stock 
prices,  baseball  results,  the  passenger 
lists  of  transatlantic  boats  and  a  variety 
of  other  information  which  will  be  of 
special  interest  to  .Americans  traveling 
abroad. 


WASHINGTON  TOPICS. 


Many  Newspaper  Men  Appear  Be¬ 
fore  the  Clapp  Committee — Six 
Thousand  Newspapers  File  Reports 
Under  New  Law — Ad  Club  Has  a 
Housewarming — Taft’s  Confidence 
in  L.  T.  Vernon  Demonstrated. 

(Special  Correspondence.) 

Washington,  D.  C..  Oct.  10. — The 
Clapp  Campaign  Committee  still  holds 
the  center  of  the  stage  here.  Intereit  in 
the  proceedings  have  not  abated.  Owing 
to  the  world’s  baseball  series  the  after¬ 
noon  sessions  are  not  as  well  attended 
as  those  of  the  morning,  but  the  press 
associations  are  sending  more  copy  than 
is  usually  sent  on  a  story  of  this  kind. 

Those  covering  the  hearings  for  the 
several  associations  are  Worth  C. 
Harder  in  charge  of  Capitol  staff  and 
E.  R.  Sartweli  for  the  Associated 
Press ;  B.  P.  Geddes  and  George  Laugh- 
lin  for  the  United  Press:  E.  A.  Fov^ler, 
chief  of  the  bureau,  and  Jerry  A.  Ma¬ 
thews  for  the  New  York  Sun  Associa¬ 
tion.  and  Kendrick  Scofield,  William  N 
Taft  and  Robert  F.  Hill  for  the  National 
News  Association. 

Newspaper  men  have  figured  promi¬ 
nently  as  witnesses  before  the  commit¬ 
tee  this  week.  Beginning  on  Monday 
the  first  witness  was  Louis  N.  Ham- 
merling.  president  of  the  Foreign  News¬ 
paper  .Association  of  America,  who  told 
of  the  $5,.500  advertisements  he  had 
placed  in  his  association  of  newspapers 
in  the  interest  of  Colonel  Roosevelt  pre¬ 
vious  to  the  Chicago  convention.  Fol¬ 
lowing  Mr.  Hammerling  came  the  testi¬ 
mony  of  Charles  Edward  Russell,  a 
prominent  magazine  writer,  now  Social¬ 
ist  candidate  for  Governor  of  New 
York,  who  told  the  committee  of  the 
alleged  Roosevelt-Morgan  telephone 
conver.sation,  into  which  he  unwillingly 
brought  the  name  of  Judson  C.  Welliver. 

It  developed  that  Mr.  Welliver  had 
furnished  some  information  to  Hamp¬ 
ton’s  Magazine,  which  was  not  pub¬ 
lished,  that  had  formed  the  foundation 
of  the  story.  Mr.  Russell  had  testified 
that  Mr.  Welliver  had  interviewed 
Wayne  MaeVeagh.  from  whom  he  was 
supposed  to  have  gotten  the  information 
and  had  given  it  to  Mr.  Hampton;  from 
whom  Mr.  Russell  received  his  version 
of  the  alleged  telephonic  conversation. 
Mr.  Russell  gave  the  story  to  the  public 
in  a  speech  delivered  in  New  York  City. 
From  tefitimony  given  before  the  com¬ 
mittee  it  appeared  that  the  conversation 
was  between  Mr.  Harriman  and  Hamil¬ 
ton  McKay  Twomblev.  Mr.  Welliver 
took  the  stand  upon  his  own  initiative 
and  defended  himself  in  a  -creditable 
manner. 

Following  Mr.  Welliver  came  Col. 
John  Hannon,  secretan.’  to  Senator  La 
Follette.  who  before  going  with  the 
Senator  was  a  newspaper  man.  Mr. 
Hannon  presented  the  expense  accounts 
of  the  Follette  campaign  that  he 
handled.  This  made  four  out  of  the 
five  witnesses  who  testified  Monday  to 
come  from  the  F'ourth  Estate.  On 
Wednesday  C.  P.  Taft,  owner  of  the 
Cincinnati  Times-Star,  testified  and  Dan 
R.  Hanna,  owner  of  the  Cleveland 
Leader,  followed  Mr.  Taft,  who  is  a 
brother  of  the  President.  Mr.  Hanna 
testified  as  to  contributions  he  had  made 
to  Colonel  Roosevelt’s  campaign. 

Six  thousand  returns  have  lieen  made 
to  date  to  the  Post-Office  Department 
by  newspapers  in  compliance  with  the 
law  requiring  the  filing  of  names  of 
stockholders,  publishers  and  editors,  and 
in  case  of  daily  newspapers,  the  average 
circulation. 

.According  to  a  ruling  by  Third  Assist¬ 
ant  Postmaster  Britt  the  law  will  not 
permit  the  filing  of  the  name  of  a  per¬ 
son  holding  newspaper  stock  as  trustee 
in  place  of  the  real  owner.  Both  names 
must  be  given.  The  law  requires  names 
also  of  mortgagees. 

When  the  statement  of  the  Washing¬ 
ton  was  filed  on  Monday,  it  showed  that 
Fred  A.  Walker  was  probably  one  of 
the  busiest  men  in  the  city,  as  the  sworn 
statement  stated  that  he  was  editor. 


managing  editor  and  business  manager 
for  the  ^lunsey  paper. 

The  Washington  Ad  Club  gave  a 
housewarming  in  its  new  quarters  in  the 
Southern  building  Monday  night.  At  a 
regular  business  meeting,  which  pre¬ 
ceded  a  “smoker”  new  members  were 
elected  as  follows :  William  F.  Forrest, 
Daniel  A  Edwards,  M.  Elliott,  A.  B.  ; 
Keefer,  W.  S.  Jenkins,  G.  G.  Da  we,  F. 
B.  Ketchum  and  J.  M.  Cherry.  Ar¬ 
rangements  are  being  made  by  the  club 
to  entertain  the  3,0(H)  representatives  of 
the  Associated  Ad  Clubs  of  America  in 
this  city  for  one  day  when  they  meet 
in  Baltimore  in  June,  1913.  The  club 
will  give  a  banquet  at  the  New  Ebbitt, 
Oct.  23. 

The  unlimited  confidence  which  Will¬ 
iam  B.  McKinley,  manager  of  Pres¬ 
ident  Taft’s  pre-convention  campaign 
had  in  Leroy  T.  Vernon,  of  the  Chicago 
Daily  News,  who  was  in  charge  of  the 
publicity  department  for  President  Taft, 
is  shown  by  the  testimony  of  Mr.  Mc¬ 
Kinley  before  'he  Clapp  Campaign  Com¬ 
mittee.  Mr.  McKinley  stated  that  he 
gave  his  publicity  department  full  scope 
in  quoting  him  in  all  matters  pertaining 
to  the  campaign  and  political  questions 
without  editing  the  interviews. 

The  Washngton  Herald  celebrated  the 
seventh  anniversary  of  its  establishment 
on  Oct.  8.  It  now  claims  to  have  the 
largest  circulation  of  any  morning  paper 
published  in  this  city. 

Increased  News  Print  Paper  Output. 

The  report  of  the  .American  Paper 
and  Pulp  Association  to  the  Commis¬ 
sioner  of  Corporations  at  Washington 
states  that  stocks  of  news  print  paper 
at  the  end  of  .August  aggregated  45,988 
tons,  an  increase  of  5,547  tons  over  July. 
The  production  in  .August  was  105  980 
tons,  an  increase  of  3  883  tons;  ship¬ 
ments,  100,752  tons,  an  increase  of  1,800 
tons.  Reports  were  made  by  fifty-one 
companies. 


Matrimony  the  Stronger  Attraction. 

Miss  Wilhelmina  Long,  of  St.  Louis,  a 
student  in  the  School  of  Journalism  at 
the  University  of  Missouri,  has  derided 
to  forsake  the  study  of  journalism  for 
the  practice  of  matrimony.  Miss  Long  ' 
will  be  married  at  the  Second  Presby¬ 
terian  Church,  St.  Louis.  Saturday  even¬ 
ing,  Oct.  19,  to  J.  Clark  Mcllroy,  of 
England.  They  will  make  their  home  at 
“Randolph”  Stone,  Staffordshire,  Eng¬ 
land. 


Editor’*  Child  Dies  of  Injuries. 

Lucy  B.  Mills,  infant  daughter  of 
William  W.  Mills,  of  the  New  York 
Evening  Mail  editorial  staff,  died  at 
Staten  Island  on  Monday  from  injuries 
received  in  an  automobile  accident  on  ’ 
July  9  last.  The  child  and  its  mother  ; 
were  in  an  automobile  on  the  .Amboy 
road,  Staten  Island,  when  the  car  was 
“side-swiped”  by  another  machine. 
Neither  was  thrown  from  the  car,  but 
the  baby’s  head  struck  an  iron  support-  ! 
ing  the  automobile  top  and  the  child  ' 
never  recovered  from  the  shock. 


Sacrifices  Leg  to  Save  Dying  Girl. 

William  Rugh,  a  crippled  newsboy  of 
Gary,  Ind..  voluntarily  sacrificed  one  of 
his  legs  last  Sunday  that  150  square 
inches  of  cuticle  might  be  grafted  upon 
the  body  of  a  stranger.  Miss  Ethel 
-Smith,  eighteen  years  old.  who  was 
burned  in  a  motorcycle  accident.  The 
surgeons  were  busy  for  nearlv  two 
hours,  and  then  announced  that  the  op¬ 
eration  had  been  successful. 


Covering  the  World’s  Series. 

Great  interest  is  being  displayed  bv 
the  newspapers  of  the  land  in  the 
World’s  Series  between  the  New  York 
N"tionals  and  the  Boston  Americans. 
More  than  300  newspaper  men  from  all 
■parts  of  the  country  are  covering  the 
games,  here  and  in  Boston,  some  of  the 
special  writers  coming  from  cities  as  far 
VV’est  as  San  Francisco.  Over  seventy 
telegraph  wires  have  been  run  direct 
from  the  two  ball  grounds. 


ROOSEVELT  NOT  TO  EDIT  PRESS. 


Mr.  Munsey  Denies  a  Rumor,  but 
Wishes  It  Were  True. 

A  rumor  became  current  in  New  York 
on  Monday  that  I'rank  A.  Munsey  had 
made  an  arrangement  with  Theodore 
Roosevelt  that  in  case  he  should  be  de¬ 
feated  at  the  polls  next  month  he  was 
to  become  editor  of  the  Press,  which 
Mr.  Munsey  purchased  three  weeks  ago, 
at  a  salary  o^f  $50,000  a  year  as  against 
$20,000  which  he  is  now  said  to  receive 
as  contributing  editor  of  the  Outlook. 

When  the  rumor  was  brought  to  Mr. 
Munsey’s  attention  he  dictated  the  fol¬ 
lowing  statement : 

“What  you  say  to  me  about  the  rumor 
that  Mr.  Roosevelt  is  to  become  editor 
of  the  New  York  Press  after  Nov.  6  is 
the  first  intimation  I  have  had  on  the 
subject.  I  have  never  discussed  this 
idea  with  Mr.  Roosevelt,  neither  has  he 
discussed  it  with  me,  neither  hns  it  ever 
been  discussed  or  thought  of  by  any¬ 
body  to  my  knowledge. 

“it  goes  without  saying  that  if  Col. 
Roosevelt  is  n(>t  elected  President  noth¬ 
ing  would  please  me  so  much  as  to 
secure  a  man  of  his  ability  for  any  one 
of  my  newspapers,  but  that  I  could  do 
so  has  never  occurred  to  me,  and,  as  a 
matter  of  fact,  I  do  not  believe  it  could 
be  done. 

“I  do  not  mind  saying  in  this  con¬ 
nection  th.-'t  the  salary  that  has  already 
been  fixed  upon  in  Park  Row — $50,000 
a  year — wouldn’t  stand  in  the  way.  In¬ 
deed,  I  think  I  could  make  money  in  my 
publishing  business  on  Mr.  Roosevelt  at 
a  salary  of_$100,000  a  year. 

“I  am  sorry  to  disappoint  Park  Row 
in  being  compelled  to  say  that  Mr. 
George  W.  Perkins  and  Mr.  Osc-'r 
Straus  had  nothing  to  do  with  the 
purchase  of  the  New  York  Press. 

“iNeither  has  any  other  man  any¬ 
where  had  anything  to  do  with  the 
purchase  of  any  of  my  publishing  prop¬ 
erties,  nor  has  any  man  anywhere  any 
hold  on  my  publishing  properties,  news¬ 
papers  or  m.'-gazines. 

“They  are  quite  independent  of  Wall 
Street,  quite  independent  of  politics, 
quite  independent  of  banks  and  bankers 
and  of  everyone  else.  They  are  my  own 
properties,  to  conduct  as  seems  to  me 
wi.se  and  to  the  best  interests  of  the 
community.” 


NEW  PUBLICATIONS. 

Flint,  Mich. — The  Daily  Press,  an  af¬ 
ternoon  paper,  was  launched  Oct.  2. 
George  A.  Barnes,  business  manager; 
.Arthur  C.  Pound,  managing  editor,  and 
William  Thomson  are  the  stockholders 
in  the  enterprise. 

Elmir.^,  N.  Y. — II  Fortore  (The 
Fort)  is  the  name  of  a  new  Italian 
weekly.  Louis  D.  Mucsigrosso  is  the 
editor. 

Harrisburg,  Pa. — The  first  number  of 
the  Progressive  News,  a  newspaper  pub¬ 
lished  by  colored  men,  has  recently 
made  its  appearance.  The  officers  of 
the  company  are  John  N.  Fortune,  presi¬ 
dent;  .A.  H.  Duffan.  secretary-treasurer, 
and  R.  H.  Scott,  editor  and  manager. 

Mallard,  la. — William  H.  Sceiner  is 
the  editor  and  publisher  of  a  new 
weekly,  the  Independent,  the  first  issue 
of  which  appeared  this  week. 

Trezerant,  Tenn. — The  long-expected 
appearance  of  the  Chieftain,  a  new 
paper,  was  made  last  week.  Percy 
Matkin  is  the  publisher  and  editor. 


New  Member*  of  Associated  Press. 

.At  the  meeting  of  the  Board  of  Di¬ 
rectors  of  the  Associated  Press  on 
Wednesday  the  following  newspapers 
were  admitted  to  membership:  Mar- 
Quette  (Mich.)  Evening  Chronicle, 
Fitchell  (S.  D.)  Republican,  Guthrie 
(Okla.)  Star,  Marlin  (Tex.)  Democrat, 
Henderson  (Ky.)  Evening  Journal, 
Paducah  (Ky.)  Evening  Sun,  Fairmont 
;  West  Virginian,  Laramie  (Wyo.)  Boom¬ 
erang.  Bartlesville  (Okla.)  Examiner 
and  Steubenville  (O.)  Herald  Star. 


THE  EDITOR  AND  PUBLISHER. 


October  12,  1912, 


CIRCULATION  STUNTS. 


until  all  publications  have  arrived, 
thereby  giving  all  papers  the  same  show. 
MUST  BE  HANDLED  DIPLOMATICALLY. 
.\n  agent  of  this  kind  must  be  han¬ 
dled  very  diplomatically,  otherwise  you 
are  going  to  create  a  whole  lot  of 
trouble  for  yourself. 

The  wisest,  and  possibly  the  easiest 
way  to  handle  a  proposition  of  this  kind. 


NATIONAUTY  IN  NEWSPAPERS. 


Joins  Staff  of  C.  Godwin  Turner. 

R.  G.  Neeve,  for  the  past  two  years 
connected  with  the  Associ<'’tion  of  Amer¬ 
ican  Advertisers  as  circulation  investi¬ 
gator  and  auditor,  has  joined  the  staff 
of  C.  Godwin  Turner,  actuary.  The 
staff  now  consists  of  Mr.  Neeve,  chief; 
Thomas  Beet,  I.  W.  Rourk  and  C.  S. 
Turner, 


Every  Country  Has  Its  Own  Distinct¬ 
ive  Publications. 

Every  nation  of  the  world  has  its 
own  distinctive  newspapers.  They  vary 
with  the  soil,  like  wines  of  the  coun¬ 
try.  While  there  are  certain  general 
types  to  which  books  and  magazines 
tend  to  conform,  in  the  daily  news¬ 
paper  human  nature  declares  its  diver¬ 
sity. 

When  I  am  in  France  I  am  aston¬ 
ished  by  the  slightness  of  the  news¬ 
paper,  and  the  apparent  exclusive  in¬ 
terest  in  aeroplanes.  When  I  am  in 
America  I  am  astonished  by  its  vast¬ 
ness,  and  the  variety  of  subjects  de¬ 
signed  to  interest  its  readers.  I  am  at 
first  bewildered  by  its  form,  just  as 
the  .American  reader  is  bewildered  by 
the  form  of  the  English  paper. 

But  we  soon  get  accustomed  to  head¬ 
lines  as  we  get  accustomed  to  eye¬ 
glasses.  Tradition  and  custom  count 
for  much.  The  large,  startling  head¬ 
lines  of  the  American  journal  descend 
by  direct  inheritance  from  a  period  long 
prior  to  the  Civil  War.  The  respec¬ 
table  headlines  which  are  still  to  be 
found  in  a  few  English  papers  descend 
from  respectable  mid-Victorian  days. 
In  every  country  the  appearance  which 
a  newsaper  takes  is  due  partly  to  a 
natural  demand,  but  far  more  to  the 
taste,  fostered  by  the  training  and 
habits  of  the  journalist.  In  the  matter 
of  headlines,  appearance,  "make-up,” 
the  public  soon  learns  to  endure  what 
the  journalists  decide  that  it  likes. — 
R.  A.  Scott-James,  in  T.  P.’s  Weekly, 
London. 


How  to  Get  the  Newsboy*  to  Shout 
Special  Features  on  the  Street 

Comers  and  Sell  Papers, 

By  Fred  I.  Cook. 

(Late  Circulation  Manager  of  the  Scranton 
Truth.) 

There  are  many  ways  of  instructing 
newsboys  in  the  art  of  shouting  or  fea¬ 
turing  the  news  in  making  sales.  The 
methods  used,  however,  depend  to  a 
large  extent  on  local  conditions. 

In  Scranton,  a  city  of  130,000  popula¬ 
tion,  we  make  a  special  effort  to  run 
all  the  boys  of  the  downtown  section 
into  our  mailing  room  just  before  we 
go  to  press  with  an  extra  or  special 
edition. 

Our  manner  of  doing  this  is  to  have 
the  street  man  in  this  section  and  sev¬ 
eral  of  his  most  trusted  boys  make  a 
hurried  tour  of  all  the  streets  and  cor¬ 
ners,  telling  the  boys  in  an  excited  man¬ 
ner  that  “The  Truth  is  getting  out  a 
special,  big  thing,  hurry!” 

They  don’t  need  any  more  urging. 
Boys  are  soon  pouring  into  our  mailing 
room  and  once  in  there  is  no  chance 
of  any  of  them  getting  away  or  of  the 
other  fellow  lining  them  up. 

Our  man  then  takes  their  names  and 
the  number  of  copies  they  want,  the 
cash  boys  first.  Then  comes  the  trust 
boys,  boys  who  are  honest  but  without 
a  start,  no  dead  beats.  The  latter  can 
be  found  in  all  cities  and  towns,  but 
they  are  soon  spotted  and  their  credit 
stopped. 

CASH  BOYS  OUT  FIRST. 

When  the  press  starts  and  while  the 
papers  are  being  thrown  to  the  boys  I 
personally  stand  at  the  exit  door  and 
allow  no  one  to  leave  until  the  cash  boys 
are  all  supplied.  These  are  released  first 
and  believe  me.  every  boy  who  can  bor¬ 
row  or  beg  is  in  on  the  first  release. 

During  the  whole  time  they  are  get¬ 
ting  their  papers  I  have  been  shouting 
to  them  the  news  feature  as  we  wish  it 
announced,  making  it  as  brief  and  as 
easy  to  remember  as  possible,  for  the 
little  fellows  are  sure  to  get  tangled  up 
on  a  long  sentence. 

Our  reason  for  releasing  the  boys  like 
a  flock  of  birds  is  to  keep  up  their 
enthusiasm,  which  would  immediately 
die  out  if  the  majority  of  the  boys 
knew  that  three  or  four  boys  were  out 
getting  the  cream  while  they  were  still 
waiting  for  papers. 

THEY  KNOW  A  GOf)D  THINO. 

Some  may  say,  “How  alxiut  the  other 
paper?  Won’t  it  beat  you  out  while 
you  are  holding  the  boys?”  Not  mutn 
danger  of  that,  as  the  Truth  has  a 
reputation  of  being  out  first  when  there 
is  an  even  break — that  is.  anything  out¬ 
side  of  a  scoop.  The  boys  know  this 
and  run  to  the  Truth  office  as  soon  as 
they  hear  talk  of  a  special ;  and.  as 
stated  before,  they  never  get  away,  and 
the  few  boys  the  other  fellow  gets  our 
boys  don’t  know  about. 

Our  boys  swarm  the  streets  like  bees, 
shouting  “Truth  Special.  All  About  the 
Big  Railroad  Wreck.”  This  gives  us 
exclusive  representation  and  looks 
good  to  the  advertiser  and  shows  enter¬ 
prise. 

There  isn’t  any  kind  of  an  ad  that 
will  attract  the  attention  of  a  stranger 
in  your  city  so  much  as  a  special  han¬ 
dled  along  these  Hnes. 

THE  branch  DISTRIBUTORS. 

Our  branch  offices  handle  the  boys  in 
the  same  manner.  We  notify  them  in 
advance  by  ’phone  and  rush  the  papers 
with  all  possible  speed. 

I  might  state  further  that  in  Scranton 
all  papers  own  and  manage  their  paper 
routes  through  district  branches  in 
charge  of  salaried  men  who  also  look 
after  the  newsboys  in  their  section. 

In  larger  cities  the  above  plan  can¬ 
not  always  be  followed,  as  the  papers 
are  sold  outright  to  agents  or  in¬ 
dividuals  who  handle  all  papers  in  a 
certain  territory  and  who  want  to  be 
fair,  as  they  say,  to  all  papers.  These 
men  refuse  to  put  out  a  single  paper 


TRENTON  PAPERS’  SHAKE-UP, 


Launching  of  New  Sunday  Paper 'Re¬ 
sults  in  Changes  All  Round. 

Newspaperdom  of  Trenton,  N.  J.,  has 
received  quite  a  shaking-up  as  the  result 
qf  the  publication  of  a  new  Sunday 
paper  and  the  retirement  from  the 
morning  field  of  the  True  American, 
which  will  begin  to  issue  only  in  the 
afternoon  next  Monday.  The  State  Ga¬ 
zette  is  now  the  only  morning  paper  in 
the  city,  pnd  has  reduced  its  price  from 
two  cents  to  one  cent  a  copy. 

The  True  American,  which  sold  for 
two  cents  as  a  morning  paper,  will  now 
be  on  sale  at  a  penny,  and  this  has  led 
the  Evening  Times,  heretofore  a  two- 
cent  paper,  to  cut  its  price  in  half  also. 

The  new  Sunday  paper  is  selling  for 
two  cents,  while  the  Sunday  Advertiser, 
which  for  r,  score  of  years  had  had  no 
competition,  is  selling  for  five  cents  and 
has  announced  that  a  colored  comic  sec¬ 
tion  will  be  printed  in  the  future. 

Reported  Bell  Games,  by  Playograph. 

The  New  York  Evening  Telegram  re¬ 
ported  the  World’s  Series  to  thousands 
of  enthusiastic  “fans”  in  Herald  square 
by  means  of  the  playograph,  a  mechan¬ 
ical  device  which  reproduces  the  game 
play  by  pl.-y,  cxactlv  as  it  is  enacted  at 
the  ball  ground.  The  playograph  gave 
every  movement  of  the  nine  men  in  the 
field  and  at  the  bat,  and  showed  the  ball 
speeding  from  the  pitcher’s  hand  across 
the  plate,  either  into  the  catcher’s  mitt 
or  out  into  the  field  for  a  hit.  A  special 
squad  of  police  were  on  hand  to  protect 
the  observers  rnd  at  the  same  time  keep 
open  lane  for  traffic. 


Bains  Neuis  Service.  COL.  HUNT  McCALEB, 

NEW  GENERAL  MANAGER  OF  THE  FORT  WORTH  (TEX.)  RECORD. 


MISSOURI  NEWS  NOTES. 


is  to  work  quietly  among  his  boys  on 
the  outside.  Get  them  to  hold  out  your 
paper  and  instruct  them  at  the  same  time 
how  to  feature  the  news. 

Still  another  way  of  handling  this 
agent  is  to  send  a  bunch  of  outsiders 
into  his  territory,  tearing  it  to  pieces, 
before  the  other  papers  arrive.  This 
plan  must  be  worked  very  carefully, 
for  if  he  ever  learns  that  you  had  a  hand 
in  it,  look  for  trouble. 

AMONG  THE  LIVE  WIRES. 

Very  often,  however,  you  will  find  an 
agent  who  will  say  “first  come,  first 
served.”  This  fellow  is  a  live  wire  and 
is  out  to  make  money.  Call  him  up  on 
the  ’phone  any  time  you  have  some¬ 
thing  big  in  his  territory  and  tell  him 
to  round  up  his  boys  as  you  are  going 
to  give  him  the  first  papers  off  the 
press.  Send  a  man  ahead  or  along 
with  the  papers  to  help  him  get  them 
out  before  the  other  papers  arrive. 

!  In  conclusion  I  would  say  that  the 
big  news  items  for  the  regular  editions 
are  handled  in  the  same  manner.  If  the 
story  is  something  local,  always  men¬ 
tion  the  locality,  as  the  Dunmore  Mur¬ 
der,  Lehigh  Valley  Railroad  Wreck,  etc. ; 
in  foreign,  don’t  mention  the  city  or 
;  road,  simply  have  them  shout  “All  about 
j  the  Horrible  Murder,”  or  “The  Big 
i  Railroad  Wreck,” 


The  Vandalia  Mail  has  been  sold  to 
W.  H.  McIntyre,  formerly  of  Caldwell, 
Kan.  Mr.  McIntyre  is  a  printer  and 
came  to  Kansas  from  the  East. 


The  Dent  County  Herald  has  been  es¬ 
tablished  at  Salem,  Mo.  E.  E.  Burton 
is  the  editor  and  proprietor. 


Mrs.  J.  T.  Howe  has  leased  the  Hun- 
newell  Graphic  and  will  assume  edito¬ 
rial  charge. 


Ovid  R.  Sellers  h?s  sold  his  interest 
in  the  Lexington  Intelligencer  to  his 
partner,  A.  W.  Allen,  and  has  entered 
the  McCormick  Theological  Seminary  at 
Chicago  in  preparation  for  the  ministry. 


Linotype’s  New  Factory  Addition. 

The  new  eight-story  addition  to  the 
factory  of  the  Mergenthaler  Unotype 
Co.,  in  Brooklyn,  N.  Y.,  is  rapidly  ap¬ 
proaching  completion  and  will  be  ready 
for  occupancy  in  the  near  future.  It 
will  be  all  under  roof  within  thirty  days, 
the  exact  date  depending  largely  on 
weather  conditions  and  delivery  of  steel. 
The  building  is  of  reinforced  concrete 
and  steel  construction  throughout. 
When  finished  it  will  enable  the  Lino¬ 
type  Co.  to  make  prompter  shipment  of 
its  multiple  magazine  machines,  the  de¬ 
mand  for  which  shows  no  signs  of 
abating. 


Asa  W.  Butler,  editor  of  the  Albany 
Capital,  has  resigned  as  a  Republican 
elector  in  the  Third  Missouri  district. 
He  says  he  do's  not  approve  of  the 
methods  by  which  Pre'sident  Taft  se¬ 
cured  his  renomination. 


The  Moberly  Weekly  Star  has  sus¬ 
pended  publication.  Homer  C.  Clark, 
editor  of  the  paper,  is  planning  to  estab¬ 
lish  a  weekly  at  either  Molino  or  Santa 
Fe,  Mo. 
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CHICAGO  HAPPENINGS. 


Newspaper  Cartoons  to  Be  Exhibited 
at  American  Music  Hall — Chicago 
Advertising  Association  Nominates 
Officers  for  Ensuing  Year — Press 
Club’s  First  Professional  Night. 

(.Special  Correspondence.) 

Chic.\oo,  Ill..  Oct.  9. — .An  exhibition 
of  the  original  drawings  of  cartoons  of 
Chicago’s  newspaper  artists  will  soon  be 
held  at  the  .American  Music  Hall.  -Ar¬ 
rangements  have  been  made  with  the 
prominent  Chicago  artists  for  the  loan 
of  their  drawings.  The  first  artist  who 
will  have  his  pictures  on  exhibition  will 
l>e  C.  -A.  Briggs,  of  the  Chicago  Trib¬ 
une.  The  entire  series  of  Briggs’  “Days 
of  Real  Sport"  will  be  shown,  as  well 
as  some  of  his  best  baseball  drawings. 
The  Briggs  exhibition  will  be  followed 
by  a  showing  of  pictures  by  Sidney 
•Smith. 

The  Chicago  .Advertising  .Association 
nominated  the  “regular"  ticket  last  week 
as  follows:  John  M.  Dunlop,  presi¬ 
dent  :  Charles  H.  Stoddart.  first  vice- 
president;  William  D.  Mcjunkin,  sec¬ 
ond  vice-president;  F.  E.  M.  Cole,  third 
vice-president;  F.  .A.  Howard,  record¬ 
ing  secretary;  George  T.  Crawford, 
financial  secretary ;  Floyd  T.  Short, 
treasurer;  directors.  E.  C.  Bode,  S.  De 
Witt  Clough.  .A.  N.  Fox,  Harry  R. 
Fisher.  Dunlop,  if  elected,  will  be  the 
second  president  in  eight  years  chosen 
from  local  agents.  .A  members  ticket 
headed  by  F.  P.  Walton  has  also  been 
nominated.  The  election  occurs  Oct.  14. 

emCAGO  PERSO.N'ALS. 

The  new  Government  rule  for  news¬ 
papers  to  report  their  circulation  hits 
Chicago  papers  hard,  as  the  first  six 
months  they  must  report  on.  includes  the 
I>eriod  of  the  newspaper  strike  when 
circulaticms  were  temi)orarily  disor¬ 
ganized. 

The  first  "professional"  night  of  the 
season  was  held  Saturday  night  at  the 
Press  Club  of  Chicago.  Ro'bert  Ede- 
son.  Richard  Carle  and  Frank  Tinney 
were  the  principal  guests,  the  honor  of 
super  president  being  conferred  upon 
.Mr.  Edeson  and  super  vice-presidents 
upon  Messrs.  Carle  and  Tinney.  Miss 
.Molly  King  and  Frank  Mellenger,  of 
"The  Winsome  Widow”  company,  did 
the  “bumble  bee”  number,  assisted  by  the 
entire  orchestra  of  the  Colonial  The¬ 
atre.  Morris  Nitke,  musical  director  of 
the  Margaret  .Anglin  company,  and  a 
member  of  the  New  A’ork  Press  Club, 
headed  the  list  of  musical  guests.  Miss 
Gathleen  Clifford,  of  “The  Winsome 
Widow”  company;  Edna  Whistler,  Flo 
Jacobson  and  Bert  Brown  as.sisted  in 
the  program. 

Hjalmar  Hasselquist.  who  has  been 
employed  on  the  reportorial  staff  of  the 
Elgin  News  for  the  last  year,  has 
begun  his  duties  as  a  reporter  for  the 
City  Press  Association  in  Chicago. 

Frederick  H.  Hattan.  dramatic  editor 
of  the  Chicago  Evening  Post,  is  co¬ 
author,  with  his  wife.  Fannie  Locke 
Hatton,  of  a  new  play.  “Years  of  Dis¬ 
cretion.”  which  David  Belasco  will  pro¬ 
duce  in  the  near  future  in  the  Belasco 
Theater.  New  York. 

Eldith  V’an  .Auken.  who  posed  as  a 
wealthy  heiress  in  Kansas  City,  in  ad¬ 
vertising  for  a  husband,  was  arrested 
here  and  held  in  bonds  of  $2.fK>B  for 
conducting  a  mail  order  fraud.  Dell 
Russell,  of  Cadott.  Wis.,  answered  the 
advertisement,  the  Government  charges, 
and  advanced  money  to  her  to  be  used 
in  a  legal  process  in  getting  her  wealth 
turned  into  cash. 


City  Paper  for  Memphi*  Oct.  25. 

Data  compiled  by  W.  M.  Pope,  secre¬ 
tary  to  the  mayor  of  Memphis,  Tenn., 
for  the  first  issue  of  the  Commission 
Government,  the  new  city  publication,  is 
l)eing  turned  over  to  the  printer  as  fast 
as  it  can  be  edited.  The  issue  will  make 
its  initial  appearance  on  Oct.  25,  and,  it 
is  predicted,  will  be  second  to  no  munic¬ 
ipal  paper  in  tlie  country. 


At  the  Xop 


in 


New  York 

For  the  first  nine  months  of  1912 
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New  York's  foremost 
better-class  evening  newspaper 


gained 


lines 


of  advertising  over  the  same  period  last  year. 

Two  of  THE  GLOBE’S  three  contemporaries  in  the  New  York 
high-class  evening  field  also  showed  gains  for  the  nine  months;  the 
fourth  newspaper  in  the  group  lost. 

THE  GLOBE’S  tremendous  gain  represented  about  80  Per  Cent, 
of  the  combined  net  gain  of  the  entire  group  of  New  York  high- 
class  evening  newspapers. 

THE  GLOBE  showed  a  gain  in  dry  goods  advertising  of  221,334 
lines  over  the  first  nine  months  of  1911. 

The  Figures 

In  Total  Advertising : 

JANUARY  TO  SEPTEMBER,  INCLUSIVE 

GLOBE  gained  .  .  .  502,331  lines 
MAIL  “  ...  215,694  lines 

SUN  “  ...  68,626  lines 

POST  lost  .  .  .  155,951  lines 

In  Dry  Goods  Advertising : 

JANUARY  TO  SEPTEMBER.  INCLUSIVE 

GLOBE  gained  .  .  .  221,334  lines 
MAIL  “  ...  126,576  lines 

SUN  “  ...  106,532  lines 

POST  lost  .  .  .  29,%9  lines 

From  figures  compiled  by  The  Evening  Post 

The  reason  for  this  excellent  showing  is  that  advertising  in  THE 
NEW  YORK  GLOBE  brings  results. 

Advertisers  have  confidence  in  THE  NEW  YORK  GLOBE 
because  they  know  it  has  and  proves  the  largest  quantity  of  the  best 
quality  evening  circulation  in  the  metropolis. 

Net  cash  average  daily  sales,  after  deducting  all  free,  unsold, 
complimentary  copies  and  copies  to  advertisers  for  the  year  ended 
September  30,  1912, 


127,713 


OHIO  PRINTERS’  CONVENTION. 


Exhibit  of  Machinery  An  Important 
Feature  at  Coat  Congress. 

The  second  annual  Ohio  Printers' 

,  Cost  Convention  and  Exposition  of 
Printers'  Machinery  was  held  in  Cin- 
;  cinnati,  Oct.  4  and  5.  Over  l,8(Kl 
delegates  from  all  over  the  country  at¬ 
tended  and  voted  it  the  “biggest  and  best 
show  congress  ever  held.” 

•Addresses  were  made  by  Hon.  Henry 
T.  Hunt.  Mayor  of  Cincinnati,  who  wel¬ 
comed  the  printers:  W.  J.  Hartman. 

1  president  Ben  Franklin  Club  of  .America. 
Chicago,  on  “The  Printer  .As  a  Busine>s 
Man” :  Charles  F.  McElroy,  secretary 
;  Ben  Franklin  Club  of  Cleveland,  on 
!  “Organization” ;  Charles  Francis,  presi- 
,  dent  Printers’  League  of  -America.  New 
York,  on  “Efiiciency” ;  Henry  P.  Porter, 
of  Boston,  on  “The  Printer’s  Opportun¬ 
ity,”  and  G.  H.  Gardner,  president  of 
the  convention. 

The  entire  field  of  printing  and  ac¬ 
cessary  trades  was  covered  by  the  ex¬ 
position.  which  included  displays  of  cyl¬ 
inder  presses,  automatic  presses,  job 
presses,  automatic  feeders,  type,  type¬ 
setting  machines,  cutters,  folders  ami 
numerous  other  devices.  .An  interesting 
section  was  devoted  to  business  ap¬ 
pliances,  such  as  filing  devices,  time  re¬ 
corders.  calculating  machines,  type¬ 
writers.  etc. 

Features  not  directly  connected  with 
the  trade  but  of  great  interest,  which 
were  shown,  were  a  paper  mill  in  opera¬ 
tion.  an  ink  factory,  how  rollers  are 
made,  also  an  interesting  display  by  the 
;  .American  Book  Co.,  the  largest  text¬ 
book  printers  in  the  country. 

The  Convention  News,  a  double- 
column  eight-page  daily,  under  the  edi¬ 
torship  of  C.  S.  Clark,  manager  Wesi- 
!  ern  Newspaper  Union,  was  another  fea¬ 
ture  of  the  exi)osition.  The  copy  was 
edited,  type  set  and  paper  printed  as  a 
part  of  the  exhibit. 

The  election  of  officers  resulted  as 
.follows:  I.  M.  Thomssen.  president: 
Henry  C.  Vortriede  and  .Albert  School, 
vice-presidents;  S.  E.  Clark,  secretary, 
and  Charles  P.  Carl,  treasurer.  Detroit 
was  chosen  as  the  place  for  the  1913 
convention. 

The  comimttee  of  Cincinnati  news¬ 
paper  men  who  welcomed  the  visiting 
editors  and  publishers  was  composed  of 
C.  S.  Clark,  chairman ;  .A.  S.  Gilchrist. 
'  Imquirer:  C.  E.  Krcbbiel.  Commercial 
Tribune;  Charles  Ludwig,  Times-Star; 
Hubert  Parsons.  Post,  and  William 
Carter.  South-West. 


Newspaper  Law  Inclusive. 

The  Public  Service  Commission  has 
.  been  somewhat  surprised  to  find  that 
!  the  Post  Office  authorities  believe  that 
‘  the  Commission  comes  within  the  law 
directing  all  newspapers  to  file  a  list  of 
i  their  owners  and  stockholders. 

.Among  its  other  activities  the  com¬ 
mission  has  recently  taken  to  publishing, 
’each  month,  a  summary  of  the  decisions 
in  the  regular  law  report  style.  This  the 
Post  Office  authorities  have  seized  upon 
as  a  periodical  within  the  meaning  of 
the  law 

Travis  H.  Whitney,  the  secretary,  has 
confessed  to  being  the  editor  of  the  pub¬ 
lication,  but  the  Government  must  rest 
j  content  with  the  information  that  it  has 
neither  a  managing  nor  a  business  edi- 
>  tor. 


Cuban  Reporter  Gets.  Long  Sentence. 

Maza.  the  Cuban  reporter  who  assault¬ 
ed  our  charge  d’affaires.  Hugh  Gibson, 
at  Havana  on  the  night  of  .Aug.  26,  was 
sentenced  Monday  to  two  years  ?nd  six 
months  in  prison. 


A  Gentleman. 

.\  man  that's  clean  inside  and  out;  who 
neither  looks  up  to  the  rich  nor  down  to  the 
poor;  who  ran  lose  without  squealing  and  who 
can  win  without  bragging;  who  is  considerate 
of  women,  children  and  old  people;  who  is  too 
brave  to  lie,  too  generous  to  cheat,  and  who 
takes  his  share  of  the  world  and  lets  other 
people  have  theirs. — New  York  Sun. 
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WHERE  ARE 


WE  AT  IN  ADVERTISING? 

By  Thomas  £.  Dockrell. 


That  great  philosopher,  Frederick  \'on  Hardenburg,  once  laid 
down  this  prop>osition,  “All  life  is  mathematics.’’  To  analyze 
his  conplusion  would  take  more  time  than  is  at  i)resent  at  our 
disposal,  so  we  will  simply  confine  ourselves  tt)  following 
this  thought  in  the  province  of  business. 

A  and  B  are  competing  dealers  in  the  same  line  of  goods.  has 
quality  (Q),  location  (L).  good  salesmanship  (S),  quick  delivery 
(D),  B  has  exactly  the  same  to  offer.  Consequently,  we  can  mathe¬ 
matically  express  what  each  of  them  stands  for — as  follows : 

A  =  Q  plus  L  plut  S  plus  D. 

B  =  Q  plus  L  plus  S  plus  D. 

Xow,  however.  B  decides  to  adver¬ 
tise.  That  is  to  say,  he  gives  all  he  used 
to  give,  and  all  A  is  giving,  but  in  addi¬ 
tion,  by  advertising,  he  influences  some 
jieople  before  they  ever  come  to  his 
store,  which,  of  course,  gives  him  an  ad¬ 
vantage  over  A.  This  new  move  shows 
mathematically  as  follows : 

A  =  Q  p/u«  L  plus  S  plus  D. 

B  =  Q  plus  L  plus  S  plus  D  plus  A. 

Expressed  thus  mathematically,  B's 
advantage  stands  out  very  clearly,  and  in 
practise,  all  things  being  equal,  this  ad¬ 
vantage  will  eventually  tell  heavily  on  A. 

As  soon,  however,  as  A  decides  to 
advertise,  the  full  advantage  to  B  no 
longer  obtains.  Expressed  mathemati¬ 
cally,  our  two  com|)etitors  now  stand 
practically  as  follows : 

A  =  Q  plus  L  plus  S  plus  D  plus  A. 

B  =  Q  plus  L  plus  S  plus  D  plus  A. 

They  again  are  equal.  Iiut  if  B 
again  makes  a  move,  such  as  co-operat¬ 
ing  to  a  much  higher  degree  with  his  re¬ 
tailer,  he  again  obtains  a  mathematical 
advantage.  Represent  co-operation  by 
C,  and  express  the  projiosition  mathe¬ 
matically  : 

A  =  Q  plus  L  plus  S  plus  D  plus  A. 

B  =  Q  plus  L  plus  S  plus  D  plus  A  plus  C. 

Xotice  how  the  mathematical  advantage  C  stands  out.  just  as  A 
did,  when  it  was  the  point  of  mathematical  superiority.  In  busi¬ 
ness  practise  the  same  superiority  is  evident  as  in  the  illustration 
above.  It  is  always  the  point  of  mathematical  superiority  that  attracts 
attention.  The  points  on  which  competitors  are  equal  attract  little 
attention.  It  is  on  points  of  difference  or  superiority  that  attention  is 
focused. 

A  must  now  equalize  B’s  superiority,  either  by  offering  a  co¬ 
operation  which  will  allow  him  to  put  something  opix)site  the  C  in  B’s 
equation,  or  else  make  some  other  move  to  offset  it. 

The  whole  business  world  (practically  speaking)  has  gone 
through  the  experience  of  A  and  B,  which  we  just  described.  .\  few 
years  ago  so  few  merchants  advertised  that  a  business  which  adver¬ 
tised  immediately  obtained  a  mathematical  superiority  over  its  com¬ 
petitors.  But  gradually  a  number  of  merchants  in  each  line  began  to 
advertise,  and  then  the  superiority  of  advertising  as  a  point  of  advan¬ 
tage  decreased.  It  was  necessary  to  find  a  new  point  of  superiority, 
and  some  progressive  merchants  have  found  it  in  increased  co-opera¬ 
tion  with  the  dealer,  better  retail  outlets,  and  other  ways. 

Understand  clearly,  that  the  importance  of  advertising  is  just  as 
vital  as  it  always  was.  But  here  in  America  we  have  applied  so  many 
new  principles  to  business  that  we  have  forced  advertising  in  less 
than  two  decades  through  a  phase  which  formerly  would  have  taken 
a  generation. 

The  first  merchant  who  had  a  delivery  department  thereby  ac¬ 
quired  a  mathematical  superiority  over  his  competitors,  but  when  they 
all  had  delivery  departments,  he  lost  his  point  of  superiority.  The 
fact,  however,  that  a  new  factor  in  business  loses  its  particular  impor¬ 
tance  as  a  point  of  superiority  does  not  in  any  way  allow  of  its  being 
overlooked  or  slighted.  It  still  must  be  kept  up  to  the  maximum  point 
of  efficiency.  To-day  a  business  reaching  the  public  must  advertise, 
just  as  it  must  keep  a  delivery  department.  But  if  it  wishes  to  be  in 
the  real  forefront  of  merchandising,  it  must  do  even  more  than 
advertising. 

And  thereby  hangs  a  tale,  and  therein  lies  the  reason  for  the 
slump  in  magazine  business  and  the  growth  of  newspaper  advertising. 
As  long  as  advertising  alone  proved  a  point  of  mathematical 


superiority,  the  magazines,  although  they  only  reached  a  small  propor¬ 
tion  of  the  country’s  population,  provided  a  vehicle  through  which  this 
mathematical  superiority  might  be  obtained. 

But  when  a  number  of  competitors  started  using  the  same  maga¬ 
zines,  or  when  a  magazine  advertiser  found  a  competitor  using  the 
newspapers,  the  mathematical  superiority  of  advertising,  merely  as 
advertising,  was  lost,  and  progressive  minds  looked  forward  for  the 
next  logical  move. 

Manufacturing  methods  had  been  brought  to  the  highest  degree 
of  perfection,  selling  expense  had  been 
brought  to  a  point  where  it  could  not  be 
moved  until  volume  of  sales  first  led  the 
way,  advertising  had  been  used  to  in¬ 
fluence  the  public  as  far  as  the  maga¬ 
zines  would  reach  them.  Where  was  the 
next  move?  Logically,  if  nothing  more 
could  be  done  with  the  manufacturer, 
and  nothing  more  could  be  done  with 
the  public  through  existing  channels, 
only  one  point  of  possible  progress  was 
left — the  retailer. 

.\t  one  time  it  was  the  fashion  to 
distribute  circulars  with  which  the  re¬ 
tailer  could  back  up  magazine  advertis¬ 
ing.  For  a  while  this  was  effective, 
until  a  number  of  competitors  started 
the  same  argument  to  the  retailer  and  at 
last  he  awoke  and  said  this : 

‘Wo  advertising  in  other  cities  inter¬ 
ests  me.  I  can't  sell  anything  to  people 
I  can't  reach.  /  don’t  leant  any  adver- 
tisiiif/,  e.vcept  on  my  possible  customers, 
and  they  all  reside  in  this  locality.  I 
knoie  of  no  medium  that  covers  my  com¬ 
munity  more  than  the  ne'ivspaper,  and  if 
you  want  my  thorough  co-operation. 
you'7'e  gi)t  to  use  the  most  powerful 
selling  force  I  know,  my  local  ne^vs- 
paper." 

.-\nd  to-day  the  battle  of  merchan¬ 
dising  and  advertising  centers  in  and 
around  the  retailers,  because  he  dominates  his  community.  When  1 
say  “he,”  I  speak  of  the  retailer  in  the  aggregate. 

Advertising  and  advertising  men  have  been  suffering  from 
"swelled  head.”  They  wanted  to  lie  in  pleasant  compaivy,  they 
wanted  to  show  the  importance  of  their  profession,  and  so  they  talked 
of  “national  advertising,”  and  “national  advertisers,’’  of  “problems  of 
distribution,’’  always  (Gargantuan,  gigantic  and  grandiose. 

The  trade  papers  devoted  to  advertising  were  devoted  to  “manu¬ 
facturing  problems”;  great  (?)  vital  (?)  questions  of  “space’’  and 
"rates” ;  and  “copy” ;  and  “art”  and  “tylpographical  effects”  that 
plea.sed  the  manufacturer  and  the  manufacturer’s  advertising  agency 
and  the  manufacturer’s  advertising  manager.  And  the  men  who  were 
such  experts  upon  advertising  lived  always  in  the  upper  regions  of 
luxury,  and  discussed  abstruse,  theoretical  questions  of  advertising 
and  salesmanship. 

But  times  have  changed — "the  stone  that  the  builders  rejected  has 
become  the  head  of  the  corner.”  To-day  is  the  day  of  the  retailer. 
He  understands  the  problems  of  his  trade.  He  knows  what  the  man¬ 
ufacturer  does  not  know — he  knows  what  the  people  of  this  country, 
the  great  buying  public  are  interested  in,  and  what  they  are  not  inter¬ 
ested  in.  Of  course  he’s  small — he  has  to  be.  If  he  were  big,  he’d 
be  beyond  the  people.  But  he  knows  what  the  people  think,  and  how 
the  people  buy.  He’s  .small,  but  he’s  human.  He’s  been  so  busy  fuss¬ 
ing  round  his  store  in  his  apron  that  he  hasn’t  had  time  to  educate 
himself  on  the  more  modern  phases  of  merchandising.  We’ve  -^been 
working  out  abstract  theories  while  he’s  been  keeping  the  public  in 
good  humor  and  holding  the  public’s  good  will.  Now  we’ve  got  to  lean 
down  to  him  and  educate  him  to  bigger  things  than  he  knows  of, 
because  we  can  never  push  a  bigger  volume  of  business  through  him 
than  he  can  take  care  of. 

No  firm  can  be  bigger  in  any  community  than  the  aggregate  of 
its  retailers.  And  so  it’s  all  round  the  retailer  that  the  fight  is  going 
to  center.  There  are  big  problems  which  we  can  later  consider  that 
are  changing  merchandising  and  'bringing  the  retailer  more  and  more 
prominently  into  the  line  of  our  business  vision.  Location, 
traffic,  merchandising,  salesmanship,  efficiency,  all  these  problems  that 
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we  have  been  considering,  must  be  considered  also  in  relation  to  our 
retailers,  who  are  not  apart  from  us.  A  manufacturer’s  retailers  are 
as  much  a  part  of  him  as  the  tentacles  on  the  octopus.  And  what  mat¬ 
ters  it  to  the  octo]>us  how  much  life  blood  pulses  through  its  central 
body  if  its  tentacles  are  paralyzed  and  useless? 

“.-Ml  life  is  mathematics. "  said  \  on  Hardenburg,  and  “All  busi¬ 
ness  is  mathematics,”  .say  wc.  Progress  consists — after  manufacturing 
is  as  perfect  as  it  can  be  made — in  analyzing  our  retailer’s  business, 
making  his  strength  stronger,  cutting  out  his  weaknesses,  educating 
him  and  his  salesmen,  co-o])erating  with  him  in  every  possible  way, 
because  advertising  in  any  community  falls  down  if  there’s  nobody 
there  to  supply  the  demand  it  creates.  Competition  is  getting  too 
keen  to  any  longer  allow  us  to  throw  advertising  expenditure  wildly 
at  the  map  of  .America. 

We’ve  got  to  analyze  our  market,  analyze  our  point  of  eontact 
with  it — our  retailer,  analyze  our  advertising  expenditure  and  then 
lock  the  three  up  together. 

But  the  day  when  what  we  should  write  and  how  we  should 
write  it  was  the  prime  consideration  is  gone  by.  The  “long-haired 
genius,”  the  “jingle  je.ster,”  the  “general  imblicity  man,”  the  “national- 
advertising-appropriation-in-magazines’’  proposition,  and  many  others, 
are  l)eing  put  into  alcohol  and  prepared  for  the  museum. 

This  is  the  day  of  business,  and  the  business  man,  and  business 
thinking  and  busine.ss  methods  in  advertising.  Old  doctors  “Poppy¬ 
cock”  and  “Publicity”  are  leaving  our  presence  together.  We’re  not 
taking  this  advertising  proposition  so  dead  seriously  as  we  used  to — 
it’s  no  longer  an  awe-inspiring  mystery — we’re  going  at  it  in  lighter 
vein,  as  men  go  a}x>ut  every  other  affair  of  business,  except  adver¬ 
tising. 

.Some  day  an  old-time  advertising  agent’s  or  magazine  man's  soli¬ 
citation  will  be  unearthed  and  exhibited  along  with  the  Eleusinian 
mysteries,  a  cellar-scene  in  Babylon  and  a  veiled  dance  from  the  temple 
of  Isis.  To-day  we're  for  strict  examination  of  advertising  expend¬ 
iture:  strict  co-operation  with  the  retailer:  more  sane,  human,  ed¬ 
ucative  talks  on  why  our  product  is  good  for  the  peoi)le — less  “national 
advertising”  in  general  media,  and  more  private  profit  for  the  manu¬ 
facturer. 


PIKERS  IN  NEWSPAPERDOM. 

Want  Expert  Advice  on  Efficiency 

Methods  Without  Paying  For  It. 

-A.  \V.  Fell,  general  manager  of  the 
Kingston  (\.  V.)  Leader,  who  has  giv¬ 
en  considerable  study  to  efficiency  in 
newspaper  plants,  and  who  has  some 
clever  ideas  in  regard  to  the  subject, 
recently  said  to  a  representative  of  The 
Editor  and  Publisher: 

“Ninety  per  cent,  of  the  publishers 
who  need  an  efficiency  treatment  the 
worst  way  are  ‘pikers,’  and  want  you 
to  spend  time  and  money  in  giving  them 
the  benefit  of  what  skill  you  have  ac¬ 
quired,  just  out  of  a  fraternal  feeling, 
and  for  the  good  of  the  order.  If  you 
mention  two  to  eight  weeks’  employment 
with  them,  to  put  their  plants  on  an  ef¬ 
ficient  basis,  stop  the  leaks  and  make 
such  recommendations  as  to  better¬ 
ments  that  only  a  trained  man  can  see 
from  the  unbiased  standpoint  of  the 
outsider,  for  which  you  would  charge 
the  modest  sum  of  $50  to  $100  per 
week,  they  quietly  vanish  into  thin  air, 
or  noiselessly  glide  into  the  depths  of 
the  tall  weeds,  leaving  you  standing 
alone  and  in  bewilderment. 

“The  other  10  per  cent,  of  the  pub¬ 
lishers  ^e  not  ‘pikers,’  for  the  reason 
that  they  have  already  surrounded 
themselves  with  the  best  talent  and 
ideas  they  can  buy.  Their  offices  are 
run  right,  and  make  the  maximum 
profit  on  every  cent  invested.  This  is 


The  Biggest  Value  in  New  England 

A  QxalHy  ud  Qautity  Coabmation 
tkat  Cawet  be  Eicelled. 

THE  BOSTON  HERALD 

(MorninR) 

THE  BOSTON  TRAVELER 
AND  EVENING  HERALD 

Combined  Circulation  Morning  and  After¬ 
noon  exceeds  230,000  copies  per  day. 

Kach  month  shows  remarkable  gains  in 
Local  and  Foreign  Advertising. 

The  S.  a  BECKWITH  SPECIAL  AGENCY 

(Sole  Foreign  Representatives) 

New  York  Chicago  St.  Louis 


the  reason  why  they  are  not  ‘pikers.’  i 
“It  is  the  difference  between  the ' 
broad-minded  man  who  commands  sue- 1 
cess,  and  knows  that  the  only  way  to 
get  it  is  to  hire  done  what  he  cannot  do 
himself — look.ng  for  results — and  not  | 
simply  to  have  things  done  ‘my  way,’ 
and  the  narrow  little  shrimp  who  has 
the  graft  idea,  and  is  always  looking  for 
something  for  nothing. 

"My  percentage  may  be  wrong,  but 
that  is  immaterial,  for  I  have  been  up 
against  the  game  on  and  off  long 
enough  to  know  that  the  ‘piker’  major-  ' 
ity  is  surprising.’’ 

MASTER  PRINTERS  ORGANIZE. 


New  Association  to  Represent  Provin¬ 
cial  Canada  Formed  at  Saskatoon. 

.\n  interprovincial  master  printers’ 
association  of  Saskatchewan  and  Alberta 
was  organized  at  Saswatoon  Sept.  27 
with  the  following  officers:  President, 
C.  F.  Hayes,  of  the  Edmonton  Bulletin, 
vice-presient,  Mr.  Barker,  Regina;  sec¬ 
retary-treasurer,  Mr.  Godson,  MacleoO; 
executive  committee,  Messrs.  Barker, 
Regina;  Young,  Saskatoon;  Jardan, 
Lethbridge;  Sherwood,  Calgary;  Gal¬ 
braith,  Moosejaw. 

On  the  invitation  of  Delegate  Barker, 
of  Regina,  the  next  meeting  will  be  held 
in  Regina  in  1913. 

Delegates  to  the  meeting  represented 
nearly  200  master  printers  in  the  two 
provinces,  whom  it  is  proposed  to  or¬ 
ganize  into  local  printers’  boards  of 
trade. 


MUsouri  School  of  Journalism. 

The  enrollment  in  the  S;hool  gf  Jour¬ 
nalism  of  the  University  of  Missouri 
shows  an  increase  over  last  year’s  en¬ 
rollment,  despite  the  increased  entrance 
requirements  and  the  increased  number 
of  universities  offering  courses  in  jour¬ 
nalism.  Two  years  of  college  work  are 
now  required  for  entrance.  Thirteen 
States  and  two  foreign  countries  are 
represented  in  the  enrollment:  Kansas. 
.Arkansas,  Mississippi,  Illinois,  Indiana. 
Ohio,  Pennsylvania,  California.  Ne¬ 
braska,  Montana,  Kentucky,  Tennessee. 
Missouri.  Canada  and  Japan.  Eight 
women  students  are  enrolled. 


WHAT  A  CLUB  CAN  DO 


Records  Made  by  Fort  Worth  Adver¬ 
tising  Men  in  Cleaning  Up  the 
Local  Field — Have  Saved  Business 
Men  $100,000  the  Past  Year 
Through  Their  Activities — Waking 
Up  the  Town  and  Helping  the 
Merchants. 

The  Fort  Worth  (Tex.)  Advertising 
Men’s  Club  has  taken  up  the  new  year’s 
work  with  much  enthusiasm.  In  order 
to  arouse  the  local  merchants  W.  H. 
Beck,  the  corresponding  secretary,  has 
addressed  to  each  one  a  letter  showing 
what  the  club  has  done  to  help  them  and 
soliciting  their  cooperation  in  carrying 
on  its  work.  As  the  club’s  record  is 
out  of  the  ordinary  and  is  worthy  of 
the  consideration  of  all  who  are  inter¬ 
ested  in  club  achievements,  we  repro¬ 
duce  herewith  a  portion  of  the  letter. 

Fort  Worth  is  the  only  city  in  which  the 
premium  stamp  manipulators  have  not  been  able 
to  get  a  foothold.  Fort  Worth  is  the  only  city 
in  Texas  wrhere  the  five-cent  advertising  scheme 
for  the  marriage  license  book  has  not  gotten  a 
foothold. 

I>o  you  knowr  that  through  the  .\d  Club  we 
ran  out  one  of  the  most  notorious  fake  tailor¬ 
ing  houses  in  the  business?  Do  you  know  that 
the  Ad  Club,  through  the  co-operation  of  the 
newspapers,  drove  out  of  town  a  famous  faker 
whom  the  merchants  of  Atlanta  ran  out  through 
whole  page  PAID  advertisements  in  the  news¬ 
papers? 

Do  you  know  that  the  newspapers  of  Fort 
Worth  will  not  make  a  contract  with  itinerant 
merchants  or  others  without  first  having  copy 
submitted  with  the  distinct  understanding  that 
same  will  not  be  accepted  if  lying  or  mislead¬ 
ing  statements  are  made  concerning  the  goods 
advertised? 

Through  our  efforts  we  have  practically  elim¬ 
inated  the  fraternal,  lodge  and  other  programs, 
the  very  existence  of  which  depended  upon  the 
use  of  the  sand-bag  or  other  such  methods. 
Itefore  the  Ad  Club  was  organized,  it  was  al¬ 
most  impossible  for  a  business  man  to  turn 
down  a  program  proposition.  This  also  applies 
,  to  bedroom  door  advertising,  registers  and  other 
i  advertising  devices  that  have  no  commercial 
i  value  as  advertising. 

i  It  is  reliably  estimated  that  $100. OPO  has 
been  saved  to  Fort  Worth  business  men  dur- 
I  ing  the  past  year  through  the  activities  of  the  , 
Ad  (^lub,  not  to  mention  the  suppression  of  j 
fake  merchants  who  would  have  cheated  every.  | 
one  making  a  purchase  of  them  had  they  been  | 

'  permitted  to  carry  on  their  operations  here. 

'  There  is  still  some  undesirable  advertising  in  ; 
•  Fort  Worth;  there  is  still  a  great  amount  of 
money  wasted. in  advertising  that  is  worthless, 
partly  because  many  advertisers  do  not  under-  ; 
stand  the  proper  selection  of  media.  It  is  our 
purpose  to  study  the  problems  that  confront  the 
advertiser,  to  learn  how  to  utilize  advertising  ; 
we  pay  for  to  pocure  maximum  results  at  mini-  j 
mum  cost;  to  work  to  the  end  that  all  adver-  ' 
tising  may  be  so  clean  that  every  ad  may  be  | 
'  accepted  at  face  value. 

At  the  weekly  meeting  on  Oct.  2  a 
number  of  the  leading  business  men  of 
the  city  were  present  as  the  result  o» 
this  letter,  and  listened  to  a  discussion 
of  the  plans  of  the  club. 

In  discussing  the  program  for  the  en- 
1  suing  year,  A.  L.  Shuman,  a  member  of 
the  National  Educational  Committee  of 
the  A.  A.  C.  of  A.,  and  in  charge  of  the 
study  course  of  the  Fort  Worth  Adver- 
i  tising  Men’s  Club,  told  of  arrangements 
'  that  have  been  made  for  the  lantern 
I  slide  lectures  of  the  A.  A.  C.  of  A.,  to 
which  this  club  was  the  first  subscriber 
■  after  the  big  Texas  convention. 

Hugh  Jamieson,  speaking  for  the  di- 
I  rectors  of  the  club,  outlined  a  branch 
I  of  research  work  in  connection  with 
!  these  lantern  slide  lectures  to  be  given 
'  at  the  regular  round  table  meetings  the 
!  last  Wednesday  of  each  month.  There 
!  will  be  a  series  of  papers,  one  each 
i  month,  from  each  of  the  twelve  largest 
;  advertisers  in  Fort  Worth.  This  list 
comprises  the  most  successful  retail  and 


wholesale  establishments,  and  the  papers 
to  be  submitted  will  be  written  by  the 
head  of  the  concern,  who  will  outline 
his  ideas  about  the  value  of  advertising, 
his  successes  and  some  of  his  failures 
and  obstacles  in  this  line  of  endeavor. 

A  suggestion  of  Mr.  Jamieson’s  which 
met  with  very  popular  favor  is  that  the 
monthly  round  table  dinners  will  be 
designated  under  the  name  of  each  of 
these  twelve  advertisers — for  instance, 
the  October  round  table  dinner  will  be 
called  “Fakes  &  Co.  ,Ad  Men’s  Round 
Table  Dinner.”  at  which  time  the  head 
of  that  firm  will  read  a  paper  as  here¬ 
tofore  outlined,  and  so  on  during  the 
ensuing  twelve  months.  In  this  way  an 
attempt  will  be  made  to  show  a  proper 
appreciation  of  the  big  advertisers. 


Asheville  Citizen’s  Enterprise. 

The  .Asheville  (N.  C.)  Citizen  issued 
a  sixty-page  historical  and  trade  edition 
,  on  Sept.  29.  It  is  a  commendable  speci¬ 
men  of  newspaper  enterprise  and  repre¬ 
sents  careful  and  painstaking  effort  on 
■  the  part  of  the  Citizen  staff.  Besides 
(  the  news  the  issue  contains  a  record  of 
i  .Asheville’s  growth  during  the  last  fifty 
years,  special  illustrated  articles  on  the 
business  and  trade  interests  of  the  city 
and  an  account  of  the  educational  and 
civic  opportunities  that  obtain  in  this 
progressive  community.  Albert  E. 
Walker,  of  Chrrlottesville.  Va.,  assisted 
the  management  of  the  Citizen  in  get¬ 
ting  out  this  special  edition. 


Union-Banner  Publiaher  Stricken. 

Frank  Crichton,  publisher  and  editor 
of  the  Clanton  (.Ala.)  Union- Banner, 
was  stricken  last  week  with  paralysis  of 
the  right  side,  so  that  he  is  totally  dis¬ 
abled.  Mr.  Crichton  has  been  for  many 
years  in  charge  of  the  Union-Banner 
both  as  majority  stockholder  and  editor. 
He  was  a  regular  attendant  at  the 
meetings  of  the  Alabama  Press  .Associ¬ 
ation  and  for  some  time  one  of  its  prin¬ 
cipal  officers. 


Judge  Turner,  in  Milwaukee,  Wis., 
held  in  a  recent  case  before  him,  that 
a  newspaper  reporter  cannot  be  required 
to  tell  under  oath  how  and  where  he 
obtained  a  story. 


TopeKa 
Dailx  Capital 

delivers  by  carrier  in  Topeka  (a  city  of 
50,000)  more  than  9,200  every  day, 
and  has  a  total  circulation  in  excess  of 
33,500.  It  guarantees  advertisers  a 
larger  local  circulation  than  any  other 
Topeka  newspaper,  and  a  larger  Kan¬ 
sas  circulation  than  any  other  Kansas 
daily. 


TOPEKA,  KANS.  PublUher 


W.  T.  Laing,  Flatiron  BUg,,  New  York 

J.  C.  Feeley,  Mailers  Bldg.,  Chicago 


(&tf enins 


Milwaukee’s  Favorite 
Home  Newspaper 


It  ia  QUALITY  circulation  against  mere  BULK  circulation  that  the  “to-day”  adver¬ 
tising  man  desires. 

Cheap  quantity  class  means  large  waste  and  unsatisfactory  returns,  and  poor  buyera. 

Results  not  talk,  count.  The  Evening  Wisconsin  has  been  printing  a  series  of  inter¬ 
esting  articles  urging  its  readers  to  read  the  advertising  appearing  in  The  Evening  Wis¬ 
consin.  Our  readers  DO  read  the  advertisements  BECAUSE^  they  have  respect  and 
confidence  in  their  favorite  paper.  We  will  not  accept  objectionable-  or  questionable 
advertising. 

Our  circulation  is  the  paid  yearly,  delivered  into  the  home  kind — the  kind  that 
creates  a  buying  desire  in  the  minds  of  its  readers.  It  is  the  "Worth  While”  home 
in  which  this  paper  will  be  invariably  found. 

THE  MILWAUKEE  EVENING  WISCONSIN 

JOHN  W,  CAMPSIE,  Business  Manager  „  ,  ,  ^ 

New  Voax  Office:  6084  Metropoliun  Bldg.  Chicago  Office:  People’!  Gat  Bldg. 

CHAS.  H.  EDDY.  Repreientafive.  EDDY  &  VIRTUE.  Kepresentttivea. 

Telephone,  Gramcrcy  4111.  Telephone,  Central  >4M. 


October  12,  1912. 


THE  EDITOR  AND  PUBLISHER. 


MR.  PULITZER’S  IDEALS. 


As  Applied  to  the  School  of  Journal* 
ism  He  Founded  at  Columbia, 
Explained  by  Joseph  L.  Heaton  in 
An  Interesting  Address. 

An  outline  of  the  aims  of  the  Colum¬ 
bia  University  School  of  Journalism,  as 
framed  in  the  mind  of  the  late  Joseph 
Pulitzer,  was  presented  in  Earl  Hall  on 
Monday  afternoon  by  John  L.  Heaton, 
of  the  New  York  World.  Mr.  Heaton 
wrs  commissioned  two  years  ago  by  Mr. 
Pulitzer  to  prepare  a  preliminary  report, , 
and  he  was  always  in  touch  with  the 
founder’s  views  on  the  new  school.  He 
spoke  in  part  as  follows : 

“It  is  the  fashion  in  the  newspaper 
world  to  ridicule  the  idea  of  training  ; 
the  recruits  of  the  press  for  their  | 
work,  and  to  insist  that  journalism  ■ 
alone,  of  all  arts,  sciences,  trades  and  ; 
professions  in  the  world,  cannot  be  • 
systematically  taught  but  must  be  picked  [ 
up  as  a  boy  picks  up  a  knowledge  of  i 
swimming  when  he  is  thrown  into  deep  ; 
water.  Some  boys  drown. 

nUMBl.E  BEGINNINGS.  1 

“In  former  years  a  boy  began  the  i 
study  of  law  by  sweeping  out  a  lawyer's  i 
office,  or  of  medicine  by  mixing  pills  for  ! 
a  country  doctor.  Instruction  for  news¬ 
paper  work  is  still  in  the  same  stage.” 

Describing  it  as  “laboratory  work”’  in 
the  slang  of  the  colleges,  Mr.  Heaton 
read  to  the  students  some  of  the  actual 
instructions  sent  by  Mr.  Pulitzer  from 
time  to  time  to  his  editors  for  the  dis¬ 
cussion  of  matters  of  public  policy. 
These  would  indicate  all  the  better  per¬ 
haps  from  their  impromptu  and  un¬ 
studied  character  how  a  broad-minded 
editor  would  wish  topics  of  public  im 
portance  to  be  handled.  They  “breathed 
the  spirit  of  fairness,  moderation, 
breadth.”  Mr.  Pulitzer  hated  cant  or 
Hub-dub  and  did  not  suflFer  fools  gladly. 
With  an  amused  tolerance  of  what 
might  be  merely  petty  or  trivial  in  his 
own  papers  or  in  life  itself,  a  tolerance 
that  often  caused  him  to  be  classed  as  a 
sensationalist,  he  combined  an  intensity 
of  hot  scorn  and  indignation  that,  in 
matters  really  big,  made  -him  a  man  for 
scoundrels  and  charlatans  to  fear. 

JOURNALISTS  SHOULD  STUDY. 

'if  we  are  to  judge  by  experience.” 
Mr.  Heaton  said,  “journalists  should 
study  law,  political  science,  history, 
literature — the  things  that  have  trained 
broad  journelists  in  the  past.  To  Mr. 
Pulitzer  himself  nothing  in  human 
knowledge  was  without  interest.  His 
reading  was  broad,  omnivorous,  and  in¬ 
cessant. 

“He  breakfasted  while  listening  to 
book  reviews  summarized  so  that  he 
might  decide  what  new  volumes  to  order 
for  his  use.  He  would  have  students  of 
mathematical  bent  trained  to  make 
statistics  as  fascinating  as  fiction ;  and 
it  can  be  done  by  condensation,  pepto¬ 
nizing.  visualizing  the  unknown  by  com¬ 
parison  w'ith  the  known.” 

Mr.  Heaton  in  speaking  of  the  value 
of  reading  said : 

“Read  constantly,  endlessly,  not  spe¬ 
cializing  too  closely.  Whenever  you 
can,  read  big  books  by  big  njen  upon  big 
subjects;  such  as  Morley’s  ‘Life  of 
Gladstone’  recentlv  commended  to  Co- 


Detroit  News  Wonderful 
Circulation  Growth  Reflected 
in  Increased  Advertising  Lead 

The  Detroit  News  having  double  the  circulation 
of  any  other  Detroit  week-day  paper  and  more  than 
all  daily  competitors  combined,  for  many  years  having 
received  a  vastly,  greater  advertising  patronage  than  its 
nearest  competitor,  has  increased  20,000  inches 
of  regular  paid  advertising  during  the  summer 
of  1912  over  that  of  1911.  The  largest  in¬ 
crease  of  any  other  Detroit  week-day  paper 
was  slightly  over  2,000. 


Ihis 

Circulation 
Caused  It 


Detroit  News  (evenings),  over  140,000 
Detroit  News  Tribune  (week¬ 
day  mornings),  over .  22,000 

Total  daily  average,  over .  162,000 


The  biggest  Sunday  circulation  in  Michigan  is 
that  of  The  Detroit  News  Tribune  —  over  100,000 
copies  sold  for  cash  each  Sunday. 


to  prevent  Cabinet  Ministers  from  tell¬ 
ing  him  things  in  confidence.  If  let 
alone  he  could  find  out  for  himself,  with 
nothing  to  prevent  publication.  Pub¬ 
licity  was  his  cure  for  public  evil.  His 
revelations  of  blundering  in  the  Crimean 
War  overthrew  a  ministry.  Continental 
kings  made  him  the  medium  of  con*- 
munication,  even  to  their  own  people, 
but  no  king  could  muzzle  him. 

LONDON  times'  SUPREMACY. 

“As  a  result  the  London  Times  had  in 
18.V2  a  circulation  of  40,000  copies  at 
ten  cents  each  when  none  of  its  contem¬ 
poraries  had  more  than  7,000;  and  its 
circulation  included  practically  all  the 
men  of  power  and  station  in  the  world. 
The  removal  of  the  newspaper  stamp 
tax  had  since  greatly  changed  the  British 
journalistic  situation.  Mr.  Pulitzer  him¬ 
self  always  made  clear  his  position  in 
this  respect.  Nine  years  ago,  when 
I  Grover  Cleveland  spoke  appreciatively 
\  of  the  World’s  service  to  the  Demo- 
I  cratic  party  in  1884  and  1892,  Mr. 

I  Pulitzer,  in  one  of  his  few  signed  ar¬ 
ticles,  said,  ‘Whatever  benefit  Mr.  Qeve- 
I  land  and  the  Democratic  party  received, 

:  the  World  never  for  one  moment  during 
I  the  past  twenty  years  considered  itself  a 
;  party  newspaper.’ 

“Only  one  servitude  must  the  journal¬ 
ist  permit.  That  is  public  service.  He 
must  accustom  himself  to  taking  in¬ 
stinctively  not  the  personal  but  the  pub¬ 
lic  and  general  point  of  view.  Fine  ex¬ 
amples  of  journalistic  breadth  are  af- 
j  forded  for  study  at  this  time  in  Eng¬ 
land  where  the  Manchester  Guardian, 
j  the  Nation  and  other  papers  of  the 
I  Liberal  faith  which  is  bringing  forth  a 
1  new  England  for  newly  enfranchised 
I  Englishmen  show  abundant  evidence  of 
unselfish  writing  by  men  whose  class, 
family  connections  and  university  train- 
i  ing  might  have  indoctrinated  them  with 
j  Tory  prejudices. 

I  “  ‘Influence.’  said  Mr.  Pulitzer  in  his 
I  North  American  Review  article,  ‘can- 
I  not  exist  without  public  confidence. 
I  And  that  confidence  must  have  a  human 
basis.  It  must  rest  in  the  end  upon  the 
I  character  of  the  journalist.’  ” 


lumbia  freshmen  by  President  Butler,  or  hour  his  brilliant  and  epigrammatic  in- 1 
Moneypenny’s  ‘Disraeli,’  or  Trevelyan’s  structions  and  at  the  end  say:  'Now,  go  i 
‘Macaulay,’  or  the  younger  Trevelyan’s  and  put  that  in  twenty  lines.’” 
studies  of  the  Garibaldian  epic.  Read  He  was  a  keen  student  of  style  and 
not  only  for  to-morrow  but  for  the  un-  fond  of  quoting  Michael  Angelo 
foreseen  emergency  of  the  year-after-  “Trifles  make  perfection;  but  perfection 
next.”  is  no  trifle.” 

•’No  indictment  Mr.  Pulitzer  could  an  organ  cannot  be  free. 

draw  against  one  of  his  men  was  “Mr.  Pulitzer  would  have  insisted  that 
harder  to  meet  th.^n  that  he  did  not  the  editor  must  be  free.  An  ‘adminis- 
read.  Nothing  pleased  him  more  than  tration  organ’  cannot  be  a  free  news- 
evidence  of  reading  that  did  not  advan-  paper.  The  editor  who  accepts  a  post- 
tage  his  newspapers  the  next  day  but  mastership  cannot  be  free.  The  World 
did  develop  the  man.  No  form  of  gift  :  itself  before  its  acquisition  by  its  late 
was  more  common  with  him  than  owner  was  written  editorially  by  brilliant 
thought-compelling  books.  men.  It  had  a  circulation  of  10,000  in 

“Against  the  popular  error  that  New  York  and,  since  it  did  not  pay  ex- 
!  newspaper  writing  is  ‘d.-shed  off  Mr.  penses,  it  fawned  upon  a  W  all  street 
Pulitzer  made  truceless  war.  He  did  freebooter  for  its  daily  bread,  as 


International  in  World  Building. 

The  International  Typesetting  Ma¬ 
chine  Co.,  of  which  Herman  Ridder  is 
president,  has  leased  a  suite  of  offices 
on  the  tenth  floor  of  the  Pulitzer  build¬ 
ing  and  will  take  possession  about  Dec. 
1.  As  the  Pulitzer  building  already 
houses,  in  addition  to  the  World,  the 
American  Newspaper  Publishers’  Asso¬ 
ciation  the  Association  of  Foreign 
Language  Newspapers  and  the  Duplex 
Printing  Press  Co.,  it  looks  as  though 
it  was  fast  becoming  a  most  important 
newspaper  office  center. 

Prince  Inspect*  Metropolitan  Daily. 

Prince  Mahidol,  brother  of  the  King 
of  Siam,  accompanied, by  several  officers 


j  his  own  work  with  infinite  care.  The  Roman  writer  fawned  upon  Maecenas.  |  of  the  German  cruiser  Victoria  liaise. 
North  American  Review  article  of  May,  The  new  writers  who  came  with  Mr.  j  on  which  he  is  a  cadet,  paid  a  visit  to 
1904,  which  was  his  plea  to  the  newspa-  Pulitzer  w’ere  certainly  not  superior  in  ,  the  New  York  Times  plant  last  week  and 
!  per  men  of  the  United'  States  for  the  brilliancy  to  their  predecessors,  except  ;  inspected  the  giant  presses,  linotypes  and 
I  school  and  a  rebuttal  of  all  that  had  the  chief  himself,  but  they  were  in  |  other  machinery  of  the  metropoliton 
i  been  urged  ag.''inst  the  professional  earnest,  and  from  that  day  there  was  j  daily.  From  the  tower  of  the  Times 
training  of  journalists,  was  in  course  of  no  need  of  a  Maecenas.  building  he  got  a  view  of  Broadway, 

preparation  for  some  months.  “The  great  editor  of  the  London  i  north  and  south,  with  its  brilliant  elec- 

“He  believed  in  the  utmost  compres-  Times.  Delane,  was  free.  He  used  to  i  trie  lights,  and  said  it  resembled  Bang- 
sion.  He  would  pour  out  for  half  an  say  that  one  of  his  chief  difficulties  was  ^  kok.  the  capital  of  Siam, 
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WHY  ROB  THE  NEWSDEALERS? 

The  New  York  Legislature  last  summer  smuggled 
through  a  most  obnoxious  law,  one  that  promises  to 
give  the  newsdealers  and  the  publishers  of  the  city 
a  lot  of  trouble  liefore  it  is  tinally  repealed.  We 
refer  to  the  statute  which  prohibits  newsdealers  from 
occupying  stands  lieneath  the  stairways  leading  up 
the  elevated  railroad  stations  in  New  York  City. 

It  lias  been  asserted,  and  it  is  no  doubt  true,  that 
a  large  advertising  firm  has  secured  the  pa.ssage  of 
the  law  in  order  that  it  might,  later  on.  secure  for 
itself  the  coveted  places  now  held  by  the  newsdealers. 
The  plan  was  that  after  these  newsdealers  had  been  : 
driven  away  from  the  stands  they  had  occupied  for 
the  last  twenty  or  thirty  years,  and  a  suitable  time 
had  elapsed,  this  enterprising  firm  would  make  a  j 
proposition  to  the  city  to  allow  it  to  establish 
stands  beneath  the  elevated  railway  staircases  on 
pavment  of  fixed  rental.  ^ 

Roth  the  newsdealers  and  the  publishers  were 
caught  napping  when  this  bill  was  passed.  It  was  ^ 
literally  “sneaked  through,"  neither  the  newsdealers 
nor  the  publishers  having  any  opportunity  to  oppose 
it.  During  the  summer  several  public  meetings  were 
held  by  the  local  newsdealers  to  arouse  sentiment 
Uiat  would  lie  effective  in  nullifying  the  obnoxious  : 
law  through  non-enforcement.  It  appears  that  the  j 
Hoard  of  Estimate  and  .Apportionment  will  have  the 
enforcement  of  this  law  in  its  charge.  The  news-  ! 
dealers  have  appeared  liefore  that  body  and  have  ! 
even  secured  the  help  of  the  Mayor  to  voice  their  ' 
sentiments  against  the  harsh  measure.  Mr.  Mc- 
.\neny,  who  is  the  president  of  the  Ixtrough,  has  thus  j 
far  declined  to  express  his  views  on  the  situation  ! 
and  the  newsdealers  are  therefore  on  tenter  hooks 
as  to  what  is  going  to  happen  to  them. 

There  are  thirty-eight  thousand  newsdealers  in 
the  city  of  New  York.  .Many  of  the  older  dealers  j 
are  cripples  and  a  majority  of  them  have  no  other 
means  of  support.  Those  occupying  stands  lieneath 
the  elevated  structure  have  in  many  instances  paid 
money  to  politicians  for  the  privilege  which  they  now 
enjoy.  They  have  built  up  their  business  through 
hard  work  and  are  entitled  to  the  benefits  to  1r*  de-  | 
rived  from  long  service. 

The  Legislature  in  driving  these  men  away  friim 
their  stands  are  depriving  the  most  of  them  of  the  ^ 
only  .source  of  income  they  have.  They  cannot 
liTcate  again  within  a  hundred  feet  of  their  old 
stands  and  must  go  so  far  away  that  they  would 
no  longer  reap  the  benefit  of  the  business  they  have 
created. 

TIte  enforcement  of  this  obnoxitius  law  will  affect 
the  publishers  as  well  as  the  newsdealers.  Should  * 
the  advertising  firm  already  referred  to,  or  any  other - 
coriioration,  succeed  in  obtaining  from  the  city  the 
newsstand  monopoly  that  they  seek,  the  publishers,  ] 
so  far  as  circulations  are  concerned,  would  be  at  the 
mercy  of  this  new  trust.  Its  officers  could  decline  * 
to  sell  papers  or  magazines  except  on  their  own 
terms.  , 


'  ADVERTISING  REFORM  IN  ENGLAND. 

!  The  number  of  .American  periodicals  that  will  not 
receive  advertisements  until  their  publishers  are 
,  satisfied  the  articles  offered  are  meritorious  and  are 
not  misrepresented,  is  increasing  each  month. 
There  is  special  need  of  care  on  the  part  of  those 
that  carry  mail  order  advertising  to  see  that  their 
readers  are  not  imposed  upon  by  out-of-town  con-  i 
cerns.  Obtaining  money  by  fraud,  even  in  small 
amounts,  is  criminal.  .A  dollar  is  an  insignificant  i 
amount  to  people  of  means  but  to  the  poor  it  may 
be  the  only  money  they  p>'ssess.  Therefore  every 
safeguard  that  ingenuity  can  devise  to  prevent 
swindlers  from  robbing  the  poor — or  the  rich,  for 
that  matter — should  be  adopted  by  publishers. 

That  the  English  publishers  are  as  fully  alive  ti> 
the  responsibilities  as  those  on  this  side  of  the 
water  is  shown  by  the  action  of  W’areham  Smith, 
publisher  of  the  London  Weekly  Dispatch,  which 
has  a  circulation  of  over  a  half  million  copies,  who 
!  two  weeks  ago  published  a  notice  to  the  effect  that 
on  and  after  Oct.  •>  mail  order  advertisements 
would  only  be  accepted  on  condition  that  the  ad¬ 
vertisers  were  willing  to  submit  the  goods  offered, 

I  on  demand,  to  the  inspection  of  the  advertising 
manager  in  order  to  denu  ustrate  that  they  are 
fair  value  for  the  price  at  which  they  are  offered  ' 
for  sale.  Continuing  the  annou.'cement  says ;  ^ 

“.Vdvertisers  will  also  Ik*  re<iuire<l  10  undertake  ' 
that  in  the  unlikely  event  of  goisls  not  meeting  with 
the  approval  ot  the  purchaser,  the  nmoiint  paid  for 
them  will  be  refunded.  provid«*d  the  goods  are  re¬ 
turned,  carriage  paid,  within  three  days,  in  the  same 
<‘ondition  as  that  in  which  they  were  sent  out.  This 
undertaking  will  not  apply  to  jiiece  goods,  such  as 
dress  materials,  if  the  ^mhIs  are  in  accordance  with  ' 
the  pattern  from  which  they  were  onlereil.  It  ' 
should  be  mentioned  that  this  policy  will  only  be 
adopted  in  the  case  of  firms  selling  articles  of  gen-  ( 
eral  utility.  It  is  not  iKissible  to  bring  within  the  ■ 
scope  of  these  o|>erations.  iterishable  g<Kids  such  as  ' 
eatables,  jdants.  etc.,  nor  patent  foods,  toilet  prepara¬ 
tions.  medicines,  remedial  treatments,  surgical  instru¬ 
ments,  etc*.,  etc.  Naturally  in  the  case*  of  foiwls  and 
mf*dicines  the  formulas  are  not  divulgc*d.” 


A  CHAPTER  IN  NEWSPAPER  HISTORY. 

Thk  Epitiik  .\.\i»  I’iiu.ishkk  is  informed  by 
Julius  Chambers  and  Major  George  Williams,  who' 
were  connected  with  the  editorial  staff  of  the  Herald 
for  many  years,  that  we  were  in  error  when  we  , 
stated  in  a  recent  editorial  that  the  retail  price  of 
the  Herald  was  once  reduced  to  one  cent. 

.Maj<ir  Williams,  in  his  letter  on  the  subject,  says  : 
^that  .Mr.  Bennett  once  asked  his  editorial  counsel 
■.if  the  Herald  could  be  printed  and  circulated  for  1 
a. cent  a  copy.  The  answer  was  that  the  cost  of  j 
paper  was  at  the  time  so  high  that  if  the  price  was  I 
cut  it  would  be  necessary  to  reduce  the  number  of  j 
pages  of  each  issue  to  twelve  which  would  only  ; 
allow  for  the  printing  of  the  news,  and  leave  no  | 
space  for  advertisements. 

The  Herald  thereupon  followed  the  lead  of  the 
Times  and  cut  its  price  to  two  cents.  This  pre¬ 
cipitated  a  war  between  the  newsdealers  and  the  , 
Herald  because  of  the  reduction  of  profit  in  han¬ 
dling  the  paper  on  the  new  basis.  Finally  the 
Herald  restored  its  price  to  tlwee  cents  at  which 
it  has  remained  ever  since. 

Major  Williams  closes  his  letter  with  this  ^ 
prophecy : 

"One  cent  morning  newspapers  are  a  mistake, 
and  the  time  will  come  when  the  big  dailies  will.  | 
like  the  magazines,  put  up  the  price  by  mutual 
agreement  to  two  cents.  This  prophecy  will  be  j 
verified  in  a  very  few  years.”  ' 

We  have  long  contended  that  circulation  should 
pay  for  the  mechanical  production  of  the  paper  and  | 
the  cost  of  distribution — in  other  words — pay  its 
own  expenses.  This  would  leave  the  cost  of  the 
editorial  and  business  departments  to  be  borne  by  j 
the  advertising  receipts. 


WHY  NEWSPAPER  ADS  ARE  EFFECTIVE. 

The  supreme  advantage  of  newspaper  advertising 
lies  in  the  fact  that  it  not  only  tells  alxiut  the  article 
'but  tells  Xi'here  it  may  be  found.  In  magazine  ad¬ 
vertising  the  selling  points  of  an  article  may  be  set 
"“forth  more  attractively  than  in  the  daily  newspaper  , 


because  the  magazines  are  printed  on  a  much  better 
quality  of  paper,  the  printing  itself  being  done  on 
slower  presses  and  with  greater  care. 

Rut  while  you  can  get  a  much  better  typographical 
effect  your  ads  look  better  in  the  magazines  than  in 
the  new'spapers  they  do  not  produce  as  satisfactorx 
results.  Why?  Because  the  ads  do  not  tell  tc/icn* 
the  articles  advertised  may  be  found.  When  they 
say  "at  the  druggists."  "at  your  grocers,”  “at  your 
leading  dry  goods  stores,"  more  than  half  the  time 
they  are  lying.  Have  you  never  visited  one  of  these 
establishments  in  search  of  an  article  thus  adver¬ 
tised  and  been  unable  to  find  it?  I’nless  an  article 
has  a  perfect  general  distribution  it  is  folly  to  send 
people  to  the  stores  in  search  of  it. 

When  you  advertise  in  the  newspapers,  however, 
you  can  tell  the  reader  the  name  and  address  of 
the  merchant  who  sells  your  goods.  There  is  no 
beating  around  the  bush,  no  vague  directions,  no 
generalities.  You  inform  him  that  he  can  buy  the 
article  at  W.  T.  Raymonds,  184  Elderson  street.  He 
may  telephone  for  it,  write  for  it,  send  for  it.  or  he 
can  call  at  the  store  and  get  it  himself. 

No  sensible  business  man  will  advertise  in  a  daily 
newspaper  unless  he  knows  that  his  goods  are  on  sale 
at  the  time.  Think  of  the  folly  of  arousing  a  per¬ 
son’s  interest  in  an  article  and  of  creating  a  desire 
to  possess  it  and  then  not  giving  him  the  chance  to 
make  the  purchase! 

Take  any  one  of  the  popular  magazines  having  a 
circulation  of  say  copies.  It  has,  say,  fifty 

sub.scribers  in  this  town.  I.IMMI  in  that,  4.ikmi  here  anil 
ti.onn  there,  but  it  is  a  scattered  distribution.  It 
is  like  the  shot  from  a  sportsman's  gun — scattered 
over  a  large  area.  The  daily  newspaper  is  just  the 
opposite.  Its  circulation  is  concentrated  within  a 
well  defined  area.  It  reaches  the  most  desirable 
class  of  people  in  the  district.  They  read  the  paper 
every  day  apd  cannot  help  seeing  your  advertise¬ 
ment.  They  know  where  they  can  get  the  articles 
you  advertise.  There  is  no  delay  in  effecting  sales. 


The  .American  friends  of  C.  .Arthur  Pearson, 
owner  of  many  British  newspapers  and  periodicals, 
will  be  pained  to  learn  that  he  may  permanently  lose 
his  sight.  Like  Joseph  Pulitzer,  the  pall  of  blindness 
is  slowly  settling  upon  his  vision.  Unlike  Mr. 
Pulitzer,  however,  Mr.  Pearson  intends  to  w'ithdraw 
from  many  of  his  activities.  He  has  made  a  phenom¬ 
enal  success  as  a  periodical  and  newspaper  pub¬ 
lisher.  His  weekly  once  had  a  circulation  of  a 
million  and  a  quarter  copies  and  distributed  $8.jn,(M»® 
in  prizes  in  missing  word  competitions  when  the 
courts  stepped  in  and  put  an  end  to  the  plan  that 
had  given  it  such  a  large  circulation,  on  the  ground 
that  it  was  gambling. 


The  Lost  “E.” 

Seated  one  day  at  the  lino., 

I  was  vexed  at  the  troublesome  "e’es," 
.And  my  fingers,  thumping  wildly. 

Broke  .several  harmless  keys. 

1  knew  not  what  1  was  doing. 

Nor  what  I  was  saying,  then. 

But  1  uttered  one  word  in  my  anger. 
Which  was  certainly  not  “.Amen." 

.And  1  .said.  “Why  on  earth  does  it  linger, 
This  truly  obstreperous  ’e'"? 

■And  a  croaking  voice  from  the  corner 
Said  “It's  eesy  enough  to  see!" 

So  I  bxiked  for  a  crooked  matrice. 

And  I  found  one,  sure  enough ; 

.And  I  straightened  it  out  in  a  moment. 
Then  my  speech  was  no  more  grttff. 

■And  oft  as  1  sit  at  the  lino.. 

.And  the  matrices  will  ttot  come, 

]  think  of  that  awful  moment. 

.And  my  ready  voice  grows  dumb; 

^'et  it  may  be  that  often  atid  often. 

When  tempted  as  1  was  then, 

I  shall  speak  in  my  soul’s  great  anguish. 
That  word  that  was  not  “.Amen !’’ 
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PERSONALS. 

Whitelaw  Reid.  American  Ambassa¬ 
dor  to  England  and  publisher  of  the 
New  York  Tribune,  and  Mrs.  Reid, 
arrived  in  New  York  this  week  for  a 
brief  stay.  Mr.  Reid  will  attend  the 
formal  opening  of  the  Education  build¬ 
ing  at  Albany  on  Oct.  lo. 

Thomas  Dreier,  of  Boston,  has  been 
appointed  editor  of  Voice,  the  official 
organ  of  the  A.  A.  C.  of  A.,  and  C. 
Edgar  Snow  its  Eastern  representative. 


IN  NEW  YORK  TOWN.  | 

Miss  Sophie  Irene  Loeb,  of  the  New 
York  Evening  World,  who  has  been 
abroad  for  several  months  obtaining  ma¬ 
terial  for  a  .series  of  articles,  arrived 
home  on  the  .\driatic  this  week. 


Charles  Sarver,  city  editor  of  the 
Evening  Mail,  who  joins  the  staff  of  the 
Press  next  week,  will  be  given  a  fare¬ 
well  dinner  by  the  l)oys  of  the  Mail  this 
evening. 


Milo  W.  Whitaker,  business  manager 


B.  W.  Currie,  of  the  ENening  World, 
is  covering  the  Becker  case  for  his 
paper. 


James  Cullins.  formerly  connected  |  of  the  Jackson  (.Mich.)  Patriot,  is  in 
with  the  Press  at  Spokane,  Wash.,  and  j  Xew  York  this  week  calling  on  the 
afterward  with  the  Sun  at  Vancouver,  general  advertisers,  fie  has  an  exten- 
B.  C.,  has  beconie  editor  of  the  Leader  !  su  e  acquaintance  among  the  foreign  ad- 
at  ^Iassett,  B.  C.,  one  of  the  outposts  '  vertisers  and  has  made  it  a  point  for 
of  civilization  in  northwest  Canada.  years  to  call  personally  on  the  general 
-  ,  and  advertising  agents. 

E.  X.  Dingley  has  resigned  his  position 
as  editor  of  the  Kalamazoo  (Mich.) 

Telegraph  Press  and  will  devote  his 
time  in  conducting  his  campaign  as 
Progressive  candidate  for  a  seat  in 
Congress. 

E.  J.  Dies,  for  nearly  two  years  night 
editor  of  the  .\ssociated  Press  in  Des 
Moines,  has  been  promoted  to  a  similar 
position  in  the  St.  Paul  office. 

J.  Clarence  Hyde,  a  well-known  news¬ 
paper  writer,  succeeds  the  late  Jolm 
Murray  as  general  press  representative 
for  Klaw  &  Erlanger. 

Harlan  E.  Babcock  has  been  appointed 
managing  editor  of  the  Kalamazoo 
(Mich.)  Gazette. 


MR.  HORNICK  NOT  TO  RESIGN. 

The  San  Francisco  Call, 

New  York,  (X't.  11. 
Thk  Editor  and  Pibushkr: 

I  am  in  receipt  of  a  telegram  from 
Mr.  riornick  in  which  he  says  the  rumor 
of  his  resignation  is  untrue,  and  asts 
me  to  deny  it.  He  further  says  he  has 
not  resigned  and  does  not  expect  to  re¬ 
sign,  but  that  his  health  has  not  been 
good  for  some  months  past  and  he  is 
planning  a  vacation  abroad  after  the 
election,  or  about  the  first  of  the  year, 
at  the  expressed  wish  of  Mr.  Spreckles, 
who  insists  that  he  take  a  rest  and  re¬ 
cuperate. 

Under  the  circumstances  1  think  it 
is  no  more  than  fair  to  Mr.  Hornick 
that  you  retract  the  statement  made  last 
week,  which  you  admit  was  founded  on 
rumor  and  not  confirmed  by  Mr.  Hor- 
nick.  Yours  very  truly, 

J.  W.  WlI.BERDINO. 

.Manager  Xew  York  Office. 


SITUATIONS  WANTED 


Advertisements  under  this  classification  will  cost 
Ic.  fier  fVord;  Display.  15c.  per  Agate  Line. 


This  ad.  will  run  until  its  author  has  found 
what  he  considers  a  job  big  enough  for  him. 
Rutters,  han^-ons,  native  son  sheets  and  papers 
whose  editorial  end  is  a  necessary  evil  shouhi 
not  address  “I*.  .M.  care  The  Editob  amd 

Pl’BLISIIEB. 


Frank  Dallam,  who  has  been  con- 
I  nected  with  the  etlitorial  department  of 
the  Times  for  some  time,  has  returned 
to  the  staff  of  the  .\merican. 


Charlie  Earl,  of  the  Globe,  announced 
the  world’s  series  results  to  enthusiastic 
crowds  from  the  first  floor  fire  escape 
of  the  Globe  Building  by  means  of  a 
huge  megaphone. 


OBITUARY  NOTES. 


E'kank  G.  Hancock,  a  newspaiier 
man  widely  known  in  the  South  and 
recently  advertising  manager  of  th^ 
General  Electric  Co.,  of  Newark,  N.  J., 
died  at  .\sheville,  X.  C..  on  Oct.  2, 
after  a  long  illness. 


Can  you  use  a  live,  hustling  circulation  mana¬ 
ger.  one  with  a  record  of  results,  organization 
and  minimum  expense?  Particulars  and  refer¬ 
ences  gladly  furnished.  Sixteen_^  years’  prac¬ 
tical  experience,  .\ddress  “JA.  CY.,”  care  The 
Editor  and  Pcblisher. 


Versatile  editor,  with  metropolitan 
experience  and  pleasing  personality, 
wants  iiosition  on  progressive  jieriocli- 
cal  or  afternoon  daily.  Familiar  with 
art,  make-up,  general  editorial  work, 
ad.  writing,  and  layouts.  Would  cover 
out-of-town  assignments.  lias  strong 
sense  of  humor.  Highest  references 
as  to  character  and  ability.  .\ddress 
•’lil.OOMFIKLl),”  care  The  Kditor, 
AND  Publisher. 


Daniel  Sheferey  Lewis,  a  promi¬ 
nent  newspaper  man  of  Virginia,  died 
,  ,  ,  .  r  ,  .  last  week  at  Clifton  Forge,  V'a.  For 

John  Leyno,  of  the  Ameri^n.  will  |  t^^.^nty  years  he  was  editor  of  the  Spirit 


this  week  join  the  general  staff  of  the  i 
Press. 


of  the  Valley  and  later  of  the  Harrison- 
i  burg  Daily  Times. 


Xorval  K.  Harris,  formerly  sporting 
editor  of  the  South  Bend  (Ind. )  Trib¬ 
une,  has  been  appointed  city  editor  of 
the  St.  Peter.sburg  (h'la.)  Times. 

Nathan  J.  S.  Price,  manager  of  the  j 
.Atlantic  City  ( X.  J. )  Daily  Press  and 
the  Evening  Union,  follows  dairying  as 
an  avocation.  He  liought  a  carload  of 
diary  cows  for  his  farm' near  Philaiiel- 
phia  recently. 


j  J.  C  Hemphill,  of  the  Times,  was  in 
Madison.  \Vis..  last  week  for  the  pur- 
1  jKise  of  getting  a  survey  of  National 
j  politics  from  the  Wi.sconsin  point  of 
I  view. 


There  is  some  curiosity  at  the  siwrt- 
ing  desk  of  the  World  as  to  the  per¬ 
sonality  of  Swat  Mulligan,  the  only 
baseball  expert  from  outside  the  office 
retained  to  write  about  the  world’s 
series.  The  mysterious  Mulligan  has 
'  I  not  been  recognized  about  the  office. 

Karl  Pletz.  city  editor  of  the  Cin-  |  but  there  is  a  well-authenticated  rumor 


John  W.  Kelly,  for  more  than  forty 
years  an  editor  on  Oregon  newspapers 
and  founder  of  the  Roseburg  (Ore.) 
Independent  Review  in  1H7!).  died  in 
that  city  on  Sept.  di). 


W.  H.  McGrath,  a  newspaper  man 
of  Troy,’  X.  Y.,  died  on  Oct.  d  at  the 
Erlanger  Hospital.  Chattanooga.  Tenn. 


ALL  AROUND  NEW  YORK  CITY 

Man  wants  a  place  in  city  departinent  of 
evening  paper  in  small  city;  experience  in  desk, 
re-write,  general,  department,  sporting  work, 
special  features;  age  98;  strictly  temperate;  I 
seek  jiermanent  place,  fair  living^  possible  ad¬ 
vancement.  Address  “ON  THE  JOB,”  care 
The  Editor  and  Publisher. 


CIRCULATION  M.AN.AGER 
AT  LIBERTY. 

.\  live  wire.  Years  of  practical  experience 
and  ideas,  heavy  enough  for  a  big  proposition 
anil  not  too  heavy  for  a  medium.  A  hard, 
conscientious  worker,  everlastingly  at  it.  Best 
of  references.  .Address  “IDE.AS,”  care  The 
Editor  and  Publisher. 


ADVERTISING 

anil  business  manager,  ten  years’  exmrience  on 
city  dailies,  will  consider  change.  Capable,  re¬ 
liable  and  good  executive.  If  you  have  a  worth¬ 
while  proposition,  write  “L.  (l.  K.,”  care  The 
Editor  and  Publisher. 


cinnati  (O.)  Volksblatt,  celebrated  the 
twenty-fifth  anniversary  of  his  service 
on  that  paper  last  week. 

John  R.  Herron,  editor  of  the  Boone 
County  (la.)  Democrat,  has  returned 
home  after  an  extended  trip  to  Canada. 


that  an  expense  order  for  $1<M)  had  been 


Ll’cien  V.  PiNNEY,  a  retired  news¬ 
paper  owner  of  Winsted,  Conn.,  died  in 
a  private  hospital  in  this  city  on  Oct.  3. 


honored  in  the  business  department  on  !  „  *  •  ,  ii  if  la— > 

Tuesday  sixty  years  old  and  from  IBi.i 

_  i  until  187B  was  the  owner  and  editor  of 


Philander  Johnson,  of  the  Washing¬ 
ton  Star,  has  returned  to  the  capital 
after  spending  the  summer  at  .Ariindel- 
on-the-Bay,  Md. 


Frederick  Knowdes,  who  succeeds  I  '''  Press. 

Charles  Sarver  as  city  editor  of  the  i  — — 

Mail,  has  returned  to  his  new  duties 
from  a  v:icatioii  in  Vermont. 


WANTED— 

By  an  experienced  newspaper  man,  position 
as  circulation,  advertising  or  business  manager, 
who  has  ability,  knows  the  newspaper  business, 
and  is  a  consistent,  hard  worker.  Address 
“G.  F.  C.,”  care  The  Editor  and  Publisher. 


WASHINGTON  PERSONALS. 


WEDDING  BELLS. 

Hal  B.  Denton,  formerly  of 
Washington  Star,  now  of  Pittsburgh 
and  Chicago,  and  Miss  Eliza  Russell 
Peachy,  were  married  at  the  home  of 
the  bride’s  brother-in-law  and  sister,  the 
commandant  of  the  Navy  Yard,  and 
Mrs.  Frank  E.  Beatty,  at  Washington, 
last  Saturday. 


Frank  1.  Whitehead,  of  the  Washing¬ 
ton  Post,  is  back  at  his  desk  after  four 
,  weeks’  vacation  at  Miller’s  Landing, 
]  near  the  mouth  of  the  Potomac  river, 
where  he  said  he  found  the  fish  biting 
in  great  shape. 


John  B.  Smallwood,  of  the  Evening 
Star,  has  gone  to  Panama  for  a  two 
weeks’  trip. 


balance  of  a  total  of  $.3,.’)()0  deferred, 
secures  southwestern  county  seat  week¬ 
ly.  30  miles  to  competition.  Equip¬ 
ment  includes  $2,(KM)  worth  purchased 
within  18  months.  Property  returned 
man  and  wife  $2.8.V2  for  personal  effort 
and  investment  in  past  year.  Pro¬ 
position.  E.  S., 


STEREOTYPE  FOREMAN. 

for  a  number  of  years  in  charge  of  the  stereo¬ 
type  foundry  of  a  Cleveland  newspaper,  now  at 
liberty,  because  of  a  reeemt  consolidation,  de¬ 
sires  to  connect  with  some  representative  daily, 
afternoon  preferred.  Very  best  of  references. 
Address  “P.  A.  C.,”  care  The  Editor  and  Pub¬ 
lisher. 

^  ADVERTISING  SOLICITOR. 

I  If  you,  as  publisher  or  business  manager,  are 
looking  for  a  high  class  advertising  solicitor  of 
I  character,  ability  and  experience,  who  can  fur- 
1  nish  ample  proof  to  this  effect,  write  “E.,”  care 
I  The  Editor  and  Publisher. 


HELP  WANTED 


George  W.  Brandt,  owner  and  pub¬ 
lisher  of  the  Havana  (Cuba))  Post 
and  La  Ldtima  Hora,  and  Miss  .\lma 
Reed,  of  New  .\lbany.  Ky.,  were  mar¬ 
ried  at  the  home  of  the  bride,  Oct.  2. 
Mr.  and  Mrs.  Brandt  will  make  their 
home  in  Havana. 


The  announcement  is  made  of  the 
marriage  of  Barnett  Franklin,  journal¬ 
ist  and  press  agent,  and  Miss  Virginia 


R.  Eugene  Boyd,  staff  photographer 
of  the  New  York  .American,  is  here  to 
get  pictures  of  the  witnesses  before  the 
Clapp  campaign  committee. 

I  John  S.  Shriver,  of  the  Baltimore 
I  Star,  contributes  daily  to  his  paper  a 
column  ot  side  lights  on  Washington 
life,  which  probably  accounts  for  the 
popularity  of  the  Star  in  this  city. 


Newspaper  Broker 

277  Broadway  New  York 


MISCELLANEOUS 


.Alfred  Henry  Lewis,  of  the  Hearst  j 
papers,  is  now  in  attendance  on  the 


ANY  GENTLEMAN  DESIRING 

comfortable  light  newly  furnished  room  in  pri¬ 
vate  house  one  hour  from  Madison  Square  (N. 
J.).  Write- A.  If.  M.YRTIN.  care  The  Editor 
AND  Publisher. 


Dare,  at  San  Rafael,  Cal.,  on  Sept.  27.  |  hearing  to  cover  the  proceedings 


Sulzer  to  Be  Guest  of  Press  Club. 


Chicago — Xew  York — Philadel- 
TIIE  BI..\CK  phia,  for  20  years  the  coal 
DI.VMOXI)  trades’  leading  journal.  Write 
for  rates. 


WANTED: 

Newspaper  man  of  exceptional  ability  in  eco¬ 
nomic  and  commercial  lines — finance,  manufac¬ 
turing,  trade.  .\n  unusual  opening  on  the 
staff  of  one  of  the  largest  trade  papers  in  New 
York  City,  calls  for  a  trained  editor  who  write* 
forcefully,  and  has  had  desk  experience.  In  re¬ 
plying,  please  give  complete  experience,  age 
and  salary  expected.  BOX  .'>6,  care  The  Ed¬ 
itor  AND  Publisher. 


PRIVATE  SECRETARY 

Wanted  for  first-class  iiosition;  must  be  under 
40,  tem|ierate,  and  pleasing  personality,  high 
moral  character  with  ability  to  execute  with  des¬ 
patch,  and  willing  to  travel;  knowledge  of 
shorthand  desirable;  must  be  goo<l  Tetter- 
writer;  high  salary  will  he  paid  to  the  right 
man;  highest  of  references  will  be  required  and 
exchanged.  .Xddress  “PRIV.-\TE  SECRE- 
T.XRY."  care  The  Editor  and  Publisher. 


BUSINESS  OPPORTUNITIES 


Samuel  Cahan,  one  of  the  World’s 


Hon.  William  Sulzer.  Democratic  |  staff  artists,  made  a  number  of  clever 

candidate  for  Governor,  will  he  the  ^  sketches  of  J.  Pierpont  Morgan  when 

guest  of  the  Xew  York  Press  Club  at  he  was  on  the  stand. 

a  banquet  next  Monday  evening  at  the  - 

Hub  house.  Spruce  and  William  streets,  j  Jackson  Tinker,  of  the  New  York 

Mr,  Sulzer  is  not  new  to  the  club,  hav- 1  Press,  has  tendered  his  rcsiwiation  as  |  LINOTYPE  MACHINES 
mg  been  a  member  for  more  than  twenty  i  Washington  correspondem.  Mr.  Tinker,  i  All  models,  bought  and  told.  Complete  line  oi 

years.  The  dinner  is  expected  to  bring ;  although  still  a  young  man.  is  a  veteran  Printers’  machinery  and  suppliet  on  band  for 


DAILY  NEWS 

Reports  for  evening  papers,  advance  news,  mail  ' 
service,  special  and  Chicago  newt.  YARD'S  ' 
NEWS  BUREAU.  187  W.  Washington  St,  Chi 
cago,  lU. 


out  the  largest  attendance  of  any  of  the  in  point  of  service,  and  will  he  greatly  ""®***'*‘«  jfcLEAN, 

club’s  functions  wkhin  recent  years.  missed  by  his  associates.  (1  Cliff  St., 


Nww  York. 


BUSINESS  OPPORTUNITY. 

I  know  an  important  New  York  newspaper 
man  who  has  "made  good”  in  a  big  way  and 
is  now  employed  in  an  in^rtant  capacity  with 
a  leading  New  York  daily,  desirous  ot  capi- 
taliziug  for  himself  the  experience  of  the  years, 
who  will  invest  in  a  controlling  interest  in  a 
newspaper  property  in  a  growing  eastern  city. 
Address  "IN  CONFIDENCE.”  care  Tna 
Editor  and  Purlisubr. 

NOW  IS  A  GOOD  TIME 

to  buy  a  publishing  business.  Several  good 
chances  avaiUble.  HARRIS-DIBBLE  d>]C- 
PANY,  71  West  SSd  St.  "New  York, 


lO 


THE  EDITOR  AND  PUBLISHER. 


October  12,  igi2. 


LEAGUE  OPENS  SEASON. 


New  York  Ad  Men  At  Their  First 
Dinner  Listen  to  Speeches  by  E.  J. 
Frost,  of  Boston,  and  Charles  C. 
Parlin,  of  Philadelphia,  Who  Give 
Results  of  ai)  Extended  Investiga¬ 
tion  of  Dry  Goods  Conditions. 
•Tuesday  night’s  dinner  at  the  Aldhie 
Club  gave  the  Advertising  Men’s  League 
a  booming  start  on  its  season  of  1912- 
l‘l.  The  attendance  was  between  l-jO 
and  17.J,  and  there  was  abundant  en¬ 
thusiasm.  The  speaking  was  good,  the 
music  was  g<x)d.  and  the  ‘‘stunt"  in  which 
Messrs.  Taft.  Wilson  and  Roosevelt 
made  a  brief  appearance  was  also  good. 

President  Ingersoll’s  statement  that 
there  were  present  thirty-five  members  , 
of  the  Ad  Sales  Club  of  Brookl\ii.  who  ' 
were  “spying  out  the  land”  to  see  if  the 
league  looked  to  be  a  good  organization  ^ 
with  which  to  amalgamate,  called  forth 
applause. 

The  speakers  of  the  evening  were  E. 
J.  Frost,  vice-president  and  controller 
of  William  Filene’s  Sons  Co.,  of  Bos¬ 
ton.  and  Charles  C.  Parlin.  manager  of 
the  division  of  commercial  research  of 
the  Curtis  Publishing  Co.  ; 

Mr.  Frost’s  subject  was  ‘‘Dry  Goods  ! 
Distribution  and  Selling  from  the 
Modern  Retailing  Point  of  View.”  He' 
laid  special  emphasis  upon  a  store  being 
run  for  service  to  the  community  first, 
and  for  profit  second ;  but  said  there 
would  be  no  trouble  altout  the  latter  fol¬ 
lowing  the  former.  He  made  an 
earnest  plea  for  truth-telling  in  respect  ' 
to  the  value  of  merchandise  offered  for 
sale  and  averred  that  many  times  de¬ 
partment  stores  offered  goods  superior 
to  an  advertised  brand,  and  at  the  same 
prices. 

Mr.  Parlin  discussed  “What  One  , 
Year’s  Detailed  Investigation  of  Dry  i 
Goods  Manufacturing,  Distributing  and 
Consuming  Conditions  Has  Shown.” 
giving  the  results  of  a  30,000  mile  trip 
made  by  himself  the  past  twelve  months.  | 
To  acquire  the  exact  truth  of  ideas 
of  advertising  in  all  their  phases  was 
the  sole  reason  for  the  inquiry,  Mr. 
Parlin  said,  with  the  assistance  it  could  ^ 
give  to  develop  the  possibilities  of  na-  , 
tional  advertising.  The  speaker  told  of 
the  preliminary  steps  toward  gathering 
the  information  and  then  got  down  to  ' 
his  investigation  of  the  jobbing  and  re-  ; 
tailing  of  textiles.  He  found,  he  said, 
that  some  of  the  best  posted  men  in  this  : 
line  are  the  advertising  men,  which,  he 
opined,  is  not  so  much  the  case  in  other  ; 
industries.  It  is  necessary,  Mr.  Parlin 
continued,  to  go  to  the  outskirts  to  get 
information,  as  well  as  to  the  big  mar- 1 
kets.  and  the  result  of  the  inquiry  will 
be  four  volumes  on  different  branches  i 
of  the  industry. 

Mr.  Parlin  explained  that  his  method 
was  to  first  ascertain  the  trading  popula-  ; 
tion  of  different  cities  and  then  com¬ 
pare  the  volume  of  trade  in  the  dif-  ' 
ferent  stores.  In  100  of  the  largest 
cities,  he  said,  the  volume  of  concen-  ' 
trated  trade  was  $943,000,000.  After , 
delving  into  many  figures,  Mr.  Parlin 
said  it  had  been  computed  that  the  per 
capita*  purchase  in  concentrating  de¬ 
partment  stores  in  100  large  cities  aver-  | 
aged  $30.94.  This  was  done  by  taking 
the  total  trading  population  and  the 


THE  prrrsBURG 

PRESS 

“>«  Largest 

Dally  and  Stanclay 

CIRCULATION 
IN  PITTSBURG 

Foreign  Adyertising  Representatives 
I.  A.  KLEIN,  Metropolitan  Tower,  N.  Y. 
JOHN  GLASS,  Peoples  Gas  Bldg.,  Chicago 


volume  of  business  transacted  by  the  de-  ^  FARMER  SMITH  INCORPORATED, 
partment  stores  in  the  specific  cities.  _____ 

Writer  of  N.ture-Faker  Storie.  Be- 

national  advertising  was  very  favor- 

able.  Of  394  merchants  who  were  asked  comet  n  Corporation, 

their  views,  ‘267  were  in  favor,  he  said,  “Farmer  Smith,”  who  writes  nature  ; 
and  thirty-five  per  cent,  based  their  ob-  ,  stories  in  a  startling  kind  for  the  news-  ! 
jection  on  the  ground  that  they  wanted  papers,  and  who  organized  the  Cedar 
to  sell  goods  under  the  name  of  the  Grove  Poultry  Association  which  prob- 
store  instead  of  the  brand.  This  applied  ably  unearths  more  wonderful  happen- 
to  smaller  dealers,  however,  he  added,  ings  than  any  similar  body  in  the  | 


I 


TOM  MAY, 

WHO  HAS  BECOME  THE  CARTOONIST  OF  THE  DETROIT  TIMES. 


and  not  to  the  big  department  stores, 
which  make  the  boast  that  they  handle 
everything.  Many  said  they  were  afraid 
to  develop  national  lines  because  they 
felt  that  sooner  or  later  the  line  they 
had  built  up  might  be  transferred  to 
some  one  else.  To  offset  this,  Mr.  Par¬ 
lin  said,  fair  dealing  w'ith  the  retailer  is 
absolutely  necessary. 


New  Orleans  Item. 

The  Ad  Club  of  New  Orleans  held  its 
first  fall  educational  meeting  on  Tues¬ 
day,  Oct.  8.  Dr.  F.  A.  Wynn,  of  Dallas, 
Tex.,  was  one  of  the  speakers.  J.  V. 
Dugan  and  C.  W.  Townsley  also  read 
interesting  and  instructive  papers. 
Other  club  meetings  will  lie  held  every 
other  Tuesday  in  October.  The  mem¬ 
bership  of  the  Ad  Club  of  New  Orleans 
is  now  193.  A.  G.  Newmyer,  organizer 
of  the  club,  was  presented  with  a  gold 
life-membership  card. 

Frank  Weber,  formerly  of  Kansas 
City,  has  joined  the  advertising  promo¬ 
tion  staff  of  the  New  Orleans  Daily 
States. 

Col.  Robert  Ewing,  of  the  Daily 
States,  is  in  Chicago  with  the  National 
Democratic  Committee. 

James  M.  Thomson,  of  the  New  Or¬ 
leans  Item,  has  returned  to  his  desk 
after  a  month’s  visit  in  the  North. 


world,  has,  with  the  assistance  of 
Frederick  L.  Temple  and  William  B. 
Johnston,  been  incorporated. 

The  new  corporation  name  is  “Farmer 
Smith,  Inc.”  The  working  capital  is 
$10,000.  The  purpose  of  the  corpora-  i 
tion,  as  set  out  in  the  papers  filed  with 
the  clerk,  will  be  to  run  a  printing  es-  ; 
tablishment,  a  vaudeville  house,  a  real 
estate  agency,  a  promoters'  haven,  a 
play  factory  and  to  enter  into  municipal. 
State  and  Federal  contracts.  Sir. 
Smith’s  real  name  is  George  Henry ; 
Smith.  He  is  a  graduate  of  Yale,  and  is 
will  known  in  New  York  newspaper  of¬ 
fices. 


N.  Y.  Evening  World  25  Years  Old. 

The  New  York  Evening  World  is  be¬ 
ing  congratulated  by  the  newspapers  of 
the  country  on  its  twenty-fifth  birthday, 
which  occurred  last  Thursday.  Founded 
hy  the  late  Joseph  Pulitzer  on  October 
10,  1887,  the  afternoon  daily  has  grown 
from  an  average  circulation  of  74,000 
during  its  early  months  to  a  present  cir¬ 
culation  of  over  4o0,000  copies  a  day. 
Thursday’s  paper  contained  a  fac-simile 
of  part  of  the  first  page  of  the  first 
issue  and  a  resume  of  the  notable 
achievements  accomplished  by  the  Even¬ 
ing  World  during  its  quarter  century  of 
ex  stence. 


TOM  MAY  IN  NEW  QUARTERS. 


Well-Known  Cartoonist  Transfers 

His  Services  to  the  Detroit  Times. 

Cartoonist  Tom  May’s  transference 
from  the  Detroit  Journal  to  the  Detroit 
Times  was  not,  it  is  said,  a  “strictly 
business”  transaction  exactly,  although 
the  Times  says  the  cartoonist  draws  the 
largest  salary  ever  given  a  newspaper 
worker  in  the  middle  west.  May  shifted, 
says  the  Times,  because  it  was  more  in 
sympathy  with  progresssive  policie'. 
As  the  paper  put  it  in  its  thirteenth  an¬ 
niversary  announcement:  “Tom  May 
comes  to  the  Times  to  reinforce  this 
newspaper’s  fight  for  the  interests  of 
middlin’  folks.” 

The  Times  is  not  a  partisan  paper, 
but  it  is  supporting  Governor  Wilson 
for  the  Presidency;  in  tact,  the  Wilson 
movement  in  Michigan  was  organized 
in  the  office  of  the  publisher,  Janies 
Schermerhorn.  May  will  be  able  to 
do  great  team  work  with  the  Times’ 
vigorous  editorial  page  in  upholding 
progressiveness  all  along  the  line,  and 
especially  in  the  paper’s  fight  for  pub¬ 
lic  ownership  of  the  street  railways. 

Tom  May  is  a  product  of  a  Detroit 
print  shop,  and  his  rare  genius  is  of 
the  untutored  sort.  He  has  drawn  all 
his  life  in  Detroit,  and  is  now  at  the 
zenith  of  his  career.  He  has  been  hon¬ 
ored  by  the  University  of  Michigan 
with  an  M..A.  degree,  has  been  given 
a  place  by  an  English  magazine  in  the 
first  six  cartoonists  of  the  world  and 
has  seen  his  pictures  reproduced  in 
every  country,  but  the  one  piece  of  work 
that  has  given  him  the  greatest  satis¬ 
faction  was  his  depictment  of  a  child’s 
Christmas  tragedy,  entitled,  “Forgotten.” 
This  touching  picture  has  been  the  in¬ 
spiration  for  the  organization  of  “For¬ 
gotten  Clubs”  in  the  middle  weft,  the 
mission  of  which  is  to  take  care  of  the 
empty  stockings  at  Christmastide. 

This  masterpiece  of  May’s  is  true  to 
the  artist’s  sympathetic  nature  and  con¬ 
tains  a  hint  of  the  joy  it  is  going  to 
give  him  on  the  Times  to  be  of  service 
to  the  “forgotten  man”  in  the  social  and 
industrial  arrangements  to-day. 

Thf  acquisition  of  Tom  May  is  in 
line  with  Publisher  Schermerhorn’s 
policy  of  building  up  a  brilliant  galaxy 
for  the  Times.  William  Kelsey,  one  of 
Detroit’s  Star  men,  has  joined  the 
Times’  reportorial  staff.  Karl  Mur- 
chey,  a  Yale  graduate,  has  been  ap¬ 
pointed  a  member  of  the  vigilance  com¬ 
mittee  of .  the  Associated  Advertisii^; 
Clubs  of  America,  in  recognition  of  his 
exposure  of  humbugs  as  advertising 
editor  of  the  Times.  Ralph  L.  Yonker, 
who  was  brought  from  Alma  College  to 
handle  sport  for  the  Times,  has  kept 
the  department  up  to  the  standard  es¬ 
tablished  by  his  gifted  predecessor,  Paul 
Bouske. 


Juat  Took  the  Paper  Back. 

Alice  Stone  Blackwell,  who,  several 
years  ago.  passed  the  control  of  the 
Woman’s  Journal  to  the  National  Amer¬ 
ican  Woman  Suffrage  Association,  to 
be  used  as  its  official  organ,  has  taken 
her  paper  back.  She  didn’t  ask  the 
national  board  to  vote  on  the  matter, 
but  reinstated  her  former  business  man¬ 
ager  and  sent  word  to  the  board  that 
henceforth  she  will  be  her  own  boss. 


You  can  cover  the 
two  big  cities  of  South¬ 
ern  California  thor¬ 
oughly  by  using  the 
LOS  ANGELES  REC¬ 
ORD  and  SAN  DIEGO 
SUN.  Each  paper  has 
the  largest  city  circula¬ 
tion  in  each  city. 
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advertising  abroad. 

The  Britieher’*  Attitude  Toward  Pub¬ 
licity  One  of  Suspicion — He  !• 
Suaceptible  to  Advertieing  Argu¬ 
ments,  but  His  Skin  Is  Thicker 
Than  the  American’s — Won’t  Wear 
Advertised  Hats,  Boots  or  Ties. 

By  H.  Wentworth  James. 

<AJvrrlisiiig  ^^anagcr  of  the  Remington  Tyfe 
writer  Company  in  England.) 

Generally  speaking,  the  Britisher’s  at¬ 
titude  to  advertising  is  one  of  deep  sus¬ 
picion,  contrasted  with  the  .-Kmerican’s 
trust  and  confidence.  One  frequently 
meets  the  type  of  Briton  who  positively 
shies  at  a  well-advertised  article  because 
he  feels  there  must  be  some  catch  in  it. 
In  no  country  in  the  world  does  per¬ 
sonal  recommendation  count  for  so 
much  as  in  Britain.  The  fact  thai 
Jones  has  tried  somebody’s  backache 
pills  and  had  relief  from  them  is  worth 
much  more  from  our  countrymen’s  point 
of  view  than  full  pages. 

The  average  Briton  has  no  apprecia¬ 
tion  of  smart  or  humorous  advertising. 
Smartness  and  humors  are  poor  games 
here.  Some  portion  of  the  populace  may 
be  tickled,  but  they  will  not  buy.  If 
analyzed  their  feeling  would  be  that  the 
smart  advertiser  is  probably  going  to  be 
too  smart  for  them.  I  once  heard  a 
friend  of  mine -(a  typical  Briton)  re¬ 
mark  that  so  and  so’s  advertisements 
are  wonderfully  smart.  I  asked  him 
whether  he  had  bought  the  article  adver¬ 
tised,  but  he  had  not,  although  he  was 
the  very  prospect  the  advertising  was 
searching  out. 

Every  advertising  critic  will  give  you 
instances  proving  the  contrary  regard¬ 
ing  smartness  in  advertising,  but  the 
truth  is  that  many  advertisers  have  suc¬ 
ceeded  ifi  sfyite  of  this  fact,  not  because 
of  it.  When  the  conditions  are  exanv 
ined.  we  discover  that  the  general  truth 
of  this  axiom  is  maintained. 

an  advertising  dodger. 

The  Briton  is.  of  course,  susceptible  to 
advertising  as  is  every  member  of  the  hu¬ 
man  race.  His  outer  skin,  however,  is 
much  thicker  than  the  .\merican’s.  He  is 
racially  not  an  advertisement  reader  (as 
are  many  .Americans),  but  an  advertise¬ 
ment  dodger.  If  I  had  to  describe  the 
processes  or  the  stages  of  the  average 
Briton’s  mind  with  regard  to  the  suc¬ 
cessfully  advertised  article.  I  would  put 
them  as  follows: 

1.  Oblivious; 

2.  Irritation; 

'  3.  Grudging  notice. 

4.  Skepticism ; 

5.  Dawning  feeling  that  there  must 
be  something  in  it; 

6.  Personal  inquiries; 

7.  Purchase. 

Naturally  advertising  takes  longer  to 
soak  in.  The  results  are  slower,  but 
they  are  more  lasting.  Once  captured 
the  Briton  is  as  often  as  not  a  lifelong 
customer.  Moreover,  once  convinced  he 
is  a  staunch  friend  and  an  advertising 
force  in  himself. 

There  are  makers  of  certain  articles 
in  England  to  whom  advertising,  in  the 
ordinary  sense,  would  spell  ruin.  The 
well-dressed  Englishman  of  the  upper 
middle  and  the  upper  classes  would  soon¬ 
er  werr  his  hair  over  his  collar  (almost) 


than  wear  boots,  hats,  ties,  or  sartorial 
necessities  that  had  been  widely  adver¬ 
tised.  There  is  one  hatter  at  least  in 
London  who  advertises  largely  and  well 
and  the  name  of  his  hats  is  a  standing 
jibe  among  our  middle  class  Beau  Brum- 
mels.  Not  because  the  hats  are  bad 


Remember,  however,  that,  with  the 
sole  exception  of  America,  Great  Brit¬ 
ain  is  the  most  remarkable  country  on 
earth.  France  is  France  and  Germany 
is  Germany  through  the  ages,  but  the 
Britain  of  to-day  (historically  speaking) 
is  not  the  Britain  of  to-morrow.  Witn 


LIST  OF  FOREIGN  AGENTS 


The  following  list,  representing 
forty-two  of  the  best  foreign  advertis¬ 
ing  agents,  is  printed  for  the  benefit  of 
such  national  advertisers  as  may  have 
occasion  to  sell  goods  abroad. 


H.  WENTWORTH  JAMES. 


hats,  because  thev  are  not,  but  simply 
because  they  are  branded  with  the  ple¬ 
beian  stain  of  publicity. 

The  well-born  Englishman  is  the  most 
difficult  fish  for  the  advertiser  to  land, 
and  the  fisherman  must  be  skilful  with 
his  lure.  The  lower  classes  are  much 
more  susceptible  and  form  an  entirely 
different  proposition.  They  are  not 
free  from  the  characteristics  I  have 
named,  but,  on  the  other  hand,  twenty 
years  of  nationalized  education,  which 
has  given  them  the  power  to  read,  has 
still  left  them  with  remnants  of  the 
touching  belief  that  a  thing  which  is 
“in  print”  must  be  true. 

KIPLING  VOICES  HIS  SENTIMENTS. 

The  sentiments  of  the  ordinary,  well- 
to-do  Englishman,  it  might  almost  be 
said  (were  it  not  so  dangerous  to  dog¬ 
matize),  are  crystallized  by  our  poet 
Kipling,  who  gave  Lord  Roberts,  the  fa¬ 
mous  British  general,  the  following  tes¬ 
timonial  in  verse: 

“He’s  little,  but  he’s  wise; 

He’s  a  terror  for  his  size. 

And  he  docs  not  advertise.” 


the  blood  of  a  score  of  nations  in  our 
veins  we  can  shed  our  skins  and  our 
presumed  national  charactertistics  in  a 
fashion  which  though  by  no  means 
speedy  is  yet  remarkable. 

As  a  nation  we  are  beginning  to  won¬ 
der  if  there  is  not  something  in  »iver- 
tising.  In  fifty  years  we  may  be  teach¬ 
ing  the  world  the  true  art  of  advertising. 

On  the  other  hand,  we  may - but  this 

is  speculation,  which,  as  every  advertis¬ 
ing  expert  will  tell  you,  has  nothing  to 
do  with  advertising. 


Pari*  Daily  Enlarged  to  16  Page*. 

A  record  in  Paris  journalism  was 
made  on  Sunday  by  the  pppearance  of 
the  Excelsior,  published  by  Pierre  La- 
fette,  with  an  issue  of  sixteen  pages. 
For  some  time  past  the  demand  for 
news  had  been  steadily  increasing,  and 
the  Excelsior,  which  follows  the  style  of 
American  dailies,  is  the  first  to  enlarge 
its  space  in  conformity  with  this  de¬ 
mand.  The  enlarged  issue  is  regarded 
rs  a  remarkable  illustration  of  the  influ¬ 
ence  of  transatlantic  newspaper  n\pthods. 


ENGLAND. 

LONDON. 

.\nderson,  Robt.,  &  Co.,  14  Kinj;  William  street. 
Strand,  London,  W.  C. 

Barker,  Chas.,  &  Sons,  8  Birchin  Lane,  T,ondon, 
E.  C.  (financial). 

Benson,  S.  H.,  Ltd.,  1  Tudor  street,  London, 
E.  C. 

Browne,  T.  B.,  Ltd.,  161-163  Queen  Victoria 
street,  l.ondon.  E.  C. 

Burbridge  &  Co.,  Tlianet  House,  231  Strand, 
London,  .\V.  C. 

Clarke,  Son  &  Platt,  Southampton  House,  317 
I  High  Holborn.  London,  W.  C. 

Colman,  Tho«.,  &  Co.,  3  .\rundel  street.  Strand, 
London,  W.  C. 

I  Crossley  &  Co.,  o7a  Coleman  street,  I.a>ndon, 
Davies  &  Co.,  23  Finch  I.ane,  Cornhill,  London, 
E.  C. 

Derrick,  Paul  E.,  .Adv.  Agency,  York  House,  34 
I  Norfolk  street.  Strand,  London,  \V.  C. 
Durand,  Bennett  &  Co.,  69  Fleet  street,  London. 
E.  C. 

!  Erwood,  L.  L.,  Ltd.,  30  Fleet  street,  London, 
,  E.  C. 

;  Fuller’s  .\dv.  Agency,  19  Bride  street,  London, 
I  E.  C. 

Gordon  i  Gotch,  13-15  St.  Bride  street,  London, 
,  E.  C. 

'  Haddon,  John,  &  Co.,  Bouveri;  House,  Salisbury 
i  square.  London,  E.  C. 

Hart,  John,  6  .\rundei  street.  Strand,  London, 
W.  C. 

1  Judd,  Walter,  Ltd.,  5  Queen  Victoria  street, 
I  London,  E.  C. 

1  King,  J.  G.,  &  Son,  10  Bolt  Court,  Fleet  street, 

I  London,  E.  C. 

;  Leathwaite  &  Simmons,  5  Birchin  Lane,  Lon¬ 
don,  E.  C.  (financial). 

i  McLaren  &  Sons,  Ltd.,  38  Shoe  l.ane,  London, 
:  E.  C. 

Mather  &  Crowther,  10-12  New  Bridge  street, 

I  Lon<lon,  E.  C. 

,  Mitchell,  C.,  &  Co.,  Ltd.,  1-2  Snow  Hill,  Ix)n- 
j  don,  E.  C. 

;  Pool,  C.,  &  Co.,  90  Fleet  street,  Londor. 

'  Potter,  F.  E.,  Ltd.,  Koh-i-noor  House,  Kings- 
way,  London,  W.  C. 

;  Rees,  H.  Powell,  Maxwell  Hou'e,  11  Arundel 
street.  Strand,  London,  W.  C. 

Sears,  F-  W.,  50-52  Ludgate  Hill,  London,  E- C. 

!  Sells  Adv.  \gency.  Lid.,  167  Fleet  street,  Lon- 
I  don,  E.  C. 

I  Smith’s  .\dv.  -Agency,  100  Fleet  street,  London, 

i 

\  SpottiswiMHle,.  Dixon  &  Hunting,  180  Fleet 
i  .street,  I.x)ndon,  E.  C. 
j  Street,  G.,  &  Co.,  80  Cornhill,  London,  E.  C. 
Street,  G.,  Ltd.,  8  Serle  street,  Lincolns  Inn, 
London,  W. 

j  Vickers,  J.  W.,  5  Nicholas  Lane,  London,  E.  C. 

,  (financial). 

1  White,  R.  F.,  &  Son,  83  Fleet  street,  London, 
E.  C. 

MANCHESTEK. 

;  Browne,  T,  B.,  Ltd.,  Market  street. 

,  Osborne-Feacock  Co.,  Ltd.,  County  Buildings, 

^  Cannon  street. 

■  ,  SCOTLAND. 

EDINBUBGH. 

'  Robertson  &  Scott,  13  Hanover  street. 

GLASGOW. 

'  Browne,  T.  B..  Ltd.,  22  Renfield  street. 

I  McMurtrie,  John,  II  Bothwell  street, 
j  Watson,  C.  P.,  33  Gordon  street. 

!  FRANCE. 

PARIS. 

i  Jones,  John  F.,  &  Cie,  81  Rue  du  Faubourg 
Montmartre. 

Wolfsohn,  Paul,  5  Rue  Sl  Vincent  de  Paul. 
GERMANY. 

HAMBURG. 

'  Mosse,  Rudolph. 

Mr*.  Hear*t’*  Magazine  Pro*per*. 

.  Perriton  Maxwell,  the  well-known 
!  .\merican  journalist,  who  is  now  editor 
'  of  Nash’s  Magazine,  London,  owned  by 
Mrs.  William  R.  Hearst,  says  that  the 
editions  of  that  publication  for  the  past 
three  months  have-  been  sold  out  soon 
after  the  date  of  issue.  The  printing 
’  order  for  the  October  number,  which 
contains  forty-eight  pages  of  ads,  was 
,  87,000  copies. 


THE 

NEW  YORK 
EVENING 

JOURNAL 

Prints  and  sells  more 
copies  than  any  other 
Daily  Paper  in  America. 


The  Circulation  of 

THE  BOSTON  AMERICAN 

IS  OVER 

400,000 

DAILY  and  SUNDAY 
THE  LARGEST  IN  NEW  ENGLAND 


A  steadily  increasing 
business — without  the 
aid  of  special  editions 
—is  the  answer  as  to 
why 

THE  EVENING  MAIL’S 

policy  of  accepting 
only  clean  advertise¬ 
ments  is  a  winning 
one. 

203  Broadway  •  New  York 


Nine  Months’  Growth 

In  nine  months  this  year  the  New 
York  Times  has  pnblished  6,366,409 
lines  of  advertiaements  compared  with 
5,867,986  lines  in  the  corresponding 
period  of  1911,  a  gain  of  498,423  lines— 
a  greater  growth  by  many  thonsand  tines 
than  the  combined  increase. of  three 
other  New  York  morning  newspapers 
ranking  with  The  Times  in  quality  of 
circulation. 
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SPHINX  CLUB  HOLDS  BANQUET.  ! 


Salesmanchip  and  AdvartUinf  Di«- 
cuaaed  by  Prominent  Speaker*. 

The  monthly  series  of  dinner  meet-  ^ 
ings  of  the  Sphinx  Club  opened  auspic-  ; 
lously  Tuesday  evening.  Oct.  f<,  at  the  ' 
\N  aldorf- .Astoria.  The  one  hundred  and  1 
fifty  meml)ers  and  their  guests  who  were  \ 
present  informally  voted  that  the  event 
was  an  unqualified  success.  Pres.dent 
Collin  .Armstrong  acted  as  toastmaster.  , 
and  gave  his  idea  of  the  functions  of  j 
that  position  and  what  his  policy  would  ; 
be  as  presiding  officer  as  follows :  j 

"A’ou  will  agree  with  me.  1  think,  that 
the  acme  of  the  jeweler’s  art  is  to  sub-  ■ 
ordinate  the  setting  to  the  gem.  The 
setting  is  simply  the  vehicle  of  pres¬ 
entation.  To  use  a  commercial  word, 
i:  is  the  container.  This  should  l)e  the 
need  and  practice  of  every  post-pran-  | 
dial  ‘ring  master.’  1  Would  not  if  I 
could  steal  the  thunder  of  those  who  , 
;.re  to  address  you  this  evening,  nor  do  ! 
I  wish  to  infringe  uix)n  the  time  placed  ; 
i.t  their  disposal  and  yours. 

“But  to  get  the  ball  rolling  1  am  con-  i 
sttained  to  remark  that  the  subject  for 
consideration  to-night  is  as  old  as  the 
hills,  dating  back  as  far  as  records  and 
tradition  go  to  the  occasion  when  Eve 
traded  her  innocence  for  an  apple. 
Since  then  great  strides  have  been  made 
ill  the  business  of  exchange  until  now  it  , 
is  pra<  ticidly  an  exact  science. 

“Other  motives  than  feminine  curi-  i 
osity  and  frailty  have  entered  into  the  ; 
problem.  To  the  wisdom  of  the  serpent  ' 
ha.s  been  added  the  cooing  of  the  dove,  ' 
the  cunning  of  the  fox.  the  roaring  of 
the  Hon.  the  impressiveness  of  the  ele- 
piiart.  In  fact,  every  trait  that  enters 
i.ito  human  nature.” 

E.  D.  (jibbs.  sales  manager  for  the 
Ketterlinus  Lithographic  Mfg.  Co.,  of 
Philadelphia,  and  formerly  sales  man¬ 
ager  for  the  National  Cash  Register 
Co.,  spoke  on  “Salesmanship.’’  He  held 
the  close  attention  of  the  audience  for 
nearly  an  hour  in  telling  of  his  own  ex¬ 
perience  and  that  of  others  in  develop¬ 
ing  as  well  as  organizing  and  the  sell-  > 
ing  of  various  products.  He  asserted  ; 
that  successful  salesmanship  consisted  of  ^ 
at  least  7o  per  cent,  personality  and  the  ' 
rest  of  training,  experience  and  a  thor- ! 
ough  knowledge  of  the  article  sold.  His  , 
talk  was  one  of  the  most  informing  that 
tiie  members  of  the  Sphinx  Club  have 
listened  to  in  a  long  time. 

He  was  followed  by  Joseph  P.  Day. . 
the  well-known  auctioneer,  who  was  I 
equally  enlightening  as  to  methods  that  I 
have  been  successful  in  marketing  real 
estate  l>oth  by  private  negotiations  and 
by  .tuctioii.  .As  this  last  method  is  one 
in  which  Mr.  Day  has  been  pre-eminent-  ' 
I.-  siucessful.  he  acted  on  the  sugges¬ 
tion  that  he  conduct  the  sale  of  a  (larcel ; 
of  property  which  he  recently  disposed  i 
of  in  the  \’an  Cortlandt  Park  section.  It 
was  a  most  effective  one-act  drama  and 
eliihed  enthusiastic  applause.  1 

•At  the  conclusion  of  the  dinner  Presi-  i 
dent  .Armstrong  assured  the  members 
that  the  remaining  dinner  meetings  of  : 
the  ciith  w<inld  lie  equally  as  interesting  ; 
atul  informing  as  the  first  one  had  been, 
and  that  no  memlier  who  wants  to  get 
full  value  out  of  his  association  with 
the  club  .could  afford  to  miss  a  single 
one. 


Advertisers  who  have  always 
used  THE  NEW  YORK  TRIB¬ 
UNE  because  of  its  Quality 
Girculatiofl  well  know  that  Hs 
Increase  in  Quantity  involves 
no  sacrifioe  of  Character,  and 
that  its  readers  can  be  reached 
through  no  other  paper. 


M  EVENINC  MAIL 

Thos.  E.  Dockrell  has  witnessed  many  changes 
in  the  advertising  world  since  he  became  a  student  of 
advertising. 

The  most  notable  change  has  been  in  advertising 
copy.  Modern  copy  shows  that  more  serious  thought 
has  been  given  to  it  by  manufacturers  and  merchants 
than  ever  before.  Modern  copy  is  not  a  guessing 
contest.  It  is  based  on  facts.  It  is  a  well  thouglU-out 
salesmanship  plan,  linked  to  the  business  policy  of 
a  house  in  such  a  way  as  to  make  it  a  great  sales 
factor. 

Another  notable  change  has  been  representing 
the  merchandise  offered  in  a  businesslike,  common- 
sense  way — dispensing  entirely  with  hot-air  descrip¬ 
tion  and  exaggerated  promises  which  were  never  in¬ 
tended  to  be  kept. 

The  result  is  we  are  all  trying  to  build  advertis¬ 
ing  on  a  basis  of  confidence  and  sound  horse-sense. 

THE  EVENING  MAIL  has  been  and  is  a  big 
factor  in  the  New  York  field  in  developing  advertis¬ 
ing  on  the  right  basis.  It  has  done  and  is  doing  all 
it  can  to  influence  its  readers  to  support  advertisers 
who  play  fair  with  the  public. 

By  pursuing  an  advertising  policy  most  liberal 
in  its  attitude  toward  other  newspapers — by  pursuing 
a  constructive  building-up  plan,  designed  to  be  of  real 
benefit  to  the  advertiser — the  Evening  Mail  has 
gained  and  holds  the  confidence  of  the  business  com¬ 
munity  and  its  readers  have  confidence  in  the  adver¬ 
tisements  it  prints. 

The  Evening  Mail,  without  boasting,  without  in 
any  way  reflecting  on  the  advertising  value  of  its 
contemporaries,  has  reached  a  point  in  circulation 
where  all  advertisers  should  give  it  careful  considera¬ 
tion — for  these  are  the  facts: 

The  Evening  Mail’s  net  paid  circulation  exceeds 
that  of  any  of  its  contemporaries  in  the  evening  field, 
with  the  exception  of  the  Evening  Journal  and  Even¬ 
ing  World.  And  in  the  morning  field  with  the  ex¬ 
ception  of  the  World,  American  and  Times. 

We  are  going  ahead,  but  we  are  not  satisfied. 
We  shall  keep  on  going  forward.  Our  merit  and  posi¬ 
tion  entitle  us  to  more  advertising  than  we  are  get¬ 
ting,  although  we  are  third  in  the  Evening  field  in  the 
volume  of  display  advertisements  printed. 


The  Evening  MaU 

NEW  YORK 


LIVE  AD  CLUB  NEWS. 

Richard  H.  Waldo,  of  New  York, 
spoke  before  the  Pittsburgih  (Pa.)  Pub- 
licity  .Association  at  its  meeting  Sep¬ 
tember  24,  on  the  subject :  “Why  Some 
Advertising  Clubs  Fail.”  His  address 
contained  a  number  of  practical  sug¬ 
gestions.  J.  C.  McQuiston,  president 
of  the  association,  presided  and  let  the 
bars  down  to  every  member  who  had 
a  criticism  to  make.  As  a  result  there 
were  some  exceedingly  lively  discus¬ 
sions  of  a  constructive  character,  with 
not  a  few  suggestions  of  unusual  value. 


The  Des  Moines  (la.)  Admen’s  Chib 
held  its  meeting  at  the  Hotel  Randolph 
last  week.  The  programme  included 
two  papers,  one  on  “Style  in  Advertis¬ 
ing,”  by  O.  R.  McDonald,  and  the  other 
on  “.Art  in  Advertising,”  by  B.  F.  Will¬ 
iams.  Discussion  of  the  papers  was 
carried  on  by  various  members  of  the 
club. 


Joy  reigned  in  the  .Advertising  Club 
of  Baltimore  when  it  was  announced 
at  the  weekly  meeting  that  Capt.  Isaac 
E.  Emerson  had  sent  his  check  for 
$l,(MMt  to  be  used  by  the  club  in  defray¬ 
ing  the  expenses  of  the  international 
coin-ention  of  advertising  clubs  which 
will  be  held  next  June  in  Baltimore. 
.Arrangements  have  already  been  made 
with  the  officers  of  the  h'ifth  Regiment 
for  the  use  of  the  armory  for  the  con¬ 
vention  period.  In  his  talk  before  the 
club  B.  W.  Morse,  of  the  Knickerbocker 
Ice  Co.,  advised  managers  of  ice  com¬ 
panies  to  form  an  as^iation  for  ad¬ 
vertising  purposes,  saying  that  the  pub 
lie  could  lie  educated  to  greater  use 
of  ice. 


The  new  staff  of  officers  of  the  Pu¬ 
eblo  (Colo.)  .Advertising  Club  was 
chosen  last  week  at  one  of  the  most 
enthusiastic  and  well  attended  sessions 
of  the  organization  that  has  been  held 
for  many  months.  The  result  was: 
President,  B.  F.  Scribner;  first  vice, 
J.  F.  Keating;  second  vice,  M.  W.  Cal¬ 
kins  ;  secretary  ami  treasurer,  P.  1), 
Seward;  directors,  R.  H.  Jancke,  R.  H. 
Sayre,  B.  V.  Rnppel.  The  club’s  ban¬ 
quet  will  be  held  on  Oct.  ‘21  and  a  good 
program  has  been  arranged. 


Members  of  the  St.  Louis  .Advertis¬ 
ing  Men’s  League,  at  their  weekly 
luncheon,  unanimously  indorsed  the 
three  bills  for  home  rule  for  St.  Louis 
proposed  by  the  Business  Men's 
League.  George  W.  Smith  spoke  on 
“Printed  Matter  in  Advertising.”  The 
league  members  are  looking  forward  to 
the  address  by  Elbert  Hub^bard  on  the 
“Romance  of  Modern  Business,”  which 
will  be  delivered  at  an  early  date. 


Tidewater  Mill*  Company  Contract. 

In  our  issue  of  last  week  we  printed 
a  news  item  to  the  effect  that  the  en¬ 
tire  output  of  the  Tidewater  Paper 
Mills  Company,  of  South  Brooklyn,  for 
the  next  five  years  would  be  taken  by 
the  New  York  World.  We  are  advised 
by  J.  N.  Blye,  treasurer  of  the  company, 
that  this  is  incorrect  and  that  the  facts 
in  the  case  are  that  the  Tidewater  com¬ 
pany  has  made  a  contract  with  the  De 
Grasse  Paper  Company  for  l.’i.fMXi  tons 
of  paper  for  one  year. 
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WIRELESS  FOR  THE  PUBLICi 


Herald’s  Service  Disseminating  News 
to  Fleet  in  Hudson  and  to 
Electrical  Show. 

The  New  York  Herald’s  wireless  sta¬ 
tion  at  the  Battery  is  playing  an  im- , 
portant  part  in  disseminating  news  these 
stirring  days.  The  results  of  the  base-  , 
ball  struggle,  together  with  the  bulle¬ 
tins  of  ithe  mews  of  (the  world,  are 
flashed  daily  to  all  the  ships  of  the ! 
navy  and  of  the  merchant  marine  with¬ 
in  reach,  and  to  the  ships  of  the  fleet 
now  in  the  Hudson  river. 

As  soon  as  the  naval  radio  station  was 
in  commission  at  the  Electrical  Expo¬ 
sition  which  is  being  held  at  Grand ; 
Central  Palace,  the  electrician  in  charge  ' 
sent  a  wireless  message  to  the  Herald's 
ship  news  office  carrying  greetings  and  ^ ' 
a  request  for  news,  especially  baseball 
results.  This  service  will  be  supplied  ; 
during  the  Electrical  Exposition  just  as 
regularly  as  the  news  is  now  being  car-  ■ 
ried  far  and  wide  to  ships. 


THIS  AD  IS  A  WHOPPER. 


Elfin  News  Prints  Thirty-three  Pages 
for  One  Firm. 


Gimbel  Bros.  Firm  Seventy  Years  Old. 

The  stores  of  Gimbel  Brothers  in 
•Milwaukee,  Philadelphia  and  New  York 
are  celebrating  the  seventieth  anniver- 
•sarv  of  the  establishment  of  the  busi¬ 
ness  at  Vincennes,  Ind,  The  great  in¬ 
dustry  has  grown  out  of  the  little  store 
in  the  Indiana  town,  and  to-day  the 
firm  requires  the  services  of  more  than 
1,400  employes,  covers  more  than  64 
acres  of  floor  space  and  represents  $14,- 
•KtO.OOO  worth  of  stocks.  The  firm  of 
Gimbel  Brothers  consists  of  Jacob, 
Isaac,  Daniel,  Charles,  Elbe  A.  and 
Louis,  sons  of  .Adam  Gimbel,  the 
founder  of  the  store,  and  Bernard  F. 
Gimbel  and  Oscar  Greenwold,  grand¬ 
sons. 


Telephone  66%  Greeley 


Peter  Vredenburgh 


ADVERTISING 


No  account  too  email,  non*  too 
largo  to  rocoivo  tho  bo»t  of  «er- 


No  charge  for  consultation 


Broadway  and  34th  Street 

Marbridge  Building 


MR.  BUSINESS  GETTER: 


AN  AUTOMOBILE  SECTION  in  your  paper,  published  just  a  week  before  or  during 
the  week  of  the  automobile  show,  will  give  you  a  strong  argument  for  business  and  aid  and 
assist  you  in  securing  a  large  volume  of  automobile  and  retail  store  advertising.  Such  an 
edition  will  enhance  the  prestige  of  your  paper  and  give  you  a  reputation  in  the  community 
for  enterprise. 

We  have  an  attractive  cover  page,  created  by  a  master  craftsman  in  the  field  of  art.  It  is 
a  masterful  drawing,  attracts  attention,  impels  interest.  It  is  a  big  help  in  closing  a  contract. 

Our  special  business  is  the  creation  of  just  such  attractive  cover  pages.  We’ll  sell  it  to 
you  in  mat  form  or  original  drawings  or  cuts,  or  if  you  like  we’ll  print  it  for  you,  black  or  four 
colors.  In  fact  we’ll  print  the  whole  section  for  you  in  colors  if  you  like. 

Better  get  busy.  Write  to-day. 


World  Color  Printing  Company,  St.  Louis,  Mo. 


The 

Philadelphia 
German  Daily  Gazette 


The  Elgin  (III.)  Daily  News  has  con-  j 
tributed  to  the  advertising  history  of  the  j 
country  by  printing  in  a  single  issue  an  j 
advertisement  tilling  thirty-three  pages,  i 
.Ackerman  Bros,  department  store  is  the  : 
name  of  the  concern  that  paid  the  bill.  I 
although  the  manufacturers  of  goods  | 
sold  by  the  Ackerman’s  were  the  ones  i 
who  contributed  most  of  the  cash.  Elgin 
has  a  population  of  about  27.000.  If 
Messrs.  Lowrie  &  Black,  publishers  of  1 
the  News,  were  not  unusually  enterpris-  I 
ing,  they  never  could  or  would  have  j 
handled  such  a  big  advertisement.  | 
An  .Atlanta  newspaper,  possibly  the  j 
Journal,  a  year  ago  printed  a  single  ad-  , 
vertisement  of  thirty-two  pages,  and  on  ; 
Sept.  27,  lOll,  the  Louisville  Herald  ! 
published  twenty-eight  pages  for  the  T.  , 
P.  Taylor  &  Co.  chain  of  drug  stores.  1 
The  Portland  (Ore.)  Journal  on  Sept.  : 
4,  1010,  printed  a  thirty-three  page  ad.  i 


carries  more 
Local  and  General 
Advertising 
than  any  other 
German  daily 
published  in 
th  is  country. 


HOWARD  C.  STORY 

PuMishers*  Representative 
New  York: 

806  Nassai-Beekman  Bldg. 


Chicago: 

1 100  Boyce  Bldg. 


Philadelphia : 
924  Arch  St. 


DEMOCRAT 

Nashville,  Tenn. 


Ask  somebody  whose  word  you 
know  stands  for  clear,  clean  truth 
regarding  newspapers. 

ASK 

THE  JOHN  BUDD  CO. 

New  York  Chicago  St.  Louis 


The  News  Scimitar 


Of  MEMPHIS,  TENNESSEE 


is  the  leadins  afternoon  newspamr  in  cir¬ 
culation  and  importance  in  the  Mississip|>i 
Valley  south  of  St  Louis,  and  in  a  terri¬ 
tory  over  800  miles  wide. 

Represented  by  PAUL  BLOCK,  Inc., 
260  Fifth  Avenue.  NEW  YORK.  • 

Steger  Building,  CHICAGO. 


YOU  lif  USX  USE  THE 


Hie  Elizabeth  (N.  J.)  runes 

Only  Democratic  daily 
in  Fifth  Congressional  District 


UOS  AINQEUBS 

EXAMIINER 


to  covor  tho  QREAT  SOUTHWEST 

assFriSs'**."'.  120,000 


PittaburB 


Ormmtmw  Plttabara’a  firwaitMt 
Nawapapav 


WAiAafa*  O.  asooaa 

•raaawIA  »dc. 

If  «w  York 


JIOKAca  If.  Poaa 
Pooploa  Ooa  Bide. 

Chlaago 


THE  BEST  COMIC  ISSUED 


SCOOP 


The  International  Syndicate,  Baltimore,  Md. 


The  Special  Service  Co. 


Composed  of  Men  and  Women  of  Newspaper 
Experience,  Ability  and  Integrity 


EXPERTS  and  SPECIALISTS  in  CIRCULATION  CONTESTS 
Write  for  detaik,  etc..  Room  33.  33  PARK  ROW.  NEW  YORK 


WE  ALL  KNOW  MRS.  WORRY 


C.  A.  Voight’s  7-column  Serial  Comics  are  pulling  strong  because  his 
racters  are  true  to  life,  as  well  as  funny.  “-Mrs.  Worry,”  for  example. 


characters  are  true  to  life,  as  well  as  funny.  “-Mrs.  Worry,”  for  example, 
is  becoming  a  household  classic.  May  we  quote  prices  ? 

THE  CENTRAL  PRESS  ASSOCIATION 
Virgil  V.  McNitt,  Gen.  Mgr.  Cleveland 


SATURDAY 
SPORT  PAGE! 


GET 


Full  page  newt  and  pictures  for  afternoon 
editions,  in  the  form  of  typewritten  copy 
and  matricea,  covering  baseball,  boxing, 
Olympic  Garnet,  football — all  aporta. 


Today’s  News 
Today 


Expert  Gonunent.  Best  Illustratious. 
YOU  NEED  m 
Write  for  particulara  to 


INTERNATIONAL  NEWS  SERVICE 
MS  WILLIAM  ST.  NEW  YORK  CITY 


$25,000  in  Cash  and  5318  New  Subscribers 
is  the  result  of  our  Voting  Contest  oa 
The  Johnstown  Luder 


WIRE 


WRITE 


‘ByiJnited  Press” 


General  Office : 


WORLD  BLDG..  NEW  YORK 


YOU  SHOULD  LOOK  INTO 


A  Qassic  In  A  Page 


Haabpr  Jniioor  (ftainpR 

PORT  UCHMOND,  NIW  TOU  OTT 
Weekly  aiticlea  on 

Ctiessp  Brldoe, 
Auction  Bridge 

Exchiaiva  ligbta  givan.  No  onntiact. 


A  Weekly  Feature  Which  Is  Iloth 

Entertainment  and  Education 

Put  out  in  1906  for  a  ten  weeks’  serv¬ 
ice,  it  is  now  in  its  sixth  year  and  is 

A  Permaaant  aad  Valuable  Fixture 

with  such  papers  as 
The  Bostea  Globe 

Cmcmuati  Eaquircr 

Mihrankec  Free  Frees,  Etc'. 

It  is  a  feature  which  grows  and  holds. 
F'urnisheu  by 


The  McChnre  Nevrqwpcr  SjidicBte 

45  Wait  34th  St.,  New  Tark  City 


NEW  YORK  HERALD  SYNDICATE 


Special  Cabla  aad  Teledraph  MaxMx  aad 
Photo  .Service.  Addreaa 
Herald  Saaare.  Caaadlaa  Braach 

New  York  City  Deaharata  Bldd..  Moatraal 


Adams  Featares 
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TIPS  FOR  BUSINESS  MANAGERS. 

The  l>'An-y  AdvertisinR  Co.,  Fullerton 
huildiiiK,  •'^t.  I/>uis,  Mo.,  is  placing  orders 
for  024  inches,  to  be  used  within  one 
year,  with  Southwestern  papers,  for 
tJeorge  .\.  Dickel  &  Co..  St.  I/Ouis. 

11.  I).  Stewart,  Chic^o,  is  sending  out  : 
contracts  for  5,00u  lines,  one  jrear.  to  ■ 
Southern  paiiers,  for  the  Bamheim  Dis-  ; 
tilling  C<>.,  I»ui8ville,  Ky.  j 

Xelson  Chesman  &  Co.,  True  buildiug,  I 
Chicago,  are  placing  orders  for  on>lialf 
inch,  ;il2  times,  with  Southern  papers, 
for  the  Capudine  Chemical  Co.,  Raleigh,  I 
X.  C.  I 

The  George  Batten  Co.,  Fourth  avenue  ' 
building,  Xew  York,  is  sending  out  four  I 
inch  orders,  ninety-six  timet;,  to  Missis-  j 
sippi  pajHirs,  for  the  J.  G.  Dodson  j 
Medicine  Co.,  Atlanta.  (Ja.  j 

The  Blaine-Thomi>8on  Co.,  Fourth  Xa-  I 
tional  Bank  building,  Cincinnati,  ().,  is  ' 
making  contracts  for  5,000  lines,  to  be 
used  within  one  year,  with  Western  I 
papers,  for  the  Samuel  Chemical  Co.  ! 

H.  H.  Levey.  Marbrklge  building,  Xew  i 
York,  is  placing  orders  on  a  trade  basis  ; 
for  the  Hotel  Towhaian,  Washington,  ; 
D.  C.  i 

Tlie  Frank  Tresbrey  Co.,  450  Fourth  ! 
avenue,  Xew  York,  is  placing  trade  deals  | 
for  the  Vanderbilt  Hotel,  Xew  York.  ! 

W.  H.  H.  Hull  &  C<i.,  Tribune  build-  j 
ing,  Xew  York,  are  sending  out  orders  for  | 
800  lines  to  Sunday  i>ai)ers,  for  Lord  &  ■ 
Taylor,  Xew  York. 

X.  W.  Ayer  &  Son.  300  Chestnut  1 

street,  I'hiladelpuia,  I'a.,  are  placing  | 
orders  for  044  inches,  for  I*enick  &  Ford.  1 
Shreveport,  Ijt.,  and  Xew  Orleans,  I^a.  I 

The  Blackmaii-Ross  Co.,  10  East 
Thirty-third  stree.,  Xew  York,  is  plac-  ' 
ing  schedules  with  papers  that  have  con-  1 
tracts  for  the  H.  O.  Co.,  Buffalo,  X.  Y.  j 
This  company  is  also  placing  orders  for  j 
forty-two  lines,  seventy-eight  times,  with  ; 
some  Western  i>ai>ers,  for  Hoggson  Bros.,  j 
7  East  Forty-fourih  street,  Xew  York.  ; 

The  H.  M.  Caldwell  Advertising ' 
Agency,  Louisville.  Ky..  is  making  400  | 
inch  contracts  with  a  few  Southern  | 
papers,  for  the  I'caslee-Gaulbert  Co., 
paints,  413  West  Main  street.  Ijouis- 
ville,  Ky. 

X.  W.  Ayer  &  Son,  300  t’hestnut 
street,  Philadelphi.i,  I'a.,  are  asking  ra.es 
generally  on  thirty  inches,  nine  times,  and 
thirty  inches,  eighteen  times.  These 
agents  are  also  placing  new  s<-hedult“;  foi 
I.  ,S.  .Ttdinson  &  Co..  .Johnson’s  Anodyne 
Liniment,  2.32  Summer  street,  Boston.  i 

Xelson  Chesman  &  Co.,  200  Fif.h  ave¬ 
nue,  Xew  York,  is  sending  out  orders  for 
two  inches,  thirt.v-nine  times,  to  Xew 
York  City.  Boston  and  Chicago  pajM'rs, 
for  the  Roelly  Chemical  Co..  Isabel  Cas- 
sid.v’s  Beau  Brummel  Liquid  Finger  Xail 
I'oiish.  2  West  Twenty-ninth  street,  Xeiiv 
York.  It  is  reported  that  no  other  cities 
will  1)0  tised  for  the  pre.sent. 

The  Co^en  Co..  .John  Hancock  buiW- 
ing,  Boston,  Slass.,  and  50  I'nion  Square, 
Xew  York,  is  placing  orders  with  papers 
in  a  few  large  cities  for  the  I*.  lyorillard 
Tobacao  Co.,  Zubelda  Cigarettes,  Jersey 
City,  X.  J. 

Ti.e  Federal  AdvertLsing  Agency,  2.31 
West  Thirty-ninth  street,  Xew  York,  is  ; 
iilacing  ilie  advertising  of  the  tllobe-  i 
W’ernicke  Co.  with  Eastern  newspapers 


ROLL  OF  HONOR 

Publications  examined  by  tbe  Association  of  American  Advertisers,  of 
which  a  COMPLETE  EXAMINATION  of  the  various  records  of  circulation 
was  made  end  the  ACTUAL  CIRCULATION  ascertained,  with  later  figures, 
in  some  instances  furnished  by  the  publisher. 


j  ARIZONA. 

GAZETTE  (sv.  6  mo.end  Aug.  S.625)  Phetmix 
!  CALIFORNIA. 

I  ENTERPRISE  . ....  Chico 

I  RECORD  . Loi  Angeles 

j  TRIBUNE  . Los  Angeles 

I  Daily  circulation  in  excess  of  65,000  copies. 

This  is  the  largest  Daily  Circulation  of  any 
{  newspaper  published  in  Los  Angeles. 

i  INDEPENDENT  . Santa  Barbara 

j  BULLETIN  . -....San  Francisco 

I  CALL  . San  Francisco 

EXAMINER . San  Francisco 

I  ORCHARD  AND  FARM  IRRIGATION 
j  San  Francisco 

!  The  leading  Farm  Journal  of  the  Pacific 
Coast  and  the  Irrigated  States. 

I  RECORD  . Slociclon 

j  Only  newspaper  in  Stockton 

that  will  tell  its  circulation. 

j  FLORIDA. 

■  METROPOLIS  . Jacksonville 

j  GEORGIA. 

I  ATLANTA  JOURNAL(Cir.55.l  1 7)7[tlanta 


1  LEDGER  . 

. Columbut 

1  ILLINOIS. 

POLISH  DAILY  ZGODA. 

SKANDINAVEN  . 

HERALD  . 

HERALD-TRANSCRIPT  . 

. Peoria 

JOURNAL  . 

INDIANA. 

LEADER-TRIBUNE . 

THE  AVE  MARIE . 

. .  Notre  Dame 

IOWA. 

CAPITAL . 

. .  Des  Moines 

REGISTER  8t  LEADER. . . 

. .  .  Des  Moines 

THE  TIMES-JOURNAL.. 

. Dubuque 

KANSAS 

CAPITAL . 

. Topeka 

KENTUCKY. 

COURIER- JOURNAL . 

, .  . . .  Louisville 

TIMES  . 

LOUISIANA. 

DAILY  STATES . 

.  New  Orleans 

ITEM  . 

.  New  Orleans 

TIMES-DEMOCRAT . 

.New  Orleans 

New  Orleans  Item 

Has  made  New  Orleans  a  “one  paper 
city.” 

The  Association  of  American  Adver¬ 
tisers  recently  gave  The  Item  a  Sunday 
circulation  of  51,318,  daily  of  47,807. 

That’s  why  The  Item  month  after 
month  carries  as  much  advertising  as 
The  Picayune  and  Times  Democrat 
CMbiaei,  and  from  SM  ta  500  Colaaas 
mare  than  The  States. 

THE  JOHN  BUDD  COMPANY 
iaverUdaa  leyracMaUvcs 
New  York  Chleaoo  St.  Lonia 


MARYLAND. 

THE  SUN . Baltimore 

has  a  net  paid  circulation  of  124,000 
copies  daily,  80000  of  which  are 
served  in  Baltimore  homes. 

MASSACHUSETTS. 

THE  HERALD . Boston 

Guarnnreed  d»il»  rircul«rion  1 10.714  f average 
for  whole  vear  191 11.  The  Herald  ia  the  newa- 
paper  of  the  home  owners  of  New  England. 

MICHIGAN. 

PATRIOT . Jackson 

The  Six  Months  Average  Was 

,  A.A.A.  Figures . D,  10,366;  S.  11,289 

'  Patriot  Figures . D.  10,331;  S.  11.235 

MINNESOTA. 

•  TRIBUNE!,  Mom.  fit  Eve . Minneapolis 


MISSOURI.  { 

POST-DISPATCH  T7... 7. "TTTsr  L^is  I 
MONTANA.  j 

MINER  . .^.  .^. Butte  j 

NEBRASKA  i 

FREIE  PRESSE  (Cir.  1 28,384)  Lincoln  j 
NEW  JERSEY.  j 

'  PRESS  . Asbury  Park 

JOURNAL  . .  .7777777 . Elizabeth 

COURIER- NEWS  . Plainfield 

NEW  MEXICO. 

MORNING  JOURNAL. . . . . .  Alb^qii^^^ 

NEW  YORK. 

KNICKERBOCKER  PRESS . Albany  ! 

BUFFALO  EVENING  NEWS ....  Buffalo 
BOLLETTINO  DELLA  SERA,  New  York  i 

EVENING  MAIL . New  York  j 

STANDARD  PRESS^^ . Troy 

RECORD  . . Troy  I 

OHIO.  ' 

PLAIN  DEALER . Cleveland  ' 

Circulation  for  July,  1912  I 

Daily .  110,742 

Svnday .  136.431  I 

VINDICATOR . 7 . Youngstown 

PENNSYLVANIA.  | 

TIMES . Chester' 

DAILY  DEMOCRAT . Johnstown  I 

DISPATCH  . Pittsburgh' 

GERMAN  GAZETTE .7. . . .  .Philadelphia  ' 

PREISS  . Pittsburgh' 

TIMES-LEADER  777777.  . .  .Wilkes-Barre 

GAZETTE  . . . ; . York  , 

SOUTH  CAROLINA. 

■  DAILY  MAIL . Anderson 

THE  STATE.  .7.  .7 . . . 7 ! . Columbia 

i  (Cir.  July,  1912,  S.  20,986;  D  20,956) 

TENNESSEE. 

NEWS-SCIMITAR  . Memphis  I 

:  B^NER  ^.^7.77.777 . Nashville 
TEXAS,  I 

RECORD  . Fwt  Worth! 

STAR-TELEGRAM  ....... .Fort  Worth  i 

Swoir>  rircn'ation  over  25,000  d«ily.  Or.lv  '*aily  in  i 
Fort  Worth  th^t  permitted  1912  examination  by  j 
Araociation  of  American  Advertisers. 

CHRONICLE  . Houston  j 

WASHINGTON.  I 

POST-INTELLIGENCER  . Seattle  ^ 

^WISCONSIN.  ! 

EVENING'  WISCONSIN . Milwaukee 

CANADA. 

ALBERTA. 

HERALD  . . . Calgary 

BRITISH  COLUMBIA. 

WORLD  . Vancouver 

ONTARIO. 

FREE~  PRESS . London 

QUEBEC. 

LA" PXtRlE777 . 77.  Montreal 

LA  PRESSE  (Ave.  Cir.  lor  1911.  104.197),  Montreil 

TRADE  PAPERS. 

NEW  YORK. 

RETAIL  BAKER . New  York 


TIPS  FOR  BUSINESS  MANAGERS. 

The  Wylie  B.  .Tones  Advertising 
.\gency,  Binghamton,  X.  Y.,  is  placing 
2<K)-line  orders,  one  time,  with  a  selected 
list  of  i)apers.  for  the  Oystolis  Co.,  Bing¬ 
hamton,  X.  Y. 

I»rd  &  3'liomas,  Mailers  building,  Chi¬ 
cago,  are  making  contracts  for  10,000 
lines,  wiih  a  selected  list  of  papers,  for 
the  Reserve  Remedy  Co. 

'rile  Mcfiuckin-McDevitt  Co.,  Morris 
building,  Philadelp.liia,  Pa.,  it  is  r^rted 
is  placing  orders  for  the  Park  &  Pollard 
Co.,  4tj  Canal  street,  Boston,  Mass. 

The  McFarland  Publicity  Service, 
Harrisburg,  Pa.,  is  asking  rates  in  Xew 
York  State  papers,  it  is  reported,  for  the 
Florida  Citrus  Exchange. 

The  Dauchy  Co.,  9  JIurray  street,  Xew 
York,  is  again  placing  two  inch  orders 
three  times,  with  a  selected  list  of  papers, 
for  John  Bing  &  Co.,  toys,  381  Fourth' 
avenue,  Xew  York.  'This  company  is 
also  placing  orders  for  five  lines,  thirteen 
times,  with  a  list  of  weekly  papers,  for 
R.  G.  Contrell,  400  West  Twenty-third 
street,  'Xcav  York. 

Donovan  &  Armstrong,  Commonwealth 
building,  Philadelphia,  Pa.,  are  sending 
out  orders  for  eighteen  inches,  seven 
;  times,  to  some  cities  where  they  have 
agents,  for  A.  B.  Kirchbaum  &  Co., 
clothing.  Bond  and  Carpenter  streets, 
Philadelphia,  Pa.  These  agents  are  also 
making  contracts  with  a  few  selected 
impers  for  Rooskam,  (Jerstley  &  Co.,  Old 
Saratoga  Whiskey,  Philadelphia. 

The  Esser-Wright  Co.,  Ciiy  Xational 
Bank  building,  C'tica,  Xevs’  York  and 
Buffalo,  X.  Y.,  is  placing  forty-three  line 
orders,  two  t.  a.  w.  generally,  for  Dr.  J. 
H.  Dye,  Buffalo,  X.  Y. 

Ewing  &  Miles,  Fuller  building,  Xew 
York,  are  sending  out  one  time  orders 
to  papers  in  Boston,  Cleveland,  Xew  York 
City  and  I'hiladelphia. 

The  Charles  H.  Fhiller  Co.,  G23  South 
Waliash  avenue,  Chicago,  is  making  coii- 
tract.s  for  5,009  lines  with  some  large 
city  papers,  for  the  IMarion  Motor  Car 
Co.,  indianaaio'.ls,  Ind. 

W.  F.  Hamblin  &  Co.,  200  Fifth  ave¬ 
nue,  Xow  York,  are  placing  orders  witli 
a  selected  lisi  of  papers,  for  the  Roxroy 
Co.,  Clay  Burton  Vance,  lAjndun,  W.  C., 
England. 

The  G.  II.  Haiileiibeek  Adveriising 
Agency,  2  West  Forty-fiftli  street,  Xew 
York,  is  now  sending  out  orders  to  Xew 
York  City  painn-s  for  the  Surburg  Co., 
•Milo  Cigarettes,  Xew  York. 

The  I’hilo  Hay  Specialties  Co.,  Hebe 
Until  Powder,  30  Clinton  street,  Xewark, 
\  ,j..  is  jilaciug  extra  schedules  for 
."i.tMio  lines  wiih  papers  in  cities  where 
sales  are  made. 

The  W.  S.  Hill  Co.,  323  Fourth  avenue, 
Pittsburgh,  Pa.,  is  sending  out  three  inch 
orders,  thirteen  times,  to  Westc  u  and 
Southwestern  papers,  for  the  Mfatho- 
latfil  Pine  Pillow  Co.,  38  Fouuh  avenue, 
Carnegie,  Pa. 

The  Van  Cleve  Co.,  250  Fifth  avenue, 
Xew  York,  is  sending  out  orders  for 
lift.v  lines,  d.  c.  three  t.  a.  w.  t.  f.,  to  a 
selected  list  of  papers  for  the  Wilson 
Distilling  Co.,  Wilson  Whiskey,  303 
Fifth  ave’uie,  Xew  York. 

{Continued  on  page  15.) 


New  Orleans  States 

32,000  Daily,  net 

Guarantees  the  largest  Carrier  delivery 
HOME  circulation,  also  the  largest  WHITE 
circulation  in  New  Orleans. 

Week  of  Sept.  16  to  22,  inclusive.  The 
.states  led  The  Item  28%,  or  4,025  lines,  of 
Department  Store  advertising. 

On  Total  Space  for  that  period.  The 
States  lead  The  Item  by  3,835  lines  agate. 

Don’t  be  fooled  by  wild,  unsupported 
claims  “month  after  month.” 

Proof  of  above  record  shown  by  agate 
rule.  The  States  produces — it  doesn’t  tra¬ 
duce. 

The  S.  C.  BECKWITH  SPECIAL  AGENCY 
Sole  Foreign  Representatives 

New  York  Chicago  St.  Louis 
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f  ad  field  personals. 

Cleaveland  A.  Chandler,  formerly 
vice-president  of  the  H.  B.  Humphrey 
Co.,  of  Boston,  but  now  vice-president 
of  the  Amsterdam  Advertising  Agency, 
of  New  York,  and  in  charge  of  the 
Boston  office  at  35  Congress  street,  has 
I  been  nominated  as  Progressive  candidate 
for  Representative  for  the  Eighth  Ply¬ 
mouth  district. 


Harrison  M.  Paricer,  formerly  adver¬ 
tising  manager  of  the  Chicago  Tribune 
and  advertising  manager  of  Philadelphia 
North  American,  has  retired  from  the 
Stack-Parker  Advertising  Agency,  hav¬ 
ing  sold  his  interest  to  J.  L.  Stack. 


Charles  F.  Errich,  advertising  man¬ 
ager  for  Mendell  &  Freedman.  New 
Haven.  Conn.,  is  director  of  the  ad¬ 
vertising  course  at  the  Y.  M.  C.  A.  of 
that  city. 


George  Frank  Lord,  advertising  man¬ 
ager  of  the  du  Pont  Powder  Co.,  de¬ 
livered  last  Wednesday  the  first  of  a 
series  of  lectures  on  advertising  and  | 
salesmanship  at  the  Y.  M.  C.  A.  of  Wil-  I 
mington.  Del.  j 


Ernest  Coler  has  been  put  in  charge  of  , 
the  advertising  department  of  the  ; 
Willys-Overland  Co.,  automobiles,  at  \ 
Toledo,  O..  succeeding  Roy  J.  Buell,  | 
who  joins  the  sales  department  of  the  | 
Ohio  Electric  Automobile  Co. 


E.  S.  Kavanaugh,  formerly  of  the  ad¬ 
vertising  department  of  the  Colgate  j 
Co..  New  York,  has  moved  to  Cleve-  | 
land.  O ,  where  he  has  been  appointed  : 
financial  secretary  of  the  .\ssociated  | 
Charities.  ' 


Bryce  L.  Schurman.  recently  asso-  ; 
ciated  in  the  Schurman  .\dvertising  ! 
Service  of  Grand  Rapids.  Mich.,  is  now 
in  Cincinnati  where  he  has  opened  a 
new  concern,  the  Direct  Furniture  Co., 
selling  goods  by  mail. 

Jack  F.  Cremer.  an  experienced  ■ 
political  and  feature  writer,  has  become  j 
associated  with  the  MacManns  Co.,  na-  i 
tional  advertisers,  at  Detroit.  Mich.  ' 


Frank  P.  Fuoss,  for  many  years  with  ; 
the  Chicago  ,\merican  as  advertising  j 
manager  and  assistant  publisher,  is  now  ! 
the  advertising  manager  of  the  Los  .\n-  I 
geles  Tribune. 


E.  T.  Ciundlach.  president  of  the 
Gundlach  .Advertising  Agency  of  Chi¬ 
cago,  has  returned  from  a  several 
months’  trip  to  South  America. 

-  I 

Leroy  F.  Newmyer.  formerly  with  the  j 
Washington  Herald,  has  joined  the  ad-  i 
vertising  staff  of  the  New  Orleans  Item,  I 
where  his  brother,  A.  G.  Newmyer,  is 
business  manager.  I 


MORE  ADVERTISING  TIPS. 


TTie  Frank  Seaman  Agency.  .30  West  | 
TTiirty-third  street.  Now  York,  is  plae-  | 
ing  the  advertising  of  the  New  York 
Herald. 


E.  E.  Vreeland,  3."i0  West  Thirty- 
eighth  street.  New  Y'ork,  is  placing  now 
orders  generallv,  for  the  Crown  Corset 
Co.,  Rengo  Belt  Corsets. 


Wood.  Putnam  &  Wood.  Ifil  Devon-  | 
shire  street,  Boston,  are  placing  orders  ! 
with  some  papers  in  cities  where  they  i 
have  agents,  for  the  Peerless  Knitting  j 
Mills  Co.,  Peerless  Union  Suits,  Matta-  | 
pan.  Mass. 


^  The  Wyckoff  Advertising  Co.,  23  East 
rwent.v-.sixth  street.  New  York,  is  plac-  j 
ing  tryout  copy  witli  a  selected  list  of  . 
papers,  for  the  Okola  l^aboratories. 


Bromfield  &  Field,  1780  Broadway,  j 
New  York,  are  placing  orders  for  page  I 
copy  in  the  standarri  magazines  for  the 
ITsk  Uul>ber  Co.,  of  Chicopee  Falls.  [ 


The  Hotel  Publicity  Association.  34 
East  Twenty-eighth  street.  New  York, 
ja  asking  rates  from  New  England  and 


New  Y'ork  State  daily  papers,  for  a  five- 
incli  single  (‘oiuiiiii  advertisement,  on  an 
exchange  basis,  for  the  Hotel  St.  An¬ 
drew.  Broadway  at  Seventy-second  s.reet. 
New  York. 

W.  W.  Sharpe  &  Co..  !M)  Nassau 
street.  New  York,  are  making  contracts 
for  :{,.S4i(i  lines,  with  large  Sunday  iwipers, 
for  E.  Fougera  &  Co..  SttMiializ,  IM)  Beek- 
mau  stree..  New  York. 

^  Sherman  &  Bryan,  79  F'ifth  avenue, 
New  Y'ork,  are  sending  out  one  time 
orders  to  a  selected  list  of  mail  order 
papers,  for  the  New  York  Ostrich 
Feather  Co.,  1.84  Fifth  avenue.  New 
York. 

Tile  F.  P.  Shumway  Co.,  373  Wash¬ 
ington  street,  Boston,  is  making  con¬ 
tracts  with  impers  in  selec.ed  list  of 
cities,  for  the  Pacific  Milks,  Serpentine 
Crepe.  Boston,  Mass.  'This  <-<mipany  is 
also  placing  orders  witli  Connecticut 
papers,  for  Wilcox.  Crittenden  &  Co., 
Inc.,  Neverust  Nails,  Middletown,  Conn. 

William  Stiles,  417  South  Dear¬ 
born  street,  Chicago,  is  making  24<)-inch 
contracts  with  papers  in  New  .lersey  and 
Pennsylvania,  for  the  Foulds  .Milling 
Co.,  Fotild.s  Macaroni,  180  North  Dear- 
lx)rn  street,  Chicago. 


The  Taylor-Cvitchfield  Co.,  Brooks 
building.  Chicago,  is  sending  out  ordere 
for  two  inches,  seventy-eight  times,  to  a 
large  list  of  papers,  for  the  Kondon 
Manufacturing  Co..  Kondon’s  Catarrhal 
Jelly,  2(i08  Nicollet  avenue,  Minneapolis, 
Minn. 


BULLY  BOOKS!! 

Send  me  10  two-cent  stamps  with 
mucilage  on  and  I  will  mail  you  my 
two  books, 

“How  to  Be  a  Reporter'* 

(Introduction  by  Lindsay  Denison) 
and 

“  What  Editors  Want." 

Satisfaction  guaranteed. 

FARMER  SMITH 
Cedar  Grove  New  Jersey 


TURNER’S,  jBULLETlN 

The  New  Publicity  Proposition 
is  a  GREAT  SUCCESS 
Everywhere 

PUBLISHERS  see  its  advantages ! 
ADVERTISERS  accept  it  at  once ! 

For  particulars  address 

C.  GODWIN  TURNER 

DATA  CO..  NEWARK.  N.  J. 


New  York  State  Weekly 

Desirable  property,  gross  receipts 
over  54,000.  Nets  owner  $2,000 
or  more.  Sworn  circulation  over 
l.tKX).  Adequate  equipment,  desir¬ 
able  town,  good  opportunity.  Price 
$2,500. 

HARWELL,  CAHNON  i  McCAKTHY 

Brokers  in  Magazine  and 
Newspaper  Propertiea 

200  Fifth  Ave.,  New  York,  N.  Y. 


Fisk  bterloddng  Advertising  Service 

$10  PER  YEAR  j 

Helps  newspapers  to  get  more  local  ad¬ 
vertising.  Send  for  sample  copy. 

FISK  PUBLISHING  CO.. 

Henry  Stirling  Fisk,  President, 

Scbiller  Building,  Chicago.  , 


DlREaORY  OF  ADVERTISING  AGENTS 

General  Agents  Publishers*  Representatives 


ADVERTISERS’  SERVICE 

^5  Beekman  St.,  New  York 
Tel.  Cortlandt  31 5S 


AMERICAN  SPORTS  PUB.  CO. 
21  Warren  St.,  New  York 
Tel.  Barclay  7095 


ARMSTRONG.  COLLIN  ADV.  CO. 
115  Broadway,  New  York 
Tel.  4280  Rector 

BRICKA,  GEORGE  W.,  Adv.  Agent. 
114>116  East  28tli  St.,  New  York 
Tel.  1528  Mad.  Sq. 

FRANK,  ALBERT  &  CO. 

26-28  Beaver  St.,  New  York 
Tel.  Broad  3831 

HOGUET  ADVERTISING 
New  York  Office, 

20  Vesey  Street 

Tel.  Cortlandt  2252 


HOWLAND-GARDINER-FENTON 
20  Broad  St.,  New  Y ork 
Tel.  Rector  2573 

KIERNAN,  FRANK  &  CO. 

156  Broadway,  New  York 
Tel.  1233  Cortlandt 

MEYEN,  C.,  dk  CO. 

Tribune  Bldg.,  New  York 
Tel.  Beekman  1914 

SECURITIES  ADV,  AGENCY 
27  William  St.,  New  York 
Tel.  Broad  1420 


ILLINOIS 

GUENTHER-BRADFORD  &  CO. 

64  W.  Randolph  St.,  Chicago 
Newspaper  and  Magazine  Advertising 


CUBA,  PORTO  RICO  and 
WEST  INDIES 


THE  BEERS  ADV.  AGENCY 
37  Cuba  St.,  'Havana,  Cuba 
Frank  Presbrey  Co.,  N.  Y.  Corr. 


Metal  Economy 

WILDES’  REFINED  METALS 

PLUS 

OXODIO 

THE  METAL  FLUX  AND  PRESERVATIVE 


ALCORN,  FRANKLIN  P. 

33  West  34th  St.,  New  York 
Tel.  Gramercy  6332 

ALCORN,  GEORGE  H. 

405  Tribune  Bldg.,  New  York 
Tel.  Beekman  2991 

ALLEN  &  WARD 

25  W.  42nd  St.,  New  York 
30  N.  Dearborn  St.,  Chicago 

JOHN  M.  BRANHAM  CO. 

Brunswick  Bldg.,  New  York 
Boyce  Bldg.,  Chicago 
Tel.  Madison  Sq.  6380 

BUDD,  THE  JOHN,  COMPANY 
Brunswick  Bldg.,  New  York 
.  Tribune  Bldg.,  Chicago 
Chemical  Bldg.,  St.  Louis 
Tel.  Madison  Sq.  6187 

GRIFFITH,  HApSy^. 

Brunswick  Bldg.,  New  York 
Tel.  Madison  Sq.  3154 

KELLY-SMITH  CO 

220  Fifth  Ave.,  New  York 
People’s  Gas  Bldg.,  Chicago 
Tel.  Madison  Sq.  3259 

LINDENSTEIN,  S.  G. 

118  East  28th  St.,  New  York 
Tel.  Madison  Sq.  6556 
30  North  Dearborn  St.,  Chicago 

NORTHROP,  FRANK  R. 

225  Fifth  Ave.,  New  York 
Tel.  Madison  Sq.  2042 

PAYNE  db  YOUNG 
747-8  Marquette  Bldg.,  Chicago 
200  Fifth  Ave.,  New  York 
Tel.  Mad.  Sq.  6723 

PULLEN,  BRYANT  dk  CO. 

200  Fifth  Ave.,  New  York 
Tel.  Gramercy  2214 

PUTNAM,  C.  L 

45  W.  34th  St.,  New  York 
Tel.  Murray  Hill  1377 

VERREE  &  CONKLIN,  Inc. 

225  Fifth  Avenue,  New  York 
Tel.  Madison  Sq.  962 

WARD,  W.  D. 

Tribune  Bldg.,  New  York 
Tel.  Beekman  3108 

WAXELBAUM,  BENJAMIN 
Jewish  Newspapers 

102  Bowery,  New  York 
Tel.  Spring  7500 


ADVERTISING  MEDIA 


NEW  YORK  1 


Press  cuppings 

Everything  and  anything  that 
is  printed  in  any  newspaper 
or  magazine,  anywhere— can 
be  supplied  by 

BURRELLE 

CHARLES  HEMSTREET,  Msasger 
45  Lafayette  Street,  New  Y ork  City 
Established  a  Quarter  of  a  Century 


NOTICE 

Choice  newspaper  properties  *1  moderate 
prices  in  every  State  in  the  Union.  Will 
furnish  summary  descriptions  in  first  letter 
if  you  give  requirements  and  bank  refer¬ 
ences. 

H.  F.  HENRICHS,  Newspaper  Broker 
Litchfield,  m. 


ILLINOIS. 


CHICAGO  EXAMINER 

The  largcet  Morning  and  Sunday  Newt- 
paper  weat  of  New  York,  and  the  great 
Home  Medium  of  the  Middle  West. 

WASHINGTON 


THE  SEATTLE  TIMES 

The  unmistakable  leader  of  the  Northwest. 
Ahead  of  all  American  newspapers  except  one 
in  total  volume  of  business  carried.  Circula¬ 
tion- — Daily,  65,200:  Sunday,  8t,3S0 — 60% 
ahead  of  its  nearest  home  competitor. 

A  matchless  record — an  unbeatable  newspaper. 


BARNHART  BROS. 
&  SPINDLE R 

Chicago  New  York  Washington 
St.  Louis  Dallas  Kansas  City 
Omaha  St.  Paul  Seattle 
Will  equip  with  their  wonderfully 
convenient  space-saving 

Composing  and  Press  Room 

Steel  Furniture 

making  layout  and  blue  print  of 
your  rooms,  so  that  you  can  save 
money  at  spigot  and  bung-hole 
every  day  of  the  year.  Call  us 
into  council.  .  -  -  -  - 


|OWTWIAU>TliliWg 

ftsPHOfrocNg^ 
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PRESS  ASSOCIAT10N&  MODERN  NEWSPAPER  IDEALS. 


Tlie  annual  election  of  officers  of  the 
.Vashville  (Tenn.)  Press  Club  was  held 
last  week,  with  the  following  results: 
John  Leiper,  president :  Frank  J.  Path, 
vice-president;  Paul  W.  Treanor,  secre¬ 
tary;  Miss  Will  .\llen  Dromgoole,  treas¬ 
urer;  R.  M.  Barnes,  corresponding  sec¬ 
retary. 

Political  discussions  from  Republican 
Democratic  and  Progressive  viewpoints 
by  leaders  of  these  parties,  are  the  fea¬ 
tures  of  weekly  luncheons  at  the  Press 
Club  of  Chicago.  United  States  Senators 
Thomas  P.  Gore  of  Oklahoma  and  Hoke 
Smith  of  Georgia  have  already  spoken 
for  the  Demf)cratic  Party;  David  Mul- 
vane  and  James  B.  Kealing.  Western 
managers  of  President  Taft’s  campaign, 
for  the  Republican  Party,  and  on  Thurs¬ 
day.  Oct.  17,  Medill  McCormick  and 
United  States  Senator  Joseph  M.  Dixon 
of  Montana  will  uphold  the  cause  of  the 
Progressives.  The  annual  dinner  of  the 
club  will  be  on  Oct.  17.  Chauncey  De- 
I>ew  and  Sam  G.  Blythe  will  be  the 
sjMfakers. 

Governor  William  Spry  siHjke  (i»i 
"What  the  Press  Can  IX1  for  Utah.”  at 
the  last  quarterly  meeting  of  the  Utah 
Press  .\ssociation.  held  in  Tremont  on 
Oct.  K.  The  citizens  of  the  town  and 
mcml)ers  of  the  Bear  River  Valley  Com¬ 
mercial  clubs  prepared  an  elaborate  en¬ 
tertainment  ft»r  the  \isiting  newspaper 


The  Pittsburgh  (  Pa. »  Press  Club  for¬ 
mally  opened  its  new  quarters  on  the 
eighth  liotir  of  the  May  Building  last 
week.  One  of  the  features  of  the  house¬ 
warming  was  the  reception  in  ^the  after¬ 
noon  for  the  women  of  the  members’ 
lamilies  with  the  Woman’s  Press  Club 
receiving.  Together  with  the  opening  of 
the  Press  Club’s  new  home,  the  thirtieth 
anniversary  of  its  organization  was  com- 
memorateci.  But  twelve  of  the  newspa- 
;)er  men  who.  thirty  years  ago.  organ¬ 
ized  the  club  are  now  living,  and  they 
were  in  attendance  at  the  celebration.  At 
night  the  club  held  a  reception  to  (he 
newspaper  writers  and  their  friends. 

Ax  the  annual  meeting  of  the  German- 
.\merican  Press  .Xssociation  of  Illinois 
at  Chicago  recently,  the  following  offi¬ 
cers  were  elected  :  I’resident.  Carl  Zwan- 
zig.  Ottawa:  vice-president.  H.  Kaul. 
Oak  Park;  secretary.  H.  Goldberger. 
Peoria;  treasurer.  Jacob  Schmidt.  Pe¬ 
kin;  executive  Iward.  F.  Hedinger. 
Rockford ;  F.  Schrader.  Elgin ;  K. 
Genre.  Lincoln ;  C.  F.  Pietsch.  Chicago ; 
William  F.  Prv-ant.  Danville. 


Tile  Standard  of  the  Press  Never  So 
High  as  at  the  Present  Time. 

Frank  Willard  Kimball,  president  of  j 
the  San  Jose  (Cal.)  Press  Qub,  re- . 
sponded  to  the  toast  “The  Press”  at  a 
banquet  given  by  the  San  Jose  Typo¬ 
graphical  Union  last  week  in  celrtra-  i 
tion  of  the  silver  anniversary  of  the 
organization.  In  the  course  of  his  re-  ! 
marks  he  said: 

“It  is  interesting  to  note  that  the 
ideal  newspaper  as  comprehended  by 
that  eminent  journalist,  Horace  Greeley, 
i  is  one  that  above  all  else  exerts  a  whole- 
:  some  influence  on  the  community,  while 
i  James  Gordon  Bennett,  whose  news- 
'  paper  views  have  attracted  the  atten¬ 
tion  and  sober  thought  of  two  conti¬ 
nents,  has  stated  that  the  first  province 
of  a  newspaper  is  to  give  the  news. 

“I  take  it  that  these  two  conceptions 
of  the  mission  of  the  press  are  not 
necessarily  antagonistic,  but  find  har- 
^  monious  relationship  in  not  a  few  of 
i  our  leading  metropolitan  dailies  which 
1  have  aroused  the  public  conscience  to 
the  verge  of  correcting  political  abuses 
and  the  inaugurating  of  municipal  re- 
j  forms.  We  have  seen  this  exemplified 
!  in  the  moral  awakening  that  has  come 
j  from  the  crusading  newspapers  in  Kan- 
i  sas  City,  Philadelphia,  New  York  and 
;  Baltimore,  and  it  cannot  be  denied  that 
I  the  press  has  been  the  most  potent  fac- 
I  tor  in  arousing  the  dormant  civic  con- 
;  science  of  the  masses  and  made  possible 
;  the  great  uplift  of  our  people  from  the 
influence  of  graft,  financial  greed  and 
'  political  chicanery. 

“It  is  my  belief  that  the  newspapers 
to-day  are  conducted  on  a  higher  plane, 

I  are  freer  from  misrepresentation,  con- 
i  tain  more  accurate  reports  of  current 
;  events,  have  cleaner  news  columns,  are 
:  less  polluted  with  objectionable  adver¬ 
tisements  and  exert  more  power  for 
'  good  than  ever  before  in  the  natioa’a ' 
i  history.” 

Long  Island  Democrat  Bankrupt. 

The  Long  Island  Democrat  Company, 
of  3.’>8  Fulton  street.  Jamaica.  L.  I.,  by 
its  president  and  treasurer.  Joseph  T. 

I  Jones,  tiled  a  voluntary  petition  in  bank- 
j  ruptcy  on  Monday.  The  liabilities,  all 
j  unsecured,  are  scheduled  at  $7,8i>7.8‘2, 

'  and  the  assets  at  $l<».47’».Hn.  Of  the 
i  bitter  is  credited  for  printing 

'  pi'esses.  $1,-Vl(i  for  debts  on  account. 
$1(M»  for  machinery,  for  jwlicies 

of  insurance  and  $7n  cash.  The  money 
I  due  to  the  company  is  chiefly  for  adver- 
■  tising,  many  well-known  .Brooklyn  in-  , 
I  stitutions  and  tradesmen  l>cing  the  debt-  ' 
i  ors.  i 


Now  Ad  Concorn  in  Now  Orleans. 

The  latest  addition  to  the  advertising , 
business  of  New  Orleans  is  the  Sims-  , 
Beauvais  .\dvertising  .\gency.  Inc., 
which  has  opened,  offices  in  the  Louisiana  , 
Bank  Building.  The  company  is  incor¬ 
porated  with  an  actual  cash  capital  of 
$2o^)0<l.  and  has  among  its  officers  and 
stockholders  men  of  well-known  ability. ; 
George  .\.  Sims  is  president  of  the  con¬ 
cern  and  Louis  F.  Beauvais,  vice-presi-  . 
dem  and  treasurer.  Gilbert  Edge  will  1 
head  the  art  dep?rtment. 


Hill  Publiohing  Co.  to  Build. 

riie  Mill  Publishing  Co.,  publishers  of 
several  important  trade  papers,  includ¬ 
ing  Power  and  the  Engincring  News, 
has  purchased  property  at  the  northwest 
corner  of  Tenth  avenue  and  Thirty- 
sixth  street,  upon  which  it  will  erect  a 
fourtee.i  or  sixteen-story  building.  The  | 
company  will  occupy  several  of  the 
floors  and  rent  out  the  remainder. 

The  Round  Table  Study  Course^  of 
the  -Advertising  Men’s  League  of  New, 
York  will  open  Monday  evening.  Oct. 
21,  in  the  lecture  room  of  the  National  I 
Cash  Register  Co.,  1170  Broadway,  cor-' 
ner  of  Twenty-eighth  street.  , 


SALE  OF  INTER-OCEAN. 

{Con  till  lied  from  />aife  1.) 

Friendship  and  admiration  tor  Presi¬ 
dent  Taft  and  a  desire  to  give  him 
vigorous  support  led  Mr.  Kohlsaat  to 
seek  a  journalistic  imsition  in  which  he 
would  enjoy  a  freer  hand  to  carry  out 
this  |M)licy.  \’ictor  F.  I-awson  was  not 
in  sympathy  with  Mr.  Kohlsaat's  wishes 
to  support  Mr.  Taft. 

Mr.  Kohlsaat.  on  taking  charge  of  the 
Inter-Occan,  made  the  following  an¬ 
nouncement  in  part : 

“The  Inter-Ocean  will  lie  Republican, 
because  it  believes  in  the  principles  of 
the  Republican  party,  respects  its  tradi¬ 
tions,  reveres  the  memory  of  its  great 
leatlers.  and  sincerely  lielieves  that  this 
great  party  has  not  outlived  its  useful¬ 
ness.  and  that  under  the  leadershii)  of 
patriotic,  unselfish  men.  it  will  still  lie 
the  party  of  progress  and  sanity. 

“The  Inter-Ocean  will  be  independent 
in  its  Republicanism  and  will  vigorously 
oppose  the  leadership  of  political  sjKiils- 
nien,  or  representatives  of  special  in¬ 
terests,  or  of  demagt)gues  or  self- 
seekers.  It  is  not  neces.sary  to  scuttle 
the  Republican  ship  to  rid  it  of  some 
of  the  unsavorj-  crew-  who  have  in  the 
past  ten  years  exercised  t<M>  much  con¬ 
trol  in  its  maoagement.” 


SCIENTIFIC  MANAGEMENT 

Aims  to  eliminate  waste  effort.  The  value 

of  any  piece  of  machinery  must  be  measured  j 

by  what  it  enables  its  operator  to  perform 


MULTIPLE: 

MAGAZINE 

UNOTYPES 


Quick  Change  Modet  I 
Three  Magazine  Linotype 


Quick  Change  Model  9 
Four  Magazine  Linotype 


Are  built  to  conserve  human  energy.  Every  quick  change  device  is  ^ 
within  convenient  reach  of  the  operator — shift  key,  magazine  shifter,  mold  ; 
disk  pinion,  universal  ejector.  Complete  changes  of  face,  body,  and' 
measure  can  be  made  by  the  operator  without  leaving  his  seat. 

Tbere  ar«  doggna  of  other  reaaona  why  Multiple  Mecezine 
Linotypea  will  increeae  the  efficiency  of  your  compoaing  room 

The  Multiple  Linotype  Way  Is  the  Modem  Way 

All  Iwo-letler  Linotypes  are  covered  by  patents  having  a  number 
of  years  to  run.  No  Linotype  having  two-letter  matrices,  multiple  mag¬ 
azines,  or  the  other  improvements  which  place  the  present  machine  far 
ahead  of  the  earlier  models  can  be  used  without  the  consent  of  this 
company.  Any  person  or  persons  counlerfeidng  or  imitating  our 
machinery,  or  using  torh  goods,  nill  be  held  strictly  accountable  in  the 
courts. 

MERGENTHALER  LINOTYPE  COMPANY 

TRIBUNE  BUILDING,  NEW  YORK 
CHICAGO  SAN  FRANCISCO  NEW  ORLEANS 

1100  S.  Wahaali  Avaana  038-646  SacramaBto  Straat  840  Baronaa  Straal 

TORONTO  I  CANADIAN  UNOTYPE  LTD.,  35  Lombard  St. 


jir  Let  the  Americain  Ink  Co. 
of  Ne'w  York  City  be  your 
4-cent  inkman. 


For  Washington  Correspondence 

write 

AMERICAN  TELEGRAPH  PRESS 
Oistrict  National  Bank  Building;  Waahinirton,  D.  C. 


“IPSCO”  TISSUE 

INTERNATIONAL  PUBLISHERS  SUPPLY  CO. 

LOVIS  A.  HOFFMANN,  Gen.  Mgr. 

Pw*a  Newspaper  Supplies  117  Joha  St,  New  York.  U.  &  a1 


**Try  our  perfectinf  News  at 
5  cents.  It  it  f  uaranteed  not 
to  smut  or  offset  and  is  black 
and  clean.'* 


FOR  SAMPLE 

F.  E.  OKIE  CO. 

Masufactsisra  Fisa  Frisllag  Iska 
PHILADELPHIA.  PA. 
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